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ABSTRACT
Any p r ic in g  system  m ust r e g i s t e r  and r e p o r t  p r ic e s  a c c u ra te ly  
r e f l e c t i n g  m arket v a lu e s .  P r ic e s  should  f a c i l i t a t e  e f f i c i e n t  egg 
m ark e tin g  and a l l o c a t e  a l l  re s o u rc e s  e q u ita b ly *  F o rm erly , and a t  
p re s e n t  egg p r ic in g  based  on c e n t r a l  m arket q u o ta tio n s  was u t i l i s e d ,  
even in  egg d e f i c i t  a r e a s .  I t  i s  hyp o th esized  t h a t  i t  could  be a 
d isad v an tag e  f o r  th e  lo c a l  p ro d u cer of h igh  q u a l i t y  to  base p r ic e s  on 
eggs of low er average  q u a l i ty  i n  c e n t r a l  m a rk e ts . Lack of u sa b le  
m arket egg news em phasizes th e  need f o r  improved m arket news r e p o r t in g  
te c h n iq u e s .
Spot c a l l  t r a d in g  on th e  Chicago and New York M e rc a n tile  
Exchanges i s  th e  b a s ic  p r i c e - r e g i s t e r i n g  mechanism in  th e  egg m a rk e t. 
The number o f p a r t i c ip a n t s  on th e  exchanges i s  v e ry  s m a ll .  Volumes 
of eggs tra d e d  on th e  3po t c a l l s  a re  l e s s  th an  one p e r  c e n t of t o t a l  
eggs re c e iv e d  in  th e  two m a rk e ts . Thus, th e  a ccu racy  w ith  w hich the  
3p o t c a l l s  of th e  tw o exchanges r e g i s t e r  m arket va lue  a t  any l e v e l  i s  
d o u b tfu l ,  e s p e c ia l ly  f o r  d e f i c i t  p ro d u c tio n  a r e a s .
P r ic e s  re p o r te d  d a i l y  from Chicago and New York M arket News 
S e rv ic e s  a re  n e a r  to  and f l u c tu a t e  w ith  th e  M e rc a n tile  Exchanges’ 
p r ic e  q u o ta t io n s .  L o u is ia n a  egg buyers base  t h e i r  pay ing  p r ic e  on 
th e se  p r ic e  r e p o r t s .  T his p r ic e  i s  u s u a l ly  based upon a w h o le sa le  
c l a s s i f i c a t i o n  (60^ A Q u a lity  L arge) w h ile  g ra d e -y ie ld  r e tu r n s  of 
l o c a l l y  produced eggs range  from 8035 to  90% A Q u a l i ty .  T h is l a t t e r
v l i i
system  of p r ic in g  e r r s  in  a d e f i c i t  a rea  a p p a re n tly  ig n o re s  q u a l i ty  
d if fe re n c e s  between c e n t r a l  m arket "w holesale" c l a s s i f i c a t io n s  and 
lo c a l ly  produced "consumer c la s s i f i c a t io n s *
In exam in inr e r r  p r ic e  d i f f e r e n t i a l s  between a baton Rouge 
p r ic e  and Chicago-New York p r i c e s ,  th e  - r e a te s t  d i f f e r e n t i a l  was 
+15*23 cen ts  p e r dozen f o r  Baton Rouge over Chicago and +11*26 f o r  
Baton Rouge over New York in  December 195k* The d i f f e r e n t i a l s  l i s t e d  
fo r  th e  Chicago and New York m arkets d u rin g  1957 were w ith in  the fo u r 
c en ts  d i f f e r e n t i a l  r e p o r te d ly  used by L ou isiana  e rg  b u y e rs . T h e re fo re , 
i t  i s  d o u b tfu l w hether in  1957* L ou isiana  egg buyers considered  q u a l i ty  
a f a c to r  in  t h e i r  p r ic e  d e te rm in a tio n  fo r  L ou isiana  produoed eg g s. An 
a r i th m e tic  r a t i o  of ( th e  w ho lesale  p r ic e  por dozen) i s  to  ( th e  per 
cen t A q u a l i ty  in  th e  c l a s s i f i c a t io n )  as ( th e  ptrice t h a t  should be 
p a id ) i s  to  ( th e  A q u a l i ty  y ie ld  o* lo c a l  eggs) i s  used to  o b ta in  an 
ad justm en t p r ic e  f o r  A q u a l i ty  y ie ld s  of lo c a l l y  produced eg g s .
L ou isiana  egg buyers use s e v e ra l  methods of d e te rm in in g  t h e i r  
o f f e r  p ric e  fo r  lo c a l ly  produced e p p s . ^he most common method i s  to  
use a c e n t r a l  m arket rep o rte d  p r ic e  and add o r s u b tr a c t  t r a n s p o r ta t io n  
charges* L ou isiana  egg buyers o f fe re d , in  1957, a range of p lu s  fo u r  
c en ts  to  minus fo u r  c e n ts  pe r dozen f ra n  the  base p r ic e  f o r  eggs p u r­
chased frctn lo c a l  producers*
Seventy-n ine p e r cen t of th e  eggs purchased by tw elve L ou is iana  
egg buyers based on fo u r  s e le c te d  months in  1957» o r ig in a te d  from o u t-  
o f - s t a t e ,  w hile  21 p e r  cen t were L ou is iana  produced . During th i s  
p e r io d , 38 p e r  c en t of the  eg^.s handled were packed in  a consumer 
Grade A c l a s s i f i c a t i o n ,  and 62 per c en t were packed i n  a Candled
1*
C urran t R ece ip t c l a s s i f i c a t i o n .
F e d e ra l-S ta te  M arket News egg and p o u ltry  re p o r ts  from Kansas 
and L ou isiana  f o r  1951-19^7, con tained  i r r e g u la r ly  7h d i f f e r e n t  g rad e , 
s i z e ,  and c o lo r  egg c l a s s i f i c a t io n s  in  w holesale  and consumer g rad e s . 
This type of m arket news re p o rtin g , of egg p r ic e s  i s  o b so le te ;  th e r e ­
f o r e ,  a re v ise d  system  i s  needed. P resen ted  i s  a model r e p o r t  designed 
to  e lim in a te  the  con fusion  which e x is t s  f o r  u se rs  of the  r e p o r t  and to  
o f f e r  o th e r  needed in fo rm a tio n .
f u r t h e r  re s e a rc h  S” gpested by the d i s s e r t a t i o n  in c lu d es  de­
v i s in g  new and im ag ina tive  p r ic in g  systems f o r  ta b ic  eggs based on 
consumer demand f o r  eg g s , sh o r te n in g  the  m arketing system , and a l l o ­
c a t in g  th e  r e s id u a l  to  egg p ro d u ce rs .
x
CHAPTER I
INTRODUCTION
The f lu c tu a t in g  movement of ta b le  egg p r ic e s  and the  r e p o r t in g  
of such f lu c tu a t io n s  a re  im p o rtan t economic to p ic s  because of the  i n ­
c re a s in g  r e l a t i v e  ro le  of p o u ltry  and eggs in  th e  a g r i c u l t u r a l  econo- 
m y .l /  Table egg p r ic e s  have a ro le  in  re so u rce  a l lo c a t io n  by  a f f e c t in g  
p ro d u c tio n  d e c is io n s  of hundreds of thousands of farm ers in  th e  U nited 
S ta te s ,  by a f f e c t in g  d e c is io n s  of thousands of egg h a n d le rs , and by r e ­
source a l lo c a t io n  in  food pu rchases of m il l io n s  of consum ers. In  1955# 
farm ers in  th e  U nited S ta te s  rece iv ed  ap p ro x im ate ly  1 ,7^6  m il l io n  d o l ­
l a r s  from th e  s a le  of about b i l l i o n  e g g s . Farm consum ption accounted 
fo r  an o th e r 5*5 b i l l i o n  eg g s , valued  a t  176 m il l io n  d o l la r s  o r rough ly  
10 p e r  cen t of the  value  of eggs s o ld .  Consumers sp e n t about 2 ,700 
m il l io n  d o l la r s  fo r  eggs d u rin g  th e  same y e a r .  The p ro d u c e rs ' share  of 
th e  consum ers' d o l la r  was about ^Q•0 p e r c e n t .  I t  i s  im p o rtan t t h a t  
any p r ic in g  system  r e g i s t e r  p r ic e s  w hich a c c u ra te ly  r e f l e c t  m arket v a l ­
u e s , which f a c i l i t a t e  e f f i c i e n t  m arke ting  of e g g s , and a l lo c a te  r e ­
so u rces e q u itab ly *
Changes in  ta b le  egg p ro d u c tio n  and m arke ting  tech n iq u es  d u rin g
l/T a b le  eggs a re  s h e l l  eggs f o r  human consumption*
1
th e  p a s t  f iv e  y e a rs  have c re a te d  new i n t e r e s t  re g a rd in g  th e  v a l i d i t y  of 
th e  c e n t r a l  m arket q u o ta tio n  as a base f o r  p r ic in g  eg g s , p a r t i c u l a r ly  
th ro u g h o u t th e  d e f ic i t -p ro d u c in g  a re a  of th e  South# P roduc tion  has 
changed d r a s t i c a l l y  d u rin g  t h i s  period*
A lthough eggs s t i l l  a re  produced on more th an  two m il l io n  
fa rm s, most of which m a in ta in  sm all f lo c k s  on a non-com m ercial 
o r sem i-com m ercial b a s i s ,  s p e c ia l i z a t io n  in  p ro d u c tio n  i s  now 
f irm ly  e s ta b l is h e d  and in c re a s in g *  From 19ii0 to  19?it, w h ile  
th e  number of farm s r e p o r t in g  ch ickens on hand dropped from 
5*2 m il l io n  to  2.i* m i l l io n ,  th e  number of farms re p o r t in g  
f lo c k s  of 800 o r more b ird s  in c re a se d  from 17,?00 to  I i9 ,li0 0 .2 /
The tren d  toward an in c re a s e  in  s iz e  of f lo c k s  has in flu e n ce d  m arke ting  
p ro ce d u res , e s p e c ia l ly  in  th e  a re a s  of c e n t r a l  m arkets* In  re c e n t 
y e a r s ,  p ro d u c e rs ' s a le s  d i r e c t l y  to  la rg e  chain  s to r e s  have reduced the  
volume of eggs handled by w h o le sa le rs  a t  c e n t r a l  m arkets so t h a t  th e y  
no lo n g e r  e x e r t  a s  s tro n g  an in f lu e n c e  as fo rm erly  on the p r ic e  of 
ta b le  eg g s . M o n e -th e -le ss , c e n t r a l  m arket p r ic e  q u o ta tio n s  of th e  Chi­
cago and New York m arkets a re  s t i l l  used a s  a base f o r  e s ta b l is h in g  
egg p r ic e s  in  many m ark e ts , in c lu d in g  th o se  in  L o u is ian a  and o th e r  
so u th e rn  s ta te s *
Many lo c a l  p roducers f e e l  t h a t  the  p re s e n t  p r ic e  paid  fo r  eggs 
a t  g rad ing  s t a t io n s  i s  no t e q u i ta b le .  On th e  o th e r  hand, managers of 
egg g rad ing  s t a t io n s  f e e l  t h a t  p roducers do n o t f u rn is h  a c o n s ta n t sup­
p ly  of eggs a s  needed by t h e i r  s t a t i o n .  There i s  u s u a l ly  a su rp lu s  in  
th e  S pring  and a sh o rta g e  in  the  F a l l .  This makes s ta b le  p r ic in g  sy s -
2/N . T. P r i t c h a r d ,  Developments in  P o u ltry  and Egg M arketing , 
Paper p resen ted  to  Annual Convention of Xmerlcan Farm Bureau F e d e ra tio n , 
C hicago, I l l i n o i s ,  December 9 , 1957*
temo d i f f i c u l t *  These co n tin u in g  problem s betw een producers and mana­
gers  of egg g rad ing  s t a t io n s  in d ic a te  an a re a  in  w hich re s e a rc h  i s  
needed•
The Problem
The con tinuous n a tu re  of the  p ro d u c tio n  and m arke ting  p rocess 
f o r  ta b le  eggs c re a te s  problem s in  p r ic in g  th  at a re  f e l t  more a c u te ly  
th an  in  th e  case of annual crops and l iv e s to c k  p ro d u c ts . Eggs a re  p ro ­
duced ev e ry  day and must be so ld  f r a n  th e  farm a t  l e a s t  once a week, 
sometimes more o ften*  T his means t h a t  the  p r ic e  must be e s ta b l is h e d  
ev ery  tim e d e l iv e ry  i s  made from the farm and exchange consummated. I f  
the  p r ic e  were determ ined in  th e  t r a d i t i o n a l  manner by b a rg a in in g  b e ­
tween buyer and s e l l e r  f o r  each s a l e ,  th e  amount of tim e consumed in  
such n e g o tia t io n s  would be c o s t ly .  More lo n g -te rm  agreem ents (o r  the 
use of " th ir d - p a r ty "  p r ic in g  which re q u ire s  no ex p en d itu re  o f tim e in  
re a c h in g  agreem ent upon the  p r ic e  fo r  each t r a n s a c t io n )  a re  g e n e ra lly  
used *3/
P r ic in g  based on c e n t r a l  m arket q u o ta tio n s  has been and i s  s t i l l  
b e ing  used in  L o u is ian a  and in  the  o th e r  d e f i c i t  a re a s  of th e  South*
For exam ple, lo c a l  egg buyers use the  Chicago or New York c e n t r a l  mar­
k e t q u o ta tio n  f o r  a U. S . E x tra  60£ A egg (w h o le sa le , case pack c l a s s i ­
f ic a t io n )}  add two o r th re e  c e n ts ,  and use t h i s  as a purchase p r ic e  f o r
3/A . C. M ancheste r, Price-M aking and P ric e  R eporting  in  th e  
Boston Egg M arket,  Harvard S tu d ie s  in  M arketing  Farm P ro d u c ts , No. 7-H, 
Harvard u n iv e r s i ty ,  Cam bridge, M a ss ., Ju n e , 195^, p. U.
heggs on a grade y ie ld  b a s is  a t  t h e i r  g rad ing  s t a t i o n s . h /  W ith th e  use 
of p re s e n t  b reed ing*  feed ing*  and management tech n iq u es*  lo c a l  p ro ­
d u cers  a re  ab le  to  produce eggs of h igh  q u a l i ty .  I t  i s  b e liev e d  th a t  
th e y  a re  p roducing  eggs which a re  of h ig h e r q u a l i ty  th an  the  w ho lesa le  
c l a s s i f i c a t i o n s  c u s to m a rily  used as a base p r ic e  f o r  lo c a l ly  produced 
eg g s . T h e re fo re , i t  i s  hypo thesized  th a t  b asin g  egg p r ic e s  to  lo c a l  
p roducers on eggs o f low er average  q u a l i ty  ( c e n t r a l  m arket c l a s s i f i ­
c a tio n )  could be a decided  d isad v an tag e  f o r  th e  lo c a l  p roducer o f h igh  
q u a l i ty  e g g s .
M arket news re p o r t in g  i s  a n o th e r  f a c to r  which may add to  con­
fu s io n  in  egg p r ic e  d e te rm in a tio n . Egg p r ic e s  a re  quoted b o th  on w hole­
s a le  and consumer g rades and* a t  th e  p re s e n t  time* a re  composed of 
app rox im ate ly  75 grade c l a s s i f i c a t i o n s .  The h e te ro g e n e ity  and m icro­
sco p ic  grade and s iz e  c l a s s i f i c a t i o n s  now p re s e n t i n  m arket news r e ­
p o r t in g  le a d s  to  c o n fu s io n . Lack of c o n tin u i ty  in  egg p r ic e s  f o r  each 
c l a s s i f i c a t i o n ,  and th e  v e ry  numerous c l a s s i f i c a t i o n s ,  r e s u l t  in  p r ic e  
con fusion  a t  th e  f i r s t  buyer and w h o le sa le r  l e v e l  in  egg m ark e tin g . 
Grades a t  th e  consumer le v e l  show much more s im p li f ic a t io n  and c l a r i t y ,  
a lth o u g h  improvements may be needed th e re  a ls o .
Hypotheses of Study 
Egg p r ic e s  a re  e s ta b l is h e d  in  many ways and in  many m ark e ts .
The methods used in  de te rm in in g  egg p r ic e s  a re  no t r e a d i ly  understood
U/Qrade y ie ld  b a s is  i s  th e  purchase of eggs on a candled s ta n d ­
ard  q u a l i ty  f o r  each  eg g . Most eggs produced and handled under recom­
mended p r a c t ic e s  w i l l  y ie ld  app rox im ate ly  95£ A q u a l i ty ,  3% B q u a l i t y ,  
and 2% ch eck s , d i r t y ,  and l o s s .
5by a l l  segm ents of th e  t r a d e ,  p a r t i c u l a r l y  th e  "p roducer"  se g n e n t. The 
p roducer and f i r s t  egg buyer in  a d e f i c i t  a re a  a re  p robab ly  the  l e a s t  
inform ed on economic p r ic e  d e te rm in a tio n . I t  i s  b e liev e d  th a t  s tu d y  of 
p r ic e  d e te rm in a tio n  a t  the  "p roducer"  l e v e l  may be u s e fu l  in  b r in g in g  
about a more eco n o m ica lly  sound and e q u ita b le  method of r e f l e c t in g  
q u a l i ty  and value in  lo c a l  L o u is ian a  and o th e r  " d e f i c i t "  egg m a rk e ts .
I t  seems lo g ic a l  t o  base t h i s  s tu d y  on th e  fo llo w in g  hypo thesesi
1 . C e n tra l m arket q u o ta tio n s  do n o t a c c u ra te ly  r e f l e c t  egg 
volume movements, and th u s  a re  n o t r e l i a b l e  as a base f o r  egg p r ic e s  in  
a " d e f i c i t "  a r e a .
2 . Egg p r ic e  d i f f e r e n t i a l s  used lo c a l ly  based on c e n t r a l  m arket 
p r ic e s  do no t ad eq u a te ly  r e f l e c t  d i f f e r e n c e s  in  q u a l i ty  betw een the  l o ­
c a l p roduct and th e  c e n t r a l  m arket c l a s s i f i c a t i o n .
3 . The methods of p re s e n t  m arket news re p o r t in g  of egg p r ic e s  
a re  n o t e f f e c t iv e  because of th e  numerous grade and s iz e  c l a s s i f i c a t i o n s .
Scope, O b je c tiv e s , and Methods of S tudy
The Southw estern  and S o u th e as te rn  s t a t e s ,  ex cep t K entucky, Okla­
homa, and North C a ro lin a , a re  d e f i c i t  in  th e  p ro d u c tio n  of ta b le  eg g s . 
(T able I ) .  This p r ic in g  s tu d y  i s  l im ite d  to  t h i s  so u th e rn  a re a  and i t s  
r e l a t i o n  to  c e n tr a l  m arket p r ic in g  a re a s  o f Chicago and New York. The 
A tla n ta  and New O rleans w ho lesa le  m arkets a re  a ls o  in v o lv e d , b u t as 
w holesale  m arkets in  an egg d e f i c i t  r a th e r  th a n  an egg su rp lu s  a r e a .
I t  i s  recogn ized  th a t  s u r p lu s - d e f lc i t  p o s i t io n s  a re  f l u id  a n d , over 
t im e , th e re  i s  a tendency  f o r  d e f i c i t  a re a s  t o  overcome t h e i r  d e f ic ie n c y  
and f o r  su rp lu s  a re a s  to  dem iniah t h e i r  s u rp lu s .
6Table I*  Table Eggs* S urp lus and D e f ic i t  P o s i t io n  of S e lec te d  
S t a t e s ,  1952 and 1956.
S ta te 1952 1956
1,000 Cases
Alabama -  1269 -  99b
A rkansas -  325 -  397
F lo r id a -  226b -  2222
Georgia -  1738 -  1019
Kentucky + 29b + b5
L ou isiana -  1953 -  2008
M is s is s ip p i -  687 -  b l7
N orth C aro lin a -  7bb + 111
Oklahoma + 567 + 197
South C aro lina -  1006 -  875
Texas -  1269 -  2531
V irg in ia -  1036 -  1611
West V irg in ia -  892 -  892
Source: A g ricu ltu ra l M arketing Servioe, U .S. f>ept. of A gricul­
t u r e .
The s p e c i f ic  o b je c tiv e s  of t h i s  s tu d y  w erei (1 ) To determ ine 
th e  e x te n t  t h a t  c e n t r a l  m arket q u o ta tio n s  r e f l e c t  egg volume movements 
in  th e  c e n t r a l  m ark e ts . (2 ) To de term ine  the e x te n t  by which p r ic e  
d if fe re n c e s  r e f l e c t  d i f f e r e n c e s  i n  q u a l i ty .  (3 ) To d e s ig n  a p r ic e ­
re  p o r t  form which would be more u s e fu l  to  th e  tra d e  than  the  one now 
in  use*
7The method8 of s tu d y  employed w eret (a )  T h e o re tic a l  and 
(b ) E m pirica l*  In  ( a ) t th e  a to m is t ic  f r e e  m arket s t r u c tu r e s  were used 
as a "norm" or as th e  s t a r t i n g  p o in t of a n a ly s is  of p r ic e  d e te rm in a tio n  
to g e th e r  w ith  d e v ia tio n s  from t h i s  ttp e r f e c t  m arket" co n cep t. In  ( b ) ,  
s e v e ra l  approaches were used such  aat (1 )  D a ily  p o u l try  and egg mar­
k e t  news r e p o r ts  from s t a te  and f e d e r a l  ag en c ies  were used to  o b ta in  
egg p r ic e s  and volumes f o r  d e f i c i t  a re a s  and f o r  th e  c e n tr a l  m arkets of 
Chicago and New York. Comparisons of p r ic e s  quoted f o r  v a rio u s  c l a s s i ­
f i c a t io n s  of eggs were made betw een d e f i c i t  and c e n t r a l  m arkets* 
A p prop ria te  g raph ic  a n a ly s is  was made f o r  t h i s  comparison* (2 ) F ie ld  
in te rv ie w s  were conducted w ith  egg buyers and d e a le r s  in  L o u is ian a  to  
d e te rm ine  method of o p e ra t io n f volumes h an d led , grade c l a s s i f i c a t io n s  
u se d ; and method of d e te rm in in g  s e l l i n g  p r ic e  to  r e t a i l  o u t le ts *  Appro­
p r i a t e  g rap h ic  a n a ly s is  was made of th e s e  in te rv iew s*
CHAPTER I I
PRICING UNDER VARIOUS MARKET STRUCTURES
Commodities re  o ffe re d  and demanded a t  p r ic e s  which w i l l ,  
under c e r ta in  l im i t in g  c ircum stance  a , c le a r  th e  m arket# " P r ic e "  ia  the 
exchange value of a u n i t  of goods s ta te d  in  term s of money. Reasons 
f o r  s p e c i f i c  p r ic e s  a re  u s u a l ly  a t t r ib u te d  to  th e  r e l a t i o n s  between 
"demand and su p p ly ."  The r e l a t i o n  of demand and supp ly  i s  d i f f e r e n t  
under v a rio u s  k inds of c o m p e titio n . I t  i s  the  purpose of t h i s  c h ap te r 
to  d is c u s s  th e  r e la t io n s h ip s  under c o n d itio n s  of " P e r fe c t"  and "Im per­
fe c t"  c o m p e titio n .
P e r fe c t  C om petition 
The American p o u ltry  farm er b e lie v e s  in  co m p e titio n  in  b u s in e s s . 
P roducers d e s i r e  to  make a p r o f i t  by s e l l i n g  t h e i r  p ro d u c ts  a t  the  
h ig h e s t  p r ic e s  p o s s ib le .  However, s in c e  th e y  cannot re c e iv e  a  p r ic e  
h i^ i e r  th a n  buyers a re  w i l l in g  to  pay , th e y  w i l l  tak e  t h a t  p r ic e  which 
w i l l  make i t  p o s s ib le  f o r  them to  move the  p roduct th e y  have t o  s e l l .  
L ikew ise , th e  buyers a re  e ag e r to  o b ta in  goods a t  th e  lo w est p o s s ib le  
p r i c e ,  b u t a re  unable to  s e t  th e  p r lo e  a t  which the produoer w i l l  s e l l .  
T his c o n d itio n  e x i s t s  under c o m p e titio n , and a a e r ie s  of b id s  and o f f e r s  
a re  made between p ro sp e c tiv e  buyers and s e l l e r s  b e fo re  a  sa le  i s  made. 
A lso , th e re  i s  a c o n te s t  betw een and among s e l l e r s  who want to  s e l l  
t h e i r  com m oditiesj and betw een and m ong buyers who t r y  t o  o b ta in  th e
8
9d e s i re d  q u a n t i ty  of th e  commodity by o f f e r in g  a p r ic e  t h a t  i s  a g reeab le  
to  b o th  p a r t i e s #  The market p r ic e  i s  n e i th e r  too  h igh  nor too  low, and 
r e s u l t s  from the  r e l a t i o n s h i p  of demand to  supply  and supply  t o  demand# 
P rice  i s  r a r e l y  f ix ed  by j u s t  one i n d iv i d u a l #1/
S ev e ra l  c o n d it io n s  must be f u l f i l l e d  b e fo re  a p e r f e c t l y  com­
p e t i t i v e  m arket p r ic e  can e x i s t .  They a re :  (1) The number of buyers
and s e l l e r s  must be la rg e  enough t  a t  no one t r a n s a c t io n  can in f lu e n c e  
th e  p r ic e s  of the  th in g s  th e y  buy and s e l l ;  (2) There i s  complete know­
ledge re g a rd in g  the homogeneous commodity which i s  a v a i l a b l e ;  and (3)
AIK m arkets must be com plete ly  f r e e  from any form of r e s t r a i n t #
The p r a c t i c a l  importance of p e r f e c t  co m p e ti t ion  i s  not very  
g r e a t .  Few m arkets in  our economy a re  p e r f e c t ly  c o m p e ti t iv e ,  
because few m arkets f u l f i l l  th e  co n d it io n s  of p e r f e c t  competi­
t i o n ,  la rg e  numbers, and ex p e r tn ess  on both  the  b u y e r 's  and 
s e l l e r ' s  s id e .  From the  p o in t  of view of economic th e o ry  j how­
e v e r ,  the  concept of p e r f e c t  com petition  i s  very  im portant#
For i t  can be shown t h a t  p e r f e c t l y  com petit ive  behav io r  by a l l  
members of every  market would r e s u l t  in  th e  most e f f i c i e n t  o r ­
g a n is a t io n  of p rodu c tion  and the b e s t  a l l o c a t i o n  b o th  of p ro ­
d u c tiv e  re so u rce s  and of consumers' goods and s e r v i c e s .  P e r f e c t  
c o m p e ti t io n , t h e r e f o r e ,  p ro v id es  a s tan dard  of e f f i c i e n c y  by 
which a c tu a l  economic i n s t i t u t i o n s  and o rg a n iz a t io n s  can be 
appra ised  • 2,f
Demand:
Demand i s  one of the  two b a s ic  f a c to r s  t h a t  in f lu e n c e  the  p r ice  
of a commodity. To understand  how demand in f lu e n c e s  p r i c e ,  i t  i s  neces­
sa ry  t o  recogn ice  two a p p l i c a t io n s  of the term: indi v id u a l  demand and
l / j .  i i.  Dodd and C. U .  Hasek, Economics: P r in c ip le s  and A pp li­
c a t io n s  ,~ ( C in c in n a t l , Ohio: South-V/estem th i t l i s h in g  C o., l^IiBj , p . 273.
2 /T ib o r  S c i to v sk y , W elfare and Com petition (Chicago: Richard
D. Irw in7  I n c . ,  19 ^1 ), pp. lK -1^ .
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m arket dem aid.
In d iv id u a l  Demand: Demand in v o lv es  more th a n  J u s t  the  d e a ire
an in d iv id u a l  has fo r  a commodity* The in d iv id u a l  m ust f e e l  a s tro n g  
need f o r  the s a t i s f a c t i o n  a n d /o r  s e rv ic e s  t h a t  th e  commodity can p ro ­
v ide  b e fo re  he w i l l  make up h is  mind to  secu re  i t*  He m ust a ls o  p o ssess  
some p u rchasing  power i f  he i s  to  s a t i s f y  h is  need by o b ta in in g  what he 
d e s ire s*  Demand a ls o  s ig n i f i e s  t h a t  th e  in d iv id u a l  i s  read y  to  buy a 
g iven q u a n ti ty  of a commodity a t  a d e f in i t e  tim e and p r ic e .
M arket Demand: This demand i l l u s t r a t e s  t h a t  the  t o t a l  number
of buyers w i l l  purchase a t o t a l  q u a n ti ty  of goods a t  d i f f e r e n t  p r ic e s  
a t  a given tim e . I t  i s  d i f f i c u l t  t o  c o n s tru c t  an a c c u ra te  schedu le  of 
demand s in c e  i t  would re q u ire  com plete knowledge a s  to  J u s t  how many 
u n i ts  people wm ld buy a t  v a r io u s  p r i c e s .
Table I I .  H y p o th e tica l  DenanH Schedule f o r  Eggs.
P r ic e  p e r  Dozen 
(D o lla rs )
Q u a n tity  Demanded 
1 ,000 Cases
T o ta l Value
# .70 52 #36,1*00
.65 51* 35,100
.60 56 33,600
.55 60 33,000
.50 61* 32,200
• 1*5 68 30,600
.1*0 71* 29,600
.3 5 80 28,000
.30 90 27,000
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However, I f  d e s i r e  and p u rch asin g  power I s  c o n s ta n t ,  buyers 
w i l l  purchase a l a r g e r  q i a n t i t y  o f a good a t  a low er p r ic e  th an  th e y  
w i l l  a t  a h ig h e r p r i c e ,  o r th e  q u a n ti ty  of a good which people w i l l  
buy ten d s  to  vary  in v e r s e ly  w ith  th e  p r i c e .  S ince t h i s  tendency  i s  
p re s e n t  in  m arket demand, i t  i s  p o s s ib le  to  c o n s tru c t  a h y p o th e t ic a l  
demand schedu le  of v a rio u s  p r ic e s  and q u a n t i t ie s  (T able I I ) .
The demand schedu le  may be u t i l i z e d  to  c o n s tru c t  a demand 
curve fo r  eggs (F ig u re  1 ) .  The curve s lo p e s  downward to  the  r i g h t  i l l u s ­
t r a t i n g  g ra p h ic a l ly  the  p r in c ip le  th a t  q u a n ti ty  and p r ic e  a re  inverse ly - 
r e l a te d :  th e  law of d im in ish in g  consum ption, as p r ic e  r i s e s .  I f  p r ic e
$
100
Q u an tity  (1 ,0 0 0  Cases)
F igu re  1 . H y p o th e tica l Demand Curve 
i s  red u ced , a g re a te r  q u a n ti ty  w i l l  be demanded. The degree  wLth which
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t h i s  i s  t r u e  v a r ie s  w ith  a lm ost a l l  com m odities.3 /
E l a s t i c i t y  of Demand r " E la s t i c i t y  of demand" i s  th e  e x te n t  
to  which a change in  p r ic e  w i l l  a f f e c t  th e  q u a n ti ty  of a good pu rch ased . 
The deg rees of e l a s t i c i t y  a re  d e s ig n a ted  as " e l a s t i c , "  " i n e l a s t i c , "  and 
" u n i ta r y ."
The p r ic e  demand f o r  a good i s  " e l a s t i c "  on ly  when the t o t a l  
e x p en d itu re  f o r  the  commodity i s  g r e a te r  when th e  p rio e  i s  low er than  
i t  i s  when th e  p r ic e  i s  h ig h e r . The p r ic e  demand i s  " e l a s t i c "  fo r  
exam ple, i f  consumers spend a g r e a te r  t o t a l  amount of money f o r  eggs 
when th e  p r ic e  i s  1*0 c en ts  a dozen th an  when th e  p r ic e  i s  $0 c e n ts .
I f  th e  t o t a l  e x p en d itu re  of buyers i s  g re a te r  when th e  p r ic e  
i s  h ig h e r  th an  i t  i s  when th e  prLce i s  lo w er, th e  p r ic e  demand i s  
" i n e l a s t i c . "  For exam ple, i f  consumers spend a g r e a te r  t o t a l  amount of 
money f o r  eggs when the  p r ic e  i s  $0 c e n ts  a dozen th an  th e y  do whBn 
th e y  a re  1*0 c e n ts  p e r  dozen , th e  p r ic e  demand i s  " i n e l a s t i c . "
A " p e r f e c t ly  e l a s t i c "  demand would be when any q u a n t i ty  o f a 
good i s  bought a t  a g iven  p r ic e .  Thus, in  a p e r f e c t ly  co m p e titiv e  mar­
k e t f o r  an  in d iv id u a l  p ro d u ce r, demand i s  p e r f e c t ly  e l a s t i c  when he can 
s e l l  h is  e n t i r e  supp ly  a t  a g iven  p r i c e .
In  F igure  2 , i t  can be observed th a t  a t  p r ic e  QA, a p roducer 
could s e l l  any q u a n t i ty  he had to  s e l l .  T h e re fo re , l in e  AE could be ex ­
tended a s  f a r  a s  OQ and beyond. T his would in d ic a te  t h a t  th e  degree of 
e l a s t i c i t y  i s  i n f i n i t e .
3 /F o r a s im i la r  tre a tm e n t f o r  w heat see  P. A. Sam uelson, Econ­
om ical An In tro d u c to ry  A n a ly s is ,  McGraw-Hill Book C o ., I n c . ,  New York, 
ISM, p.“KlH
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P ric e  *35
Q u an tity  (1 ,000  Cases)
F igure  2 . P e r fe c t  e l a s t i c i t y  of demand*
A p e r f e c t ly  i n e l a s t i c  demand would be p re s e n t  when a change in  
' p r ic e  r e s u l t s  in  no d if fe re n c e  in  th e  q u a n ti ty  purchased* For exam ple, 
i f  consumers would buy a m il l io n  dozen eg^s when th e  p r ic e  was 10 cen ts  
p e r dozen and would buy th e  same q u a n ti ty  i f  th e  p r ic e  were 70 c en ts  p e r 
dozen , th e  demand would be p e r f e c t ly  in e la s t i c *
P
20
10
5 0 0 1 0 0 0  
Q u an tity  (1 ,0 0 0  Cases)
F igu re  3* P e r fe c t  I n e l a s t i c i t y  of Demand*
u*
In  F igu re  3* th e  f a c t  t h a t  a change in  p r ic e  r e s u l ta  in  no 
d if f e r e n c e  in  th e  q u a n ti ty  purchased la  in d ic a te d  by a l in e  AP drawn 
from  any p o in t  from l in e  OQ, p a r a l l e l  to  OP. This d em onstra tes p e r f e c t  
i n e l a s t i c i t y  of p r ic e  demand.
The term s " in e l a s t i c "  and " e l a s t i c  demands" a re  r e l a t i v e  term s 
and a re  used as r e l a t i v e ly  i n e l a s t i c  o r r e l a t i v e l y  e l a s t i c .
Sufgljr:
The supp ly  schedule i s  th e  r e l a t i o n  between p r ic e s  and the  
amounts of a commodity p roducers a re  w i l l in g  to  produce and s e l l .
Table I I I  i l l u s t r a t e s  a supp ly  schedule  f o r  eg g s .
T able I I I .  H y p o th e tica l Supply Schedule f o r  Eggs.
P ric e  p e r Dosen 
(D o lla rs )
Q u an tity  S e l le r s  W ill
Supply (1000 C ases)
$ .70 90
.65 8U
.60 78
.55 70
.50 61*
.1*5 55
.1*0 1*5
.35 37
.30 25
The supp ly  curve in  F igu re  ii i s  u n lik e  the  demand curve as i t  
s lo p e s  upward and to  th e  r i g h t .  At h ig h e r  p r ic e s  f o r  eggs* p roducers
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w i l l  in c re a se  number of la y e r s  and p lace  more eggs on the  m arket* They 
can a ls o  buy improved p ro d u c tio n  s t r a in s  and feed  a more expensive 
ra t io n *
T h e o re t ic a l ly ,  i t  i s  p o s s ib le  to  have p e r f e c t ly  e l a s t i c  and 
p e r f e c t ly  i n e l a s t i c  supp ly  cu rves as was t r u e  of demand curves* How­
e v e r ,  th e  im p o rtan t f a c to r  i s  th e  r e l a t i v i t y  of th e  e l a s t i c i t y  and how 
th e  r e l a t i v e l y  e l a s t i c  a n d /o r  i n e l a s t i c  demand and supp ly  r e la t io n s h ip s  
can b r in g  abou t an "e q u ilib riu m "  p r ic e  f o r  a commodity*
P
20
10
Q
0 100
Q u a n tity  (1 ,000  Cases)
F igu re  ii* H y p o th e tic a l Supply Curve f o r  Eggs*
E q u ilib riu m  of Demand and Supplyi
By combining th e  a n a ly s i s  o f demand and su p p ly , i t  i s  p o s s ib le  
t o  see  how co m p e titiv e  m arket p r ic e  i s  determ ined (T ab le  IV)*
"E q u ilib riu m  p r ic e "  i s  never reached a t  once* There i s  u s u a l ly  
an  i n i t i a l  p e riod  o f t r i a l  and e r r o r  o r of o s c i l l a t i o n  around th e  r i g h t  
le v e l  b e fo re  p r ic e  f i n a l l y  s e t t l e s  down and supp ly  b a lan o es demand and
16
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v ice  versa* In  Table IV, on ly  a t  a p r ic e  of 50 cen ts  per dozen w i l l  
the q u a n t i ty  demanded e q u a l  the  q u a n t i ty  o f fe re d  o r  s u p p l ie d .  "P r ice  
i s  a t  e q u i l ib r iu m , j u s t  a s  an  o l iv e  a t  the bottom of a c o c k ta i l  g la s s
i s  a t  e q u il ib r iu m  
f a 1 1 . " 5 /
Table IV.
, because t i e  re  i s  
Supply and Demand
no tendency  f o r  i t  to  
Schedule f o r  E g rs .
r i s e  or
P r ice  Per Poz. 
(D o l la r s )
Q u a n ti ty  Demanded Q u a n ti ty  Supplied P ressu re  On
S .70 52 90 F a l l in g
.65 Sh 81 F a l l in g
.60 56 78 F a l l in g
.55 60 70 F a l l i n g
.50* 6 i;* 6 !r* N eu tra l
*hS 68 ■55 R ising
. ho 7JU h5 R ising
.35 80 37 R is in g
.30 ‘>0 25 Ris Ing
*?he e q u i l ib r iu m  p r ic e  and o u tp u t .
F igure  5 dem onstra tes  how supp ly  and demaid determ ine m arket 
p r ic e  and q u a n t i t y .  They c ro ss  a t  one i n t e r s e c t i o n  p o in t .  This p o in t  
"A" r e p re s e n ts  th e  e q u il ib r iu m  p r ic e  of 50 c en ts  p e r  dozen and th e  e q u i ­
l ib r iu m  q u a n t i ty  of 6U thousand cases of eggs .
H/P* A. Samuelson, Economics: An In t ro d u c to ry  A n a ly s i s ,
(New YorTc: Kcflraw-Hill Hook C o., I n c .  p .  U57.
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At a h ig h e r  p r ic e  o f 70 c en ts  p e r  dozen* on ly  $2 thousand cases 
w i l l  c le a r  th e  m arket w h ile  th e  s u p p l ie r s  a re  w i l l in g  to  p lace  90 th o u ­
sand cases f o r  sa le*  As s to c k s  of eggs beg in  t o  p i le  up* co m p e titiv e  
s e l l e r s  w i l l  c u t  p rice*  Likewise* a t  a lower p r ic e  of U S  c en ts  p e r 
dozen* 68 thousand cases o f eggs w i l l  be demanded and only  $0 thousand 
cases w i l l  be o ffe re d  by th e  su p p lie r*  This w i l l  in  tim e cause a de­
c rease  in  su p p lie s  of eggs and cause the  p r ic e  to  be in c re a se d  by com­
p e t i to r s *  In  a p e r f e c t ly  co m p e titiv e  c lim a te , t h i s  o s c i l l a t i o n  w i l l  
con tinue  u n t i l  an  e q u ilib riu m  p r ic e  of 50 c en ts  p e r  dozen and 6U th o u ­
sand cases i s  reached*
P D
$ *70
0 25 30 35 liO 1*5 50 55 60 65 70 75 80 85 90 95 100 
Q u an tity  (1*000 Cases)
F ig u re  5* H y p o th e tica l E q u ilib riu m  Supply and Demand*
IP
Im perfec t  Competition
H E  s of Market R e la t io n s :
Market s t r u c tu r e s  of p e r f e c t  buying com petit ion  and p e r f e c t
s e l l i n g  com p e ti t io n , l i k e  monopsony and monopoly, a re  r a r e  c a se s .  I n ­
s tead  of the  extrem es of monopsony and p e r f e c t  buying co m p e ti t io n ,  
c e r t a in  e lem ents cf monopsony a re  found in  seme combination w ith  o th e r  
s t r u c tu r e s  which resemble pure co m petit ion .
There a re  two r r i n c i p n l  forms which such a combination might 
t a k e ,  depending upon: (1) VTiether one, a few, or many buyers
o f f e r  homogeneous s e rv ic e s  to  fa rm ers  in  the  same m arket; and 
(2) w hether any given number of buyers o f f e r  i d e n t i c a l ,  s l i g h t ­
l y  d i f f e r e n t ,  o r very  d i f f e r e n t  s e r v i c e s .  S im i la r ly  on the 
s e l l i n g  s i d e ,  e lem ents of monopoly and p e r f e c t  s e l l i n g  competi­
t io n  would be expected to  be blended in  various  ways. This 
would depend upon: (1) Whether one, a few, or many s e l l e r s
o f f e r  a homogeneous product to  consumers in  the same m arket; 
and (2) w hether any given number of s e l l e r s  o f f e r  i d e n t i c a l ,  
s l i g h t l y  d i f f e r e n t  o r ve ry  d i f f e r e n t  p ro d u c ts .  In e i t h e r  c a se ,  
c o n d it io n  ( l )  w i l l  in d ic a te  the e x te n t  to  which a given f irm  
can , given a homogeneous p ro d u c t ,  in f lu e n ce  the  p r ice  d e c is io n s  
of i t s  co m p e ti to rs ;  and co n d it io n  (2)  r e v e a ls  the  e x te n t  to  
which, given the number of f i rm s ,  any given f i r m 's  volume d e ­
pends upon th e  p r ic e s  of o th e r  c o m p e ti to rs .5 /
Table V p re s e n ts  a scheme showing nine p o ss ib le  c a te g o r ie s  i n to
which t a b le  egg m arket com petit ion  can f a l l  according  to  the number 
each of buyers and s e l l e r s .
I t  i s  not p o s s ib le  to  t r e a t  ta b le  egg p r ic e  d e te rm in a tio n  under
a l l  m arket s t r u c t u r e s .  W ith in  the f i e l d  of im perfec t co m p e ti t io n ,  
th re e  cases can be d is t in g u is h e d  whose r e s u l t s  d i f f e r  w idely: (a)  "mo­
n o p o l i s t i c  co m p e ti t io n ,"  (b ) " p e r f e c t  o l ig o p o ly ,"  and (c) " im p e rfec t  
o l ig o p o ly ."  In  a l l  cases  of c o n p e t i t io n ,  freedom of e n t r y  of firm s in to
SAr- H. Nicho"* T i j - -» In d u s­
t r i e s ,  (Ames, Iowa:
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Table V* Nine P o ss ib le  Egg M arket S i tu a t io n s  o r  S tru c tu re s*
Buyers S e l le r s
1 . P e r fe c t  C om petition  (Many) P e r fe c t  C om petition  (Many)
2 . Im p erfec t C om petition  (Few) P e r fe c t  C om petition  (Many)
3 . Monopsony (One) P e r fe c t  C om petition  (Many)
U* P e r fe c t  C om petition  (Many) Im p erfec t C om petition  (Few)
5* Im p erfec t C om petition  (Few) Im p erfec t C om petition  (Few)
6 . Monopsony (One) Im p erfec t C om petition  (Few)
7 . P e r fe c t  C om petition  (Many) Monopoly (One)
fl. Im p erfec t C om petition  (Few) Monopoly (One)
9 . Monopsony (One) Monopoly (One)
th e  in d u s try  a re  assumed th u s ,  a t  l e a s t ,  e lim in a tin g  chances f o r  pure 
monopoly o r  monopsony* Cases of co m p etitio n  are  th en  d e fin ed  by changes 
on two fundam ental c o n d itio n s : The hom ogeneity of the  p roduct and th e
number of firm s* When many firm s a re  producing  a homogeneous p ro d u c t, 
th e  r e s u l t  i s  p e r f e c t  c o m p e titio n , as when egg growers s e l l  to  f i r s t  
b u y e rs . When many f i m s  a re  producing  heterogeneous p ro d u c ts , and th e  
p roduct of each  f irm  i s  s im i la r  t o ,  b u t n o t i d e n t i c a l  w ith  th e  p roduct 
o f o th e r  f irm s  in  th e  same in d u s t r y ,  th e  c o n d itio n  i s  known as monopo­
l i s t i c  c o m p e titio n , as when egg d e a le r s  la b e l  and c a rto n  t h e i r  eggs 
d i f f e r e n t ly *  When a few firm s a re  s e l l i n g  a homogeneous p ro d u c t, th e re  
i s  a c o n d itio n  which may be c a lle d  p e r f e c t  o l ig o p o ly , as when a few egg 
buyers pack under a r e t a i l  s to re  brand* When a few firm s a re  s e l l i n g
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heterogeneous p ro d u c ts , th e re  i s  a c o n d itio n  which may be c a lle d  im per­
f e c t  o lig o p o ly , a s  when a few egg buyers d i f f e r e n t i a t e  t h e i r  packs*6/  
M o n o p o lis tic  C cm petition i
In  m o n o p o lis tic  c o m p e titio n , f irm s producing  th e  same p roduct 
a re  so numerous t h a t  th e y  Ig n o re  each  o th e r 's  p r ic e  p o l ic ie s *  Monopo­
l i s t i c  co m p e titio n  i s  a l s o  c h a ra c te r is e d  by p ro d u ct d i f f e r e n t i a t i o n  o r 
heterogeneous p ro d u c ts , such sb egg branding* The p ro d u c ts  of th e  v a r i ­
ous firm s a re  n o t p e r f e c t  s u b s t i tu t e s  i n  th e  mind of the  consumer*
Thus, a form of p roduct d i f f e r e n t i a t i o n  g ives each f irm  som ething of th e  
p o s i t io n  of a m ono p o lis t. A p e r f e c t  m onopo list i s  a f irm  whose p roduct 
i s  p e r f e c t ly  d i f f e r e n t  from th a t  of any o th e r  f i rm . However, m ost egg 
consumers a re  n o t a g a in s t  s u b s t i tu t in g  brands in  l i g h t  of o th e r  p e r t i ­
n en t c o n s id e ra tio n s*
S a le s  Curvei The s a le s  curve of a f irm  in  m o n o p o lis tic  compe­
t i t i o n  i s  n o t p e r f e c t ly  e l a s t i c .  I f  a f irm  low ers i t s  p r i c e ,  i t  w i l l  
g a in  s a le s  to  a l im ite d  e x te n t*  I f  i t  r a i s e s  p r i c e ,  i t  w i l l  lo se  seme 
b u t no t a l l  of i t s  s a l e s ,  u n lik e  under p e r f e c t  c o m p e titio n . This 
p ro p e rty  of th e  s a le s  curve depends upon th e  d if f e r e n c e s  between the  
p roduct of th e  f irm  in  q u e s tio n  and th a t  of i t s  c o m p e titio n . I f  buyers 
b e lie v e  th e  p ro d u c ts  of th e  v a rio u s  f irm s are  a l l  a l i k e ,  th e y  w i l l  buy 
from th e  f irm  w ith  th e  low er p r i c e .  L ikew ise , i f  a  f irm  r a i s e s  i t s  
p r ic e  above th e  le v e l  of th e  o th e r  f i rm s , a l l  buyers w i l l  d e s e r t  i t  and 
purchase from th e  o th e r  f i rm s . However, where th e re  a re  d if f e r e n c e s  in
6 /F o r b a s ic  d e l in e a t io n s ,  see K. £ .  B o u ld ing , Economic A n a ly s is , 
(T h ird  E d i t io n ,  New Yorki H arper and B ro th e rs , 1955>), p . 628.
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th e  p ro d u ct of v a rio u s  f i rm s ,  each  f i m  w i l l  have a  group of buyers who 
p r e f e r  th e  p ro d u ct o f t h a t  f irm  and w i l l  n o t be d r iv e n  away from i t  i f  
i t  r a i s e s  i t s  p r ic e  above th e  o th e r  f i rm s . Egg s e l l e r s ,  th rough  b rand­
in g  and o th e r  d i f f e r e n t i a t i o n s ,  a ttem p t t h i s  te c h n iq u e .
The d if f e r e n c e s  may be of many k in d s . P re fe ren ce  may be shown 
because of th e  p e r s o n a l i ty  of th e  sa lesm an , o r  of a  p e rso n a l r e l a t i o n ­
s h ip  w ith  th e  s e l l e r .  I t  may be because of an assumed d if f e r e n c e  in  
q u a l i t y ,  t r a d e  name, o r an a t t r a c t i v e  package. I t  i s  a ls o  p o s s ib le  f o r  
d is ta n c e  to  be an im p o rtan t f a c to r  in  a show of p re fe re n c e  by buyers 
f o r  a commodity.
S p a t ia l  D i f f e r e n t i a t i o n : One sou rce  of d i f f e r e n c e ,  th e  d is ta n c e
betw een f i rm s , i s  an im p o rtan t one and should be examined more c lo s e ly .
Take two f i rm s ,  A and B, lo ca te d  100 m ile s  a p a r t  i n  the  c e n te r  
of a l e v e l  p la in  over which t r a n s p o r ta t io n  c o s ts  in  any d i r e c t i o n  a re  
th e  same. The p r ic e  charged by th e  f irm s  i s  th e  same a t  t h e i r  lo c a t io n ,  
o r $15 p e r  c a se , and t r a n s p o r ta t io n  c o s t  i s  1 c e n t p e r  case p e r  m ile . 
Given th e se  c o n d it io n s ,  buyers lo c a te d  an  eq u a l d is ta n c e  from b o th  
f irm s  w i l l  buy from e i t h e r .  F igu re  6 i l l u s t r a t e s  t h a t  buyers a re  on 
l in e  GDC( where D b i s e c t s  AB and CC< i s  p e rp e n d ic u la r  to  AB. Thus, f o r  
a buyer a t  C (100 m iles  from e i t h e r  A o r  B) the  p r ic e  w i l l  be $16 a t  
e i t h e r  A o r B ( f a c to r y  and t r a n s p o r t a t i o n ) .  Buyers lo c a te d  to  th e  l e f t  
of l in e  CC' w i l l  buy from firm  A and buyers to  th e  r i g h t  of l in e  0C* w i l l  
buy from B. Now suppose t h a t  A c u ts  h is  p r ic e  to  $3lt.50 p e r  c a s e . At 
p o in t  D, he now s e l l s  f o r  $15 p e r  case w h ile  B c o n tin u e s  to  s e l l  f o r  
$15.50 p e r  case* Some of B 's  s a le s  w i l l  now go t o  A. T his w i l l  move 
th e  lo c a t io n  to  p o in t  E , where AE i s  75 m ile s  and EB i s  25 m ile s  from
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th e  supp ly  p o in t*  A 's  p r ic e  w i l l  now be $15*2$ ($15*00+$*25). T here­
f o r e ,  th e  new boundary between A 's  s a le s  a re a  and B 's  s a le s  a re a  w i l l  
be FE F '• This i s  a h y p e rb o la , s in c e  a t  any p o in t  F , AF -  PF ■ 50 m iles*  
I f  AF, f o r  in s ta n c e ,  i s  125 m ile s  and BF i s  75 m ile s ,  A 's  p r ic e  a t  E 
w i l l  be #15*75 and B 's  p r ic e  w i l l  a ls o  be $15*75*7/
C
C
F ig u re  6 .  S p a t ia l  E f f e c t  on P r ic e  and M arket A rea , M o n o p o lis tic  
Com petition*
I f  f irm  A reduces i t s  p r ic e  in d ep e n d en tly  of firm  B, i t  w i l l  
lo se  some of i t s .  buyers t o  B. The g r e a te r  th e  d e c rea se  in  th e  p r i c e ,  
th e  l a r g e r  th e  a re a  of l o s t  buyers w i l l  be* However, i t  i s  th e  d i f ­
fe re n ce  in  p r ic e  which i s  s i g n i f i c a n t .  I f  A c u ts  h is  p r ic e  to  # lii*50 , 
the  boundary l i n e  between t h e i r  two m arkets w i l l  rem ain a t  CC ', and 
n e i th e r  f irm  g a in s  o r  lo s e s  buyers*
P ro d u c tio n  W ith D ecreasin g  Average C o sti Under m o n o p o lis tic  
c o m p e titio n  th e  e n tr y  of new f irm s  does n o t cause th e  p r ic e  of th e  p ro d -
7 /F o r f u r th e r  a n a ly s is  of S p a t ia l  D iffe re n c e s  under M o n o p o lis tic  
C om petition , see  K* E . B ould lng , Economic A n a ly s is ,  pp* 631-633*
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u c t  to  f a l l  f o r  th e re  i s  no one p r ic e  as each f irm  has a range of p r ic e s  
a t  which i t  may s e l l .  In  an in d u s try  which i s  in  m o n o p o lis tic  compe­
t i t i o n ,  th e  e n try  of new firm s  w i l l  low er the  s a le s  curve of each firm  
a lre a d y  i n  th e  in d u s t ry .  A f te r  a new firm  has e n te red  th e  in d u s t r y ,  
each old firm  w i l l  f in d  th a t  a t  each p o s s ib le  p r ic e  i t  can s e l l  l e s s  
th an  b e fo re ,  o r in  o rd e r to  s e l l  th e  same amount as b e fo re ,  i t  w i l l  be 
fo rced  to  charge a low er p r i c e .  T h is , of c o u rse , reduces th e  p r o f i t  of 
each f irm  and th e  e n try  of new firm s w i l l  co n tinue  u n t i l  i t  does not 
pay new firm s to  e n te r .  The p r o f i t s  of the  in d u s try  a re  th en  considered  
to  be "norm al."
Each firm  w i l l  produce a t  a minimum average c o s t  when an in d u s ­
t r y  in  p e r f e c t  co m p etitio n  i s  in  e q u il ib r iu m . In  m o n o p o lis tic  com peti­
t i o n ,  i f  f irm s could s t i l l  reduce average c o s ts  by in c re a s in g  o u tp u t, 
th e y  would be producing  a t  t h e i r  most p r o f i ta b le  p o s i t io n .  Under p e r­
f e c t  c o m p e titio n , i t  i s  th e  f e a r  of in c re a s in g  c o s ts  which d e c rea se s  
a f i r m 's  d e s i re  t o  in c re a s e  o u tp u t. In  t h i s  m arket s t r u c tu r e  th e  most 
p r o f i ta b le  ou tpu t i s  where average c o s ts  cannot be lowered by expanding 
o u tp u t. In  m o n o p o lis tic  c o m p e titio n , th e  f e a r  of d e c l in in g  revenues 
and the  knowledge th a t  i t  roust low er p r ic e s  o r r a i s e  s e l l i n g  c o s ts  to  
s e l l  more l im i t s  a f i r m 's  d e s ir e  to  expand o u tp u t.
C onsequen tly , i t  w i l l  s to p  expanding i t s  o u tp u t a t  a p o in t  
where i t s  average c o a t i s  s t i l l  f a l l i n g ,  i f  i t s  m arg in a l c o s t 
i s  e q u a l to  i t s  m arg inal rev en u e . Beyond t h i s  p o in t ,  a lth o u g h  
i t s  average c o s t f a l l s ,  th e  f a l l  in  c o s t  i s  more th a n  c o u n te r­
balanced by the  f a c t  t h a t  in  o rd e r  to  s e l l  th e  in c re a se d  o u tp u t 
th e  p r ic e  must be lowered o r  th e  s e l l in g  c o s t  r a i s e d .6/
8 /B o u ld in g , og. c i t • ,  p . 636.
2k
E q u ilib riu m  in  M onopolla tio  C om petition ! •'Wo cannot c o n s tru c t  
a 's u p p ly  c u rv e ' f o r  an in d u s try  in  im p e rfec t co m p etitio n  a s  we can fo r  
one in  p e r f e c t  c o m p e titio n , f o r  th e re  i s  no s in g le  p r ic e  a t  which a l l  
th e  p roduct i s  so ld )  even in  e q u ilib riu m  each f irm  may charge a d i f f e r ­
e n t  p r i c e . " ? /
A g e n e ra l r i s e  in  demand can s t i l l  be  in te r p r e te d  a s  meaning a 
r i s e  In  th e  s a le s  curves of a l l  th e  firm s connected w ith  a given in d u s­
t r y .  F igu re  7 shows th e  c o s t  and revenue curves (average  and m arg inal) 
f o r  a s e r i e s  of firm s in  th e  egg in d u s try  under m o n o p o lis tic  com peti-
A
1 2 3 h
B
■ mm
i
i
Figure  7* Change in  In d u s try  E q u ilib riu m  Due to  a R ise in  De­
mand in  M o n o p o lis tic  C om petition .
9/ I b i d . ,  p . 637.
t i o n .  The d o tte d  curves marked MG in  th e  diagram s a re  m arg in a l c o s t 
c u rv e s ; the  d o tte d  curves marked MR a re  m arg in a l revenue cu rv es; the  
s o l id  cu rves marked AVC a re  average v a r ia b le  c o s t  c u rv es; and th o se  
marked AR a re  average revenue c u rv e s .
In  F igu re  7A, th e  p o s i t io n  of the  curves i s  such th a t  f irm  3 i s
th e  m arg inal f irm . The most p r o f i ta b le  p r ic e  f o r  firm  3 i s  eq u al to  i t s  
average v a r ia b le  co s t b u t f ix e d  c o s ts  a re  no t co v ered . In  F igure  7B i s  
given the e f f e c t s  of a r i s e  in  demand f o r  the commodity. The r i s e  in  
demand i s  caused by an in c re a s e  in  the  demand of a l l  th e  in d iv id u a l  
f i rm s .  T h is in c re a s e  i n  demand a llow s f irm  h t o  come in to  the in d u s t r y ,  
w hereas in  F igu re  7A firm  i* could n o t be in  th e  in d u s try  b e ca u se , even 
a t  i t s  most p ro f i ta b le  ou tpu t A^B^, th e  p r ic e  i s  le s s  than  the
average v a r ia b le  c o s t B^A^. The r i s e  i n  demand c le a r ly  r a i s e s  the o u t­
pu t of each f i rm .
C ost of p ro d u c tio n  u s u a l ly  d e te rm in es p r ic e s  among firm s oper­
a t in g  under m o n o p o lis tic  c o m p e titio n . However, th e re  a re  s e v e ra l  a d d i­
t io n a l  s i tu a t io n s  which in f lu e n c e  p r ic in g  in  im p e rfe c t co m p e titio n
in c lu d in g  th a t  of o lig o p o ly  which i s  t r e a te d  under (b) p e r f e c t  and (c )
im p e rfe c t o lig o p o ly .
O lig o p o ly t
"O ligopo ly  i s  r e s t r i c t e d  co m p e titio n  anong p r ic e  makers whose 
co m p e titiv e  b eh av io r i s  r e s t r a in e d ,  n o t by agreem ent, b u t by t h e i r  
r e a l i z a t i o n  of th e  in te rdependence  of t h e i r  a c t io n s .  . . . O ligopo ly  
may come abou t when th e  number of com peting p r ic e  makers i s  s m a l l ."1 0 /
1 0 /S c ito v sk y , og. c i t . , p . 3&h*
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O ligopoly  has s e v e ra l  d i f f e r e n t  fo rm s, bu t th ey  a re  a l l  marked by one 
c h a r a c t e r i s t i c  n o t found when th e re  a re  many s e l l e r s .  Each f i rm , in  
o lig o p o ly , must determ ine how i t s  a c t io n s  w i l l  a f f e c t  th e  a c t io n s  of 
o th e r  competing f i rm s .
In  m o n o p o lis tic  c o m p e titio n , c e r ta in  d a ta  could be used w ith  
lo g ic a l  d e fe n se . When the  s a le s  curve f o r  o u tp u t and th e  purchase 
curves f o r  in p u t were g iv e n , the  most p r o f i ta b le  q u a n t i t ie s  of o u tp u t 
t o  produce and of in p u t to  use could be d e r iv e d , however, in  the  case 
of o lig o p o ly , th e  s a le s  curve of any one f irm  depends upon what th e  
o th e r  f irm s a re  d o in g . I f  a f irm  f e e l s  t h a t  th e  o th e r  f i r m s ’ b eh av io r 
w i l l  no t be changed, I t  w i l l  fo llo w  on ly  one p o lic y . L ikew ise , i f  i t  
th in k s  t h a t  i t s  own p o lic y  w i l l  cause o th e r  firm s to  change t h e i r  b e ­
h a v io r ,  th e n  i t  w i l l  choose a d i f f e r e n t  p o lic y  of o p e ra tio n .
P e r fe c t  O lig o p o ly : P e r fe c t  o lig o p o ly  i s  a case in  which the
p roduct i s  so  homogeneous t h a t  a c u t  in  p r ic e  by one firm  w i l l  immedi­
a t e ly  r e s u l t  i n  an i d e n t i c a l  p r ic e  cu t by a l l  th e  o th e r  f irm s  in  the  
in d u s t ry .  The c o n d itio n  of p e r f e c t  o lig o p o ly  can be f u r th e r  d iv id ed  
in to  th re e  c a s e s . The cases  a r e :  (1 ) f irm s w ith  i d e n t i c a l  c o s t  curves
and eq u a l sh a re s  of th e  m ark e t, (2 ) f irm s  w ith  d i f f e r e n t  c o s t  curves 
and eq u a l sh a re s  of th e  m ark e t, and (3) f irm s w ith  i d e n t i c a l  c o s t cu rves 
and d i f f e r e n t  sh a re s  of th e  m ark e t. For i l l u s t r a t i o n  p u rp o se s , each 
case w i l l  be analyzed on th e  assum ption of on ly  two firm s (d u o p o ly ) . 
A lso  f o r  conven ience, cases 1 and 2 w i l l  be d isc u sse d  o m ittin g  case 3*
For case  (1 ) :  In  F igure  8 i s  i l l u s t r a t e d  an in d u s try  under
p e r f e c t  o lig o p o ly  (duopoly) where two firm s have e q u a l c o s t  curves and 
e q u a l sh a re s  of the  m arke t. The t o t a l  demand curve f o r  the  p ro d u c t of
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th e  in d u s try  i s  ED^.
E ,1
a
Per
Case
0
5 B
Output (C ases)
F igu re  8 . E qual Cost and Equal Shares of K a rk e t, P e r fe c t  
O lig o p o ly ,
Line EPDis th e  in d iv id u a l  demand curve of each firm  s in c e  th e  
t o t a l  s a le s  of th e  in d u s try  a re  assumed to  he d iv id ed  e q u a l? v , ’’’b u s , 
a t  any P r ic e  (00) th e  amount so ld  by each firm  w ill  be ha? f th e  amount 
so ld  by th e  in d u s t r y ,  Th is  in d iv id u a?  demand cu rv e , vM ch i s  rcmmon to  
each f irm , i s  c o n s tru c te d  under th e  assum ption th a t  ho th  firm s charge 
th e  same p r i c e .  The m arg in a l c o s t  curve of e i t h e r  firm  i s  r u n t .  The 
m arg inal revenue curve fo r  each firm  i s  EM, Thus, 00 becomes *he n r ic e  
s e t  by each firm  f o r  th e  o u tp u t OA. At t h i s  p r ic e  and q u a n t i ty ,  mar­
g in a l  c o s t i s  eq u al to  m arg in a l rev en u e , AB,
For case ( 2 ) i  In  F ig u re  0 I s  i l l u s t r a t e d  the  c o n d itio n  of two 
firm s where th e  m arket i s  shared  e q u a lly  b u t c o s t curves d i f f e r ,  '’’he 
m arg in a l c o s t  curve f o r  th e  lo w -co s t firm  i s  and f?2 *a th e  m arg in a l 
c o s t curve f o r  th e  h ig h -c o s t  f i rm .
Firm  A w i l l  be happy a t  o u tp u t OB, where p r ic e  i s  OP, and i t s  
m arg in a l c o s t  and m arg in a l revenue a re  b o th  eq tia l t o  FB.
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Outpul (C asas)
F igu re  9* Unequal C ost Curves and E qual Shares o f M arket,
P e r fe c t  O ligopoly*
Firm B, however, would r a th e r  produce a t  an o u tp u t Ok, w ith  a p r ic e  of 
AP^j where i t s  m arg in a l c o s t  and m arg in a l revenue i n t e r s e c t  a t  AR^*
Since th e re  i s  a d i f f e r e n t  p r ic e  d e s ire d  by th e  two f irm s , the  h ig h - 
c a p a c ity  f irm  A w i l l  s e t  the  p r ic e  most u s e fu l  to  i t s  opera tio n *  The 
lo w -ca p ac ity  firm  B w i l l  have to  fo llo w  s u i t ,  as th e  firm s must charge 
th e  same p r i c e .  I f  f irm  A s e t s  th e  p r ic e  where i t  d e s i r e s  a t  BP, the  
o th e r  firm  must change i t s  p r ic e  o r lo se  i t s  sa le s*  L ikew ise , i f  f irm  
B s u f f e r s  a lo s s  a t  p r ic e  BP, i t  may leav e  f irm  A w ith  a monopoly by 
d is c o n tin u in g  o p e ra tio n *  However, firm  B m ight s t i l l  be making a t  l e a s t  
normal p r o f i t s  when p r ic e  i s  BP. I f  t h i s  be th e  c a s e , th e  in d u s try  
would be s ta b le *
Im p erfec t O ligopo ly ! Im p erfec t o lig o p o ly  i s  in te rm e d ia te  be­
tween p e r f e c t  o lig o p o ly  and m o n o p o lis tic  com petition*  " In  im p e rfec t 
o l ig o p o ly , th e  p ro d u c t i s  d i f f e r e n t i a t e d  enough so t h a t  a  p r ic e  c u t on 
th e  p a r t  of one f irm  does n o t im m ediately  r e s u l t  in  a p r ic e  c u t on th e  
p a r t  o f o th e r  firm s*  A p r ic e  c u t may a t t r a c t  a la rg e  volume of new b u s i -
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ness to  the  p r ic e  c u t t e r ." 1 1 /
P ric e  c u t t in g  i s  common in  an in d u s try  under im p e rfec t o ligopo ly*  
A v e ry  u n s ta b le  s i t u a t io n  may a r i s e  from a firm  c u t t in g  p r ic e s  on th e  
assum ption  th a t  o th e r  f irm s w i l l  n o t fo llo w  s u i t*  L et us suppose t h a t  
f irm  A a tte m p ts  to  expand s a le s  by c u t t in g  i t s  p r ic e  because i t  b e lie v e s  
i t s  m arg inal revenue to  be g r e a te r  th a n  i t s  m arg in a l cost*  For a tim e , 
firm  3 may no t r e a c t  and w i l l  lo se  b u s in e ss  to  A* Firm B, on th e  o th e r  
hand, may d ec id e  i t  i s  p r o f i ta b le  t o  cu t i t s  p r ic e s  s in ce  A has e s ta b ­
l is h e d  a new p r ic e  l e v e l .  T his could co n tinue  w ith  each firm  c u t t in g  
p r ic e s  in  tu rn  u n t i l  th e  c o n d itio n  of th e  in d u s try  becomes c h a o tic .
The s t a b i l i t y  of the  e q u ilib r iu m  of an in d u s try  in  im p e rfec t o lig o p o ly  
depends on b o th  firm s being  norm ally  p r o f i ta b le  a t  th e  le v e l  of p r ic e s  
m u tu a lly  d ev e lo p ed . I f  t h i s  i s  t r u e ,  th en  th e  in d u s try  has reached  a 
p o s i t io n  of s ta b le  e q u il ib r iu m . I f  t h i s  i s  n o t t ru e  and "one o r bo th  
firm s a re  l e s s  th an  norm ally  p r o f i t a b le ,  th en  one of the  f irm s w i l l  go 
ou t of b u s in e s s ,  le a v in g  the  o th e r  a monopoly] o r th e  two f irm s may 
come to  an agreem ent to  r a i s e  p r i c e s . " 1 2 / O ther p o s s i b i l i t i e s  would 
be t (1) Each f irm  may seek  to  in c re a s e  i t s  power to  r a i s e  p r ic e s  by a 
f u r th e r  d i f f e r e n t i a t i o n  of p roduct th u s  d e c re a s in g  th e  e l a s t i c i t y  of 
th e  demand f o r  th e  p ro d u c t, o r  (2 ) i f  th e  f irm s a re  h ig h ly  p r o f i ta b le  
a t  th e  e q u ilib r iu m  p o in t ,  new firm s w i l l  tend to  e n te r  th e  in d u s try *
These new firm s w i l l  cause th e  e q u ilib r iu m  to  be u n s ta b le  and th e  i n ­
d u s try  w i l l  have a  tendency  to  develop  a new e q u ilib riu m  p o in t .
1 1 /E o u ld in g , op. c i t . , p . 6U5. 
12/ I b i d . ,  p . 61*6.
I t  i s  b e lie v e d  th a t  many of th e  co m p etitiv e  s i tu a t io n s  i n  the  
ta b le  egg in d u s try  e s p e c ia l ly  a t  th e  egg d e a le r  f irm  le v e l  have been 
d e lin e a te d  by th e  use of fo reg o in g  re le v a n t  theory*  T his se rv es  as a 
background f o r  exam ining seme of th e  e m p ir ic a l a sp e c ts  of co m p e titio n  
and p r ic e  making in  " c e n t r a l"  as w e ll  as " lo c a l” egg m ark e ts ,  in c lu d in g  
o th e r  a sp e c ts  of p r ic in g  ta b le  eggs*
CHAPTER I I I
EGG PRICE DETERMINATION AT CENTRAL MARKETS
In  re c e n t  y e a r s ,  q u e s tio n s  have been r a is e d  re g a rd in g  th e  na­
tu re  and perform ance of egg p r ic in g  p ro cesses  on th e  c e n t r a l  m arkets*
The m ost po in ted  ones have been lev e le d  a t  th e  p r ic in g  methods f o r  eggs 
in  Chicago and New York* The egg tra d e  i s  p re s e n t ly  u s in g  a q u o ta tio n  
system  of p r ic in g  eggs to  e s t a b l i s h  a c tu a l  pay ing  p r ic e s  a t  a l l  l e v e ls  
of tra d in g *  In  L o u is ian a  th e  egg buyer u ses  th e  re p o rte d  p r ic e s  f o r  
v a rio u s  g rades as a base f o r  d e te rm in in g  h is  a c tu a l  paying  p r ic e s  f o r  
eggs of lo c a l  p roduction*
A lthough t h i s  system  f o r  p r ic e  d e te rm in a tio n  i s  used a t  th e  
f i r s t  buyer l e v e l ,  n e i th e r  th e  egg buyer no r th e  farm ers a re  f u l l y  s a t i s ­
f ie d  w ith  i t*  In  p a r t i c u l a r ,  s tro n g  o b je c tio n s  have been r a is e d  a g a in s t  
th e  methods o f e s ta b l is h in g  egg q u o ta tio n s  in  Chicago and New York* An 
a n a ly s is  o f th e  two c e n t r a l  m arkets w ith  th e  deg ree  of p a r t i c ip a t io n  
and volumes o f eggs tra d e d  on th e  " sp o t c a l l"  of the  M e rca n tile  Exchanges 
a re  d isc u sse d  in  t h i s  c h a p t e r . l /
l /A  " sp o t c a l l*  i s  th e  term  used to  d e sc r ib e  cash t r a d in g  on 
th e  exchange in  eggs* Most o f th e  m a te r ia l  i n  t h i s  c h a p te r  i s  based on 
a rev iew  o f M arketing  R esearch R e p o r ts , Numbers 173 (1957) and 210 
(1958)* o f th e  A g r ic u l tu r a l  R esearch  S e rv ic e , U .S.D.A.
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Chicago M arket O rg a n isa tio n  
The Chicago w ho lesale  m arket f o r  s h e l l  eggs i s  composed of an 
e s tim a te d  200 r e c e i v e r - d ia t r i b u t o r s ,  b ro k e rs ,  ch a in  food s t o r e s ,  meat 
p a c k e rs , d a ir y  com panies, g e n e ra l food d i s t r i b u t o r s  and co o p e ra tiv e  
g rocery  groups* This number does n o t in c lu d e  th e  la rg e  number o f huck­
s t e r s  and d i s t r i b u t o r s  b e lie v e d  to  be re c e iv in g  and h an d lin g  volumes of 
eggs p r in c ip a l ly  in  th e  suburbs of th e  c ity *  S p e c ia l  f a c i l i t i e s  and 
s e rv ic e s  a re  p rov ided  th e  egg t r a d e  by th e  Chicago M e rca n tile  Exchange 
and the  U .S.D .A . D airy  and P o u ltry  M arket News S erv ice*  These egg 
w h o lesa le  f irm s  w ith  t h e i r  o p e ra tin g  p r a c t ic e s  a re  th e  b a s ic  e lem ents 
of a complex m arke ting  s t r u c tu r e  which in v o lv e s  n o t one, b u t  s e v e ra l  
d i f f e r e n t  egg r e c e iv in g - d is t r ib u t in g  system s* From th e  e a r ly  days of 
Chicago and u n t i l  th e  p a s t  few y e a r s ,  th e  complex and d iv e rs e  system  
used to  dete rm ine  the  p r ic e  q u o ta tio n s  f o r  eggs was ve ry  s a t is f a c to r y *  
However, i t  i s  hypo thesized  th a t  th e  changes w hich have occurred  In  th e  
s t r u c tu r e  of th e  Chicago egg m arket make t h i s  system  a n tiq u a te d  and i n ­
adequate  f o r  p r ic e  d e te rm in a tio n *
Chicago M e rc a n tile  Exchange r
S ince i t s  beg in n in g  as a n o n p ro f i t  o rg a n iz a tio n  in  1919, th e  
Chicago M e rc a n tile  Exchange has p rovided  a n a t io n a l  m arket lo c a t io n  f o r  
cash  and f u tu r e s  t ra d in g  in  s e v e ra l  commodities* T rad in g , in  one of th e  
l a r g e s t  cossnodity exchanges in  th e  w o rld , i s  conducted m o stly  i n  con­
t r a c t s  f o r  fu tu re  d e liv e ry *  T h is exchange a t  th e  p re s e n t  tim e p ro v id es 
th e  on ly  a v a i la b le  f u tu r e s  m arket f o r  eggs i n  th e  U nited  S ta te s*  T rad ing  
i n  cash  com m odities f o r  im sw diats d e l iv e r y  i s  done on th e  ex ch an g e 's
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" sp o t c a l l "  b o a rd s .
Membership i s  l im ite d  to  £00, and members must meet th e  f in a n ­
c i a l ,  m o ra l, and comm ercial s ta n d a rd s  of the  exchange. These s ta n d a rd s  
a re  determ ined  by th e  ex ch an g e 's  e le c te d  tvrelve-man board of g o v e rn o rs . 
I t  i s  th e  d u ty  of t h i s  board t o  e s t a b l i s h  p o l i c i e s ,  r u le s  and re g u la ­
t io n s  which govern a l l  o p e ra t io n s . The p re s id e n t  and h is  s t a f f  have 
th e  r e s p o n s ib i l i t y  of e x e c u tin g  the  p o l ic ie s  of th e  b o a rd . O pera ting  
c o s ts  o f th e  exchange a re  paid  from  income rec e iv e d  from fe e s  t h a t  
members pay on each t r a n s a c t io n .
Cash s a le s  t r a d in g  i s  conducted on th e  exchange d a i ly  i n  s e v e ra l  
s p e c i f i c  grades and s iz e s  of e g g s , as in d ic a te d  in  Table V I.
T able VI* C la s s i f ic a t io n s  of Eggs A v a ila b le  f o r  Cash T rad ing  on 
Chicago M e rc a n tile  Exchange.
Qrade S ize C olor
E x tras* *  (60$ A 's ) Large W hite Mixed
E x tra s  (60$ A 's ) Medium Mixed
S tandards*** Mixed
C urren t R ece ip ts Mixed
D i r t ie s Mixed
Checks Mixed
Sou roe  t A g r ic u l tu r a l  M arketing  S e rv ic e , U .S . D epartm ent of
A g ric u ltu re  •
* * £ x tra s t 60$ A q u a l i t y ,  ba lance  B q u a l i t y ,  to le r a n c e ,  11 .7$  may 
be C q u a l i t y ,  D i r t i e s  o r  Checks i n  com b ination , n o t over 3*0% l o s s .
***S tandardei 60$ B, ba lance  C q u a l i ty ,  to le ra n c e , 11*7$ may be 
D i r t i e s  o r Checks i n  com b ination , and n o t over k% lo ss*
"Spot c a l l 1* tr a d in g  b eg in s  a t  9*30 a.m . and co n tin u es f o r  t h i r t y  
m in u te s . A b lackboard  i s  p o s itio n e d  a t  one end of th e  t r a d in g  f lo o r  
where a l l  b id s*  o f f e r s ,  and t r a n s a c t io n s  are  re c o rd e d . The minimum 
q u a n ti ty  of eggs f o r  t r a d in g  i s  SO c a s e s . When a t r a n s a c t io n  i s  made, 
th e  s e l l e r  m ust subm it t o  th e  b u y e r, on d e l iv e ry  of e g g s , a c e r t i f i c a t e  
is su e d  by th e  exchange. This exchange c e r t i f i c a t e  i s  based on an i n ­
s p e c tio n  c e r t i f i c a t e  issu e d  by an in s p e c to r  of th e  U nited  S ta te  D epart­
ment of A g r ic u l tu re .  T his document c e r t i f i e s  t h a t  th e  eggs m eet th e  
minimum req u irem en ts  of th e  exchange f o r  eggs of a c e r ta in  c l a s s i f i c a ­
t i o n .
I t  i s  n o t th e  fu n c tio n  of th e  exchange to  e s t a b l i s h  p r ic e s  on 
eggs trad e d  by cash s a l e s .  Members t r a d in g  f o r  them selves o r a c t in g  as 
b ro k ers  do t h i s  as  th e y  com plete t r a n s a c t io n s .  The fu n c tio n  of th e  ex­
change i s  to  p rov ide  th e  f a c i l i t i e s  f o r  t r a d in g  in  cash and fu tu re  con­
t r a c t s  f o r  eg g s .
E s ta b l is h in g  th e  Chicago Egg Q u o ta tio n *
The Chicago egg p r ic e  q u o ta tio n s  a re  e s ta b l is h e d  by a p r iv a te  
r e p o r te r  who i s  n o t a member o r employee of th e  exchange. This s in g le  
r e p o r t e r ,  a t  th e  c lo se  of t r a d in g  on th e  d a i ly  sp o t c a l l ,  c a l l s  an em­
ployee of th e  exchange and re c e iv e s  a v e rb a l accoun t of th e  t r a d in g  
a c t i v i t y  a s  re c o rd e d . The r e p o r te r  im m ediate ly  d e te rm ines a p r ic e  
q u o ta tio n  f o r  th e  g rades of eggs handled fo r  t h a t  t ra d in g  p e r io d . A l l  
p r ic e  q u o ta tio n s  a re  made a v a i la b le  to  th o se  p a r t i c ip a t in g  on th e  ex­
change by rec o rd in g  them on a b lackboard  on th e  w a ll  of th e  t r a d in g  
f l o o r .
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The r e p o r t e r ,  in  an in te rv ie w  in  1955* in d ic a te d  th a t  h ie  
d e c is io n s  g e n e ra lly  a re  based on r e s u l t s  of t r a d in g  on th e  
d a i ly  sp o t c a ll*  However, he does co n s id e r  re p o r ts  on tr a d in g  
in  eggs on the  New York M ercan tile  Exchange, t r a d in g  in  fu tu re s  
in  C hicago, and in fo rm a tio n  on s t r e e t  t r a d in g  among a sm all 
number of Chicago re c e iv e r s  w ith  whom he t a lk s  r e g u la r ly *2/
A p p a ren tly , t h i s  s in g le  r e p o r te r  i s  re sp o n s ib le  fo r  th e  Chicago
I
egg q u o ta tio n s  each day* He can and does e x e rc is e  h is  independen t 
judgem ent i n  making h is  p r ic e  q u o ta tio n s*  He may change p r ic e s  from 
th e  p rev io u s d a y 's  q u o ta tio n s  n o t only  on the  b a s is  of s a le s  on th e  
"sp o t c a l l "  bu t a ls o  on o f f e r s  a t  p r ic e s  below p rev io u s q u o ta tio n s  o r 
on b id s  above e a r l i e r  q u o ta tio n s*  The tra d e  g e n e ra lly  frowns on th e  
p ra c t ic e  of the  r e p o r te r  i f  he a l t e r s  d a i ly  q u o ta tio n s  when th e re  has 
been no tr a d in g  on the  sp o t c a l l  b o a rd . L ikew ise , th e  r e p o r te r  cannot 
ig n o re  c lo s in g  p r ic e s  on th e  sp o t c a l l  w ith o u t c r i t i c i s m  from th e  trad e*  
The prim ary  occupation  of th e  p r iv a te  m arket r e p o r te r  in  Chi­
cago seems to  be in  p o u ltry  p ro ce ss in g  and d i s t r ib u t io n  in  th e  c ity *
Only a sm all p o r t io n  of h is  tim e i s  sp e n t in  r e p o r t in g  th e  Chicago egg 
q u o ta tio n s*  His r e p o r t in g  s e rv ic e s  a re  ob tained  on a s u b s c r ip t io n  b a s is  
by th e  exchange. The r e p o r te r  fo rm u la te s  th e  q u o ta tio n s  f o r  th e  use of 
exchange members. A mimeographed r e p o r t  i s  c ir c u la te d  to  th e  members 
and i s  a ls o  posted  on th e  exchange. These re p o r ts  a re  a ls o  a v a i la b le  
to  th e  p u b lic  th rough  v a rio u s  communication m edia*2/
2/N . T. P r i tc h a rd  and 0* C. H e s te r , P r ic in g  Eggs a t  W holesale in  
Chicago and S t . L o u is ,  U.S.D.A* Mktg* R es. Rapt* No. 1*3 TW ashington,
15.tf* Government P r in t in g  O f f ic e , 1957)# p* 7 .
3 / i b i d . ,  p . 8 .
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Tl*S«D«A* M arket News S erv ice*
R e p o rte rs  o f th e  Chicago o f f ic e  o f th e  D a iry  and P o u ltry  M arket 
News Branch of th e  A g r ic u l tu r a l  M arketing  S e rv ic e , r .S .D .A .*  cover th e  
egg and fow l m arket in  t h a t  c ity «  These r e p o r te r s  d a i ly  c o n ta c t  many 
r e c e iv e r s  of eggs i n  th e  c ity *  I t  i s  a g e n e ra l  p r a c t ic e  f o r  one r e p o r t ­
e r  from th e  o f f ic e  to  v i s i t  th e  exchange to  observe  cash  t r a n s a c t io n s  
d u r in g  th e  sp o t c a l l  tra d in g *  They o b ta in  in fo rm a tio n  re g a rd in g  th e  
c o n d it io n  of th e  m arke t and p r ic e s  and q u a n t i t i e s  Invo lved  in  th e  m ar­
k e t  t r a n s a c t io n s *  A d a l ly  egg m arket r e p o r t  i s  iaau ed  w hich co v ers  th e  
range of egg p r ic e s  in  w h o lesa le  t r a d in g  in  th e  c ity *  I t  a l s o  in c lu d e s  
a d e s c r ip t io n  of th e  to n e  of th e  egg m a rk e t* p r ic e s  on s a le s  of eggs 
on a procurem ent grade * a f u l l  re c o rd  of sp o t t r a d in g  and a summary of 
egg f u tu r e s  t r a d in g  on th e  exchange* The L o u is ia n a  F e d e ra l-S ta te  Mar­
k e t  News S e rv ic e  u se s  t h i s  r e p o r t  t o  p u b lish  Chicago p r ic e s  as p a r t  of 
t h e i r  d a i ly  P o u ltry  and Egg M arket R eport* These Chicago m arket news 
p r ic e s  a re  used a lm ost e x c lu s iv e ly  by th e  egg bu y ers  i n  L o u is ia n a  as
base p r ic e s  f o r  d e te rm in in g  t h e i r  p ay in e  p r ic e s  fo r  l o c a l l y  produced 
e g g s .
P r ic in g  System s
Chicago has a t  l e a s t  two d i f f e r e n t  system s of assem bling*  mar­
k e t in g  and p r ic in g  eggs* I n d iv id u a l  firm s*  w ith in  each  of th e  two 
groups of f irm s*  employ numerous v a r i a t io n s  i n  th e s e  m ark e tin g  and 
p r ic in g  p ra c t ic e s *  T his d u a l m ark e tin g  system  cau ses a complex s t r u c ­
tu r e  of egg p r ic in g  p r a c t ic e s  i n  Chicago*
The In te g ra te d  F irm s*
The la rg e  c o rp o ra te  food c h a in s  w ith  f u l l y  o r  p a r t i a l l y  i n t e -
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g ra ted  egg m arke ting  o p e ra tio n s  a re  inc luded  in  one system* These food 
chains own, o p e ra te , o r c o n tra c t  w ith  c o u n try  assem bling  and g rad in g  
s ta t io n s  where th e y  purchase eggs d i r e c t l y  from farm s on a g ra d e -y ie ld  
b a s i s j  th u s  th e y  seldom have need of eggs from a Chicago source* When 
th e y  do tra d e  w ith  Chicago d i s t r i b u t o r s ,  t h e i r  pu rchases a re  l ik e ly  to  
be on ly  a few cases of eggs a lre a d y  cartoned  f o r  consumer grade and 
s ize*  The eggs f o r  which they  have c o n tra c te d  a re  candled and cartoned  
under t h e i r  t ra d e  l a b e l  f o r  d i s t r i b u t i o n  th rough  t h e i r  own r e t a i l  o u t­
le t s *
T h e re fo re , th e  companies need n o t ,  and do n o t buy o r s e l l  on 
the b a s is  of rep o rte d  Chicago w holesale  egg p r ic e s  under q u o ta tio n  
p r ic e  agreem ents* A lso , th e  companies do n o t buy o r s e l l  eggs on the  
m e rc a n tile  exchange* This does n o t mean, however, t h a t  th e  f irm s can 
ig n o re  th e  Chicago w ho lesale  egg p r i c e s .  As a m a tte r  of f a c t ,  th e  
ch a in s  a re  ve ry  co g n izan t of th e  q u o ta tio n  so t h a t  th e y  can keep t h e i r  
r e t a i l  consumer p r ic e  and p roducer paying  p r ic e  in  l in e  w ith  th e se  
q u o ta tio n s*  S ince th e se  firm s a re  n o t in c lu d ed  in  th e  p r i c e s ,  th ey  
must use th e  q u o ta tio n  in  co n ju n c tio n  w ith  o th e r  re p o rte d  p r i c e s ,  t o  de­
te rm ine  t h e i r  paying  p r ic e  a t  th e  co u n try  po in t*
Exchange Trading:
Participation in  exchange trading has apparently decreased con­
tinuously over the past ten years or from 19l*7 to  1957* Newer and more 
d irect marketing methods have supplanted old ways and trad itiona l chan­
nels to  a great extent* But, the egg quotation posted d a lly  on the ex­
change remains important in  the pricing of eggs in  the c ity  and at many 
country points in  surplus as w ell as d e f ic it  producing areas throughout
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the United State*•
Most Chicago egg m arke ting  firm s*  w ith  th e  e x c e p tio n  of la r g e r  
independen t r e c e iv e r - d i s t r i b u to r s  and egg b reak ers*  do no t engage in  
exchange t r a d in g  e i t h e r  a s  members o r th rough  b ro k e rs . Most of th e se  
la rg e  independen t r e c e lv e r - d i s t r ib u to r s  and egg b reak in g  companies a re  
members of th e  Chicago M e rca n tile  Exchange* One im p o rtan t c h a r a c te r i s ­
t i c  of t h i s  group of firm s i s  t h a t  th e  h an d lin g  of s h e l l  eggs i s  on ly  a 
m inor p a r t  of t h e i r  t o t a l  b u a in s s s . "These firm s a re  the  p r in c ip a l  
known p a r t i c ip a n ts  in  th e  d a i ly  sp o t c a l l .  Because of th e  common p ra c ­
t i c e  of t r a d in g  th rough  b ro k ers  * th e  t o t a l  number of p a r t i c ip a n ts  i s  
n o t known. However* i t  could h a rd ly  be la rg e *  because th e  t o t a l  volume 
of a h e l l  eggs so ld  on th e  s p o t c a l l  i s  ex trem e ly  s m a l l .mh /
W holesale p r ic e s  of eggs re p o rte d  by th e  U .S.D .A. M arket News 
S e rv ice  and th o se  egg q u o ta tio n s  posted  on th e  Chicago M e rc a n tile  Ex­
change u s u a l ly  a re  d o s e  to g e th e r .  Also* th ey  u s u a l ly  move in  th e  
same d i r e c t io n  a t  th e  same tim e (T ab le  V l l ) .  This c lo sen e ss  and d i r e c ­
t io n  of movement i s  to  be expected  s in c e  th e  p r iv a te  and p u b lic  r e p o r t ­
e r s  a re  c o n ta c tin g  membera of th e  same group of t r a d in g  f i rm s .  The 
U.S.D.A. M arket News R eport p ro v id es a b ro ad e r coverage of t r a n s a c t io n s )  
p ro v id es  more m arket in fo rm a tio n )  and i s  a p r ic e s  pa id  re p o r t*  n o t a 
q u o ta t io n . The L o u is ian a  egg buyers and o th e rs  in  th e  South use t h i s  
re p o rt*
U/ l b i d . * p . 9 .
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Table VII* S h e ll  Eggs* Chicago M e rca n tile  Exchange Cash S a le s  
Q u o ta tio n  and U.S.D.A* M arket News S e rv ice  P r ic e , 1997*
Month
Cash S a le s  -  
(Large White 
6f>£ Grade A)
Chicago Egg Sc P o u ltry  
News (Large W hite 
6o£ Grade A)
R e la tio n sh ip  
U.S.D.A. M arket 
News W ith Cash 
S a le s
Jan u ary 29*75 30*91 +1.16
F ebruary - 32 .20 -
March 30*?0 30.67 + *17
A p ril 32.00 32*32 + *32
May - 29*13 -
June 29*37 29*91 + *5U
J u ly 36 .16 -
August 39 .50 U l.19 +1.69
September L5*56 U7.2U +1.68
O ctober li9.5U 52.67 +3.13
November U9.75 50.03 + .28
De comber U9.50 U3.71 -5*79
Source* Egg and P o u ltry  M arket R e p o rt ,  U .S .D .A ., A*M.S. C h icago •
P r itc h a rd  and H este r rep o rte d  the  fo llo w in g  re g a rd in g  th e  c lo s e ­
ness and movement of th e  M arket News S e rv ice  p r ic e  and the  Exchange 
q u o ta tio n !
In  1953 and 195U* the  u su a l r e l a t io n s h ip  of w ho lesa le  p r ic e s  
re p o rte d  by th e  M arket News S e rv ice  to  th e  q u o ta tio n s  was* (1 ) 
th e  bottom  of th e  range of p r ic e s  re p o rte d  by th e  S e rv ice  was a 
h a lf - c e n t  below o r eq u a l to  th e  q u o ta t io n , and (2 ) th e  to p  of 
th e  range g e n e ra l ly  was abou t 1 cen t to  1§ o en ts  above th e  quo­
ta t io n *  In  195U» bo th  th e  M arket News p r ic e s  and the  q u o ta tio n s  
changed on th e  sssie day 120 tim e s . Changes in  th e  M arket News 
p r ic e  preceded changes in  th e  q u o ta tio n  by one or more days 39 
tim es d u rin g  th e  year*  The q u o ta tio n  and M arket News p r ic e
1*0
moved in  o p p o s ite  d i r e c t io n s  on ly  17 t iro e s ,  in c lu d in g  li tim es 
when 1 changed b u t th e  o th e r  d id  not* In  o th e r  w ords,  th e  two 
p r ic e s  a re  g e n e ra l ly  c lo se  to g e th e r  b u t n e i th e r  can r e g u la r ly  
be used as an a c c u ra te  in d ic a to r  o f the  o th e r *5/
In  1957, th e  d i f f e r e n c e s  betw een th e  M e rc a n tile  Exchange q u o ta ­
t i o n  and th e  M arket News re p o r te d  p r io e  were g r e a te r  th a n  th o se  re p o r te d  
by P r i tc h a rd  and H e s te r  f o r  1953 and 1951* p r i c e s .  Also* th e  U.S.D.A* 
M arket News egg p r ic e s  exceeded th e  exchange q u o ta t io n  e ig h t  months of 
th e  n ine  r e p o r te d .  Only fo r  December d id  th e  cash  s a le s  of th e  exchange 
exceed th e  M arket News R ep o rt. T his may be due to  th e  a d d i t io n a l  f a c ­
t o r s ,  which m ight a f f e c t  th e  m ark e t, used by th e  m arket news r e p o r t e r  in  
d e te rm in in g  a p r ic e  to  be r e p o r te d .  The p r ic e s  w ere , how ever, c lo se  t o ­
g e th e r  and d id  move in  th e  same d i r e c t i o n .  T h e re fo re , th e  M arket News 
re p o r te d  p r ic e  seemed to  be a r e f l e c t i o n  of th e  Exchange q u o ta t io n s .  
Exchan ge "Spot C a ll"  T rad ing t
"A lthough th e  in te g ra te d  m ark e tin g  f irm s  hand le  more th a n  h a lf  
of th e  eggs m arketed in  C hicago, th e y  a re  n o t d i r e c t l y  a s s o c ia te d  w ith  
th e  p ro o ess  of e s ta b l i s h in g  w h o lesa le  egg p r ic e s  i n  th e  c i t y . " 6 /  The 
p r ic e s  w hich th e y  use  i n  buying  and s e l l i n g  eggs a re  n o t re p o r te d  by an 
e s ta b l is h e d  m arket r e p o r t in g  s e r v ic e .  The f irm s  re p o r te d  r e g u la r ly  by 
th e  U .S . M arket News S e rv ice  p ro b ab ly  hand le  n o t more th an  15 p e r cen t 
o f eggs so ld  i n  C h icago . The p rim ary  p r ic e  d e te rm in a n t on th e  Chicago 
m arket c o n tin u e s  to  be  th e  Chicago M e rc a n tile  Exchange "S po t C a ll"  quo­
t a t i o n .  P r i tc h a rd  and H e s te r  re p o r te d  th e  fo llo w in g  re g a rd in g  th e  use 
of th e  s p o t c a l l  q u o ta tio n !
5/ l b i d . ,  p . 10 . 
6 / i b i d . ,  p . 13 .
i l l
D e sp ite  the  Im portance of " d i r e c t "  m ark e tin g  methods f o r  eggs 
in  C h icago , th e  d a i l y  sp o t c a l l  of th e  Chicago M e rc a n tile  Ex­
change rem ains th e  b a s ic  p r i c e - r e g i s t s r i n g  mechanism in  th e  
m ark e t. I t  i s  supplem ented in  a m a te r ia l  way by th e  r e s u l t s  o f 
s t r e e t  t r a d in g  re p o r te d  by th e  M arket News S e rv ic e . But the  
q u o ta tio n s  fo rm u la ted  by a p r iv a te  m arket r e p o r t e r ,  l a r g e ly  on 
th e  b a s i s  of sp o t c a l l  a c t i v i t y ,  and posted  on th e  in fo rm a tio n  
boards o f th e  exchange, a re  th e  m arket base  p r ic e s  used by th e  
t r a d e r s  o p e ra tin g  under q u o ta t io n  p r ic in g  arrangem ents w ith  
co u n try  s h ip p e rs  and o th e r s . 7/
Only a sm a ll number o f in d iv id u a ls  and f irm s  p a r t i c ip a te  on th e  
Chicago s p o t c a l l .  The t r a d in g  i s  c a r r ie d  on by  a sm a ll number of ex ­
change members who tra d e  f o r  them selves and t h e i r  c l i e n t s .  The p r i n c i ­
p a l  p a r t i c ip a n ts  p ro b ab ly  a re  Chicago w h o le s a le r s .8 /  These w ho lesa le  
f irm s c o n s t i tu te  a r e l a t i v e l y  sm a ll segm ent of th e  t o t a l  m arket f o r  eggs 
in  th e  c i t y .  S t i l l  th e y  rem ain an im p o rta n t p a r t  of th e  old  m arket 
channel w hich in c lu d e s  p ro d u c e rs , f i r s t  egg b u y e rs , w h o le s a le r s ,  jo b b e r s ,  
and r e t a i l e r s .  I t  i s  e v id e n t t h a t  t h i s  channel of t ra d e  f o r  s h e l l  eggs 
i s  d e c l in in g  a t  a ra p id  r a t e .  T his d e c l in e  may reduce  th e  r e l i a b i l i t y  
of th e  sp o t c a l l  q u o ta tio n  a s  a base  f o r  p r ic in g  eggs i n  th e  Chicago
a re a  and in  th e  egg d e f i c i t  a re a s  of th e  S ou th .
Volume of T ra d in g *
C e n tr a l  m a rk e ts , as e s ta b l is h e d  in  th e  e a r ly  1 8 0 0 's ,  a re  de­
signed  to  perform  s e v e ra l  fu n c t io n s  in  m ark e tin g .
Term inal m ark e tin g  in c lu d e s  th e  fu n c t io n  of p r i c in g .  M arket 
p r ic e s  a re  de term ined  th rough  buying  and s e l l i n g  a c t i v i t i e s  
when th e y  a re  conducted by la rg e  numbers of buyers and s e l l e r s
in  a c o m p e titiv e  m arket i n  w hich th e  p ro d u c t i s  moving in  la rg e
volume and on a v a r i e ty  of g ra d e s . Because i t  i s  t h i s  type  of
7/ i b i d . ,  p . li*.
8 / l t  i s  d i f f i c u l t  to  d e f in e  th e  n a tu re  o f w h o le s a le r s ' a c t i v i t i e s  
on th e  sp o t c a l l  because Chicago w h o le sa le rs  a c t  a s b ro k e rs  f o r  cash  and 
fu tu r e s  c o n t r a c t s .
hZ
t r a d in g  t n a t  goes on in  te rm in a l m ark e ts , th e  p r ic e s  c u r r e n t ly  
p re v a i l in g  th e re  a re  accep ted  as r e p r e s e n ta t iv e ,  o r base p r i c e s ,  
which can be used in  q u o tin g  p r ic e s  to  co u n try  sh ip p e rs  o r to  
buyers in  o th e r  m a rk e ts .9 /
There has been in c re a s in g  concern reg a rd in g  th e  numbers of buy­
e r s  and s e l l e r s  and volumes tra d e d  on th e  Chicago m arke t. P r itc h a rd  and 
H este r have dem onstrated t h a t  th e  numbers of buyerB and s e l l e r s  a re  r e l ­
a t i v e ly  sm all on the sp o t c a l l  t r a d in g *10/ I t  has been d i f f i c u l t  to  
o b ta in  d a ta  on volumes of eggs tra d e d  on th e  exchange* An a ttem p t was 
made by l e t t e r  to  o b ta in  t h i s  volume d a ta  d i r e c t l y  from th e  Chicago 
M e rca n tile  Exchange. Mr* W alte r T. K ow alski, s t a t i s t i c i a n  fo r  the  Ex­
change, re p l ie d  as fo llo w s:
Volumes of cash s a le s  a re  no t a v a i la b le .  Cash p r ic e s  by 
months f o r  th e  y e a rs  you d e s ire  a re  con ta ined  in  th e  P o u ltry  
and Egg Year Books which can be purchased from th e  exchange 
a t  one d o l l a r  p e r  copy. 11 /
Numerous o th e r  a ttem p ts  were made to  o b ta in  the  s t a t i s t i c a l  
d a ta ,  (se e  Appendix A ). However, a source was lo c a te d  and d a ta  were 
ob ta ined  from th e  U n iv e rs i ty  of I l l i n o i s ,  U rbana, I l l i n o i s .
The volumes of cash s a le s  of the  Exchange "sp o t c a l l "  t ra d in g  
are  le s s  th an  1 p e r  cen t of th e  t o t a l  eggs rece iv ed  in  C hicago, (Table 
V I I I ) .  This ag rees w ith  P r itc h a rd  and H e s te r: "The volume of eggs
tra d e d  on the  sp o t c a l l  n o m a lly  i s  only a m inute f r a c t io n  of th e  t o t a l
9/Edward A. Duddy, The P lace of T erm inal M arke ts, (W ashington, 
D .C .: Yearbook of A g r ic u l tu r e ,- tl.'3".D7X. * , p . 3BV
1 0 /P r itc h a rd  and H e s te r , o£ . c i t .
l l / V a l t e r  T. K ow alski, s t a t i s t i c i a n  f o r  Chicago M e rca n tile  Ex­
change, r e p ly  to  a l e t t e r  by a u th o r  da ted  Ja n u a ry  11 , 1999, re q u e s tin g  
d a ta  on p r ic e  and volume of sp o t c a l l  t r a d in g  on th e  exchange.
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Table V II I .  R e la tio n sh ip  o f Chicago M e rcan tile  Exchange Cash 
S a le s  Volume W ith T o ta l Egg R ece ip ts  fo r  C hicago, 1951-1957.*
Month
P ercen t Cash
1951 1952
S a le s  Volumes Are
1953 195U
o f T o ta l
1955
R e c e ip ts
1956 1957
J a m a r y 1 .5 1 9 .9 3 8 3.1*30 .263 •81*6 i*.l*75 1 .1 9 3
February .778 - .5 1 1 1 . 11*0 2.1*06 .398 .191*
March .OSl* ,023 2 .0 0 5 .51*3 2.178 .5 2 3 .180
A p r il .61*3 .6 3 5 .1 6 6 .1*91* .31*8 2 .2 3 8 .0 2 3
May . 1*00 .21*5 1 .2 0 9 •589 .0 8 7 2 .3 1 0 .256
June . 21*2 .181* .283 .3 3 7 .1*1*5 .61*7 .3 9 1
J u ly .0 7 2 .193 .1*1*7 .8 3 5 1 .5 1 5 .11*7 .1*58
A ugust .223 .2 6 2 .352 .526 . 01*2 .1*3 2 .3 0 5
Septem ber .326 .652 .035 l . l l l * .023 .732 .2 1 5
O ctober .1 5 3 .1*78 .063 1.069 »7l*7 .260 1 . 1*28
November .5 6 5 .582 .218 .2 3 9 .266 .397 2.312
December 1.11*3 .9 0 2 1.090 . 1*1*1* .861* 3 .0 2 2 .696
A verage .513 .1*25 .817 .633 .811* 1 .2 9 8 .638
Vfqt m onthly r e c e ip t s  fo F C h ic a g o  and t o i a l  volume s a l e s  on
th e  Chicago M e rca n tile  Exchange, r e f e r  to  Appendix B.
r e c e ip t s  of eggs in  th e  Chicago M e tro p o litan  a re a .  Less th an  h a lf  of 1 
p e r  cen t seems to  be the  norm al r e l a t i o n s h i p ."1 2 / The l a r g e s t  p e rc e n t­
age d u rin g  th e  seven  y e a r  p e r io d , 1951 th rough  1957* was 1*.1*75£ f a r  
J a n u a ry , 1956. The sm a lle s t  p ercen tage  d u rin g  t h i s  same seven y e a r pe -
1 2 /P r itc h a rd  and H e s te r , op. c i t . , p . ll*.
hh
iod was .02358 fo r  M arch, 1952, Septem ber, 1955, and A p r i l ,  1957*
The sp o t c a l l  t r a d in g  on the M e rca n tile  Exchange i s  of a t h i r t y  
m inute d u ra tio n  fo r  f iv e  days a week. T his amount, i f  g iven  by hours 
p e r  y e a r ,  would on ly  be 1 ,300 hours o r 16*2 days a v a i la b le  f o r  egg 
trad in g *  I f  th e  d a i ly  (6 hours p e r day) cash  s a le s  volumes were eq u a l 
to  th e  d a i ly  r e c e ip t s  of eggs in  C hicago, th e  Exchange sp o t c a l l  t ra d in g  
would invo lve  161,732 cases p e r y e a r (1 6 .2  days t o t a l  t r a d in g  of 11,218 
cases p e r d a y ) . The l a r g e s t  sp o t c a l l  t r a d in g  volume d u rin g  th e  1951 -  
57 period  was 5 6 ,7U* cases in  1956 (Appendix B ).
These volume p e rcen tag es in d ic a te  t h a t  th e  volumes moved on the  
sp o t c a l l  t r a d in g  a re  to o  sm all to  con tinue  to  be used as a base quo ta ­
t io n  in  egg p r ic e  d e te rm in a tio n  by egg buyers of lo c a l ly  produced eg g s .
I t  seems th a t  th e  s u i t a b i l i t y  of Chicago egg q u o ta tio n s  in  
p r ic in g  eggs under the p re s e n t p r ic in g  system  depends la r g e ly  on the  
economic c lo sen e ss  of the  p a r t i c u l a r  t r a d e r s  and t r a n s a c t io n s  i n ­
volved to  the  Chicago w ho lesale  egg m arket. The Chicago egg q u o ta tio n s  
may be used w ith  s a t i s f a c to r y  r e s u l t s  w ith in  the  Chicago m ark e t. How­
e v e r ,  as the m arke ting  a rea  broadens to  d e f i c i t  a re a s ,  th e  use of Chi­
cago egg q u o ta tio n s  in  f ix in g  o r  gu id ing  e x c lu s iv e ly  th e  egg buyers 
o f f e r  p r ic e  becomes q u e s tio n a b le .
New York M arket O rg a n isa tio n  
I t  i s  d o u b tfu l i f  anyone knows e x a c t ly  what c o n s t i tu te s  th e  
w ho lesa le  m arket f o r  eggs in  New York. There a re  hundreds o f b u s in e sse s  
involved  in  ev ery  phase o f egg m ark e tin g . The t r a d in g  f irm s  c o n s is t  of 
w ho lesa le  r e c e iv e r s ,  c o rp o ra te  food c h a in s , jo b b e r s ,  g e n e ra l food d i s ­
t r ib u t o r s  and many o th e r  c l a s s i f i c a t i o n s .  A p p a ren tly , th e  m a jo r i ty  of
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th e se  firm s a re  sm a ll. More th an  h a lf  of the  e s tim a te d  s h e l l  egg r e ­
qu irem ents of the  New York m e tro p o lita n  a n a  a re  rece iv ed  by about 
f o r ty  of th e  l a r g e s t  w h o le sa le rs  and c o rp o ra te  food c h a in s . L ike th e  
Chicago m ark e t, th e  d a i ly  " sp o t c a l l N q u o ta tio n  i s  th e  b sse  which i s  
used by th e  tra d e  to  s e t  buying and s e l l i n g  p r ic e s  of eggs in  New York. 
I t  i s  hypo thesized  th a t  th e  New York M e rca n tile  Exchange q u o ta tio n  i s  a 
more v a lid  base to  use th an  i s  th e  Chicago q u o ta tio n . L o u is ian a  egg 
buyers have g ra d u a lly  s h i f te d  from th e  Chicago to  th e  New York p r ic e  as 
pub lished  in  d a i ly  r e p o r ts  by th e  U.S.D.A. M arket News S e rv ic e . At the  
p re s e n t  tim e , a la rg e  number of egg h a n d le rs  in  L o u is ian a  a re  u s in g  the  
New York p r ic e  of "M idwestern" o r ig in  and c l a s s i f i c a t i o n  as a base  f o r  
de te rm in in g  p r ic e s  f o r  lo c a l ly  produced eg g s .1 3 /  Even though the  tra d e  
has accep ted  th e  New York p r ic e ,  i t  i s  s t i l l  d o u b tfu l th a t  " sp o t c a l l"  
t r a d in g  th e re  r e f l e c t s  a d eq u a te ly  the  volumes trad ed  in  New York to  
make i t  a r e l i a b l e  base f o r  p r ic e  d e te rm in a tio n . A f u r th e r  h y p o th es is  
i s  t h a t  th e  tra d e  may con tinue  to  use New York quo tes in  absence of 
b e t t e r  p r ic in g  mechanisms.
The New York M e rca n tile  Exchange t
F a c i l i t i e s  f o r  t r a d in g  in  cash and fu tu re  c o n tra c ts  in  eggs were 
provided by th e  fo rm atio n  of th e  New York M e rca n tile  Exchange in  1872. 
The s p e c ia liz e d  m arke ting  agency o ffe re d  f a c i l i t i e s  f o r  " fu tu re s  con­
t r a c t s "  and " sp o t c a l l"  t r a d in g  *of e g g s . Membership i s  lim ite d  t o  500 
and i s  open to  any person  o r  f irm  w ith  a  good b u s in e ss  s ta n d in g . For a
13/K id-W estern i s  a w ho lesa le  c l a s s i f i c a t i o n  on th e  New York 
m arket l i s t e d  as fo llow s* E x tra s  In o lu d in g  M id W este rn s , Large 6$% A,
U8-5Q#.
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person  to  o b ta in  a s e a t  on th e  exchange, i t  i s  n e ce ssa ry  to  buy one 
from a member and to  o b ta in  th e  ap p ro v a l of th e  Exchange* The e le c te d  
p re s id e n t  and th e  ex ecu tiv e  committee govern th e  a f f a i r s  of th e  Ex-
e
change, and ro u tin e  b u s in e ss  i s  under th e  su p e rv is io n  of th e  s e c r e ta r y  
and b u s in e ss  manager*
A ctive  t r a d in g  on th e  Exchange i s  done on th e  d a i ly  sp o t c a ll*  
T rad ing  in  f u tu r e s  c o n tra c ts  has n o t been a c t iv e  f o r  s e v e ra l  years*
Like th e  Chicago M ercan tile  Exchange, on ly  members may t r a d e  on the  
sp o t c a ll*  Here to o ,  th e y  may be a c t in g  f o r  them selves or as b ro k ers  
f o r  non-members* There a re  d e f in i t e  m iles  as to  c o n d itio n s  under which 
t r a d in g  may be done. These in c lu d e  egg q u a l i t y ,  w e ig h t, d e l iv e r y ,  and 
payment* O f fe r s ,  b id s , and s a le s  a re  recorded  on b lackboards so t h a t  
th e  p a r t i c ip a n ts  and th e  p u b lic  may see w hile  t r a d in g  i s  done o ra lly *
The c l a s s i f i c a t io n s  of eggs used by the exchange a re  shown in  
Table IX. These a re  t ra d e  c l a s s i f i c a t io n s  of lo n g -s ta n d in g  and are  
d e fin ed  in  term s of U. S . Departm ent o f A g ric u ltu re  Grades and S tand­
a rd s  f o r  s h e l l  eggs* A ll  eggs so ld  on th e  exchange must b e a r c e r t i f i ­
c a te s  of q u a l i ty  from F e d e ra l-S ta te  egg g ra d e rs . This work i s  under 
th e  d i r e c t io n  of the  U. S. Departm ent of A g ric u ltu re  and the  New York 
S ta te  Departm ent of A g ric u ltu re *  Maximuras have n o t been e s ta b l is h e d  as 
to  th e  number of c a se s  p e r  l o t ,  b u t a minimum of 25 cases  of "Nearbys" 
o r 50 cases of "M idw esterns” has been e s ta b l is h e d .
A ctive  t r a d in g  re g a rd in g  number of p a r t i c ip a n ts  and volumes 
tra d e d  on th e  sp o t c a l l ,  has been questio n ed  in  r e l a t i o n  to  p r ic e  d e te r ­
m in a tio n  a t  th e  c e n t r a l  m arket* Gerald and P r itc h a rd  rep o rte d  as f o l ­
lows re g a rd in g  th e  p a r t i c ip a t io n !
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The p r in c ip a l  p a r t i c ip a n ts  on th e  d a i ly  s p o t c a l l  a re  the  
la rg e  New York w h o le s a le rs . As many a s  75 t r a d e r s  may be in  
a tten d a n ce  on a g iven  d a y , b u t t y p ic a l ly  th e re  a re  le s s  th a n  
h a l f  t h i s  number* S ince many of th e se  r e f r a in  from  a c tu a l  
t r a d in g  most of the tim e , th e  number of a c t iv e  t r a d e r s  on a 
g iven  day u s u a l ly  r e p re s e n ts  on ly  p  sm a ll f r a c t io n  of th e  ex ­
change members a c t iv e ly  engaged in  m arke ting  eggs in  New Y o rk .Ik /
Table X !. C la s s i f ic a t io n s  of Eggs A v a ila b le  f o r  Cash T rading  
on New York M e rc a n tile  Exchange.*
Grade S ize C olor
(M in.10^ AA) In c lu d in g  
Nearbys
60£ A -  1*8-50# Large W hite Brown
$$% A Medium W hite Brown
E x tra s  In c lu d in g  
M idw estern
6556 A -  1*8-50# Large W hite Brown & Mixed
5556 A Medium W hite Mixed
S tandards ( 8O56 B) W hite Mixed
Checks W hite Mixed
♦U.S.D.A. Market News Servioe, Dairy and Poultry Market News,
Egg P o u ltry  D a ily  R ep o rt, C hicago, I l l i n o i s .
R e p o rte rs  of th e  U rner-B arry  Company and the  F e d e ra l-S ta te  Mar­
k e t News S e rv ice  r e g u la r ly  observe th e  a c t i v i t y  on th e  sp o t c a l l  a id  
p u b l ic ly  r e p o r t  t r a d in g  r e s u l t s  and p r i c e s .  The exchange i t s e l f  does 
n o t engage in  p r ic in g  o th e r  th a n  p ro v id in g  f a c i l i t i e s  f o r  p u b lic  t r a d ­
in g .  "The sp o t c a l l ,  however, i s  an i n t e g r a l  p a r t  of th e  system  of
lU /jo h n  0 . (Jerald and N o rris  T. P r i tc h a rd ,  P r ic in g  Eggs a t  
W holesale in  New York,  U .S.D .A. M arketing  R esearch  R e p o r tN o .2 lO “ (Wash- 
in g to n , D .£7t Government P r in t in g  O f f ic e ,  1958), pp . 12-13 .
we s ta b l i s h in g  and q u o tin g  base v a lu e s  f o r  eggs i n  New Y ork.15/
R ep o rtin g  P rocedures of P r iv a te  R eporting  F irm s»
The U m er-B arry  Company employs a s t a f f  which c o l l e c t s ,  ana" 
l y s e s ,  and r e p o r ts  New York w holesale  p r ic e s  of e g g s . The company, a 
p r iv a te  o rg a n is a t io n ,  was e s ta b l is h e d  in  1858, and has s in c e  i t s  in c e p ­
t io n  p u b lish ed  d a i ly  p r ic e  q u o ta t io n s ,  a  w eekly r e p o r t ,  and v a rio u s  o th e r  
p u b l ic a t io n s .  These a r e  a v a ila b le  by s u b s c r ip t io n  to  persons and firm s 
of th e  t r a d e .
To c o l l e c t  in fo rm a tio n  and quote egg p r i c e s ,  the  p r iv a te  r e ­
p o r te r  of U m er-B arry  Company u s u a l ly  c a l l s  on a number of w h o le sa le rs  
in  th e  M anhattan m ark e t. The r e p o r te r  c o l l e c t s  l i t t l e  p r ic e  in fo rm a­
t io n  from th e s e  w h o le s a le rs , however, because p r a c t i c a l l y  a l l  p r ic e s  
used by them f o r  bu lk -p ack ag ed , ungraded eggs a re  determ ined  on th e  
b a s is  of h is  own q u o ta t io n . The r e p o r te r  a c tu a l ly  f e e ls  th e  p u lse  o f 
th e  m arket by p e rso n a l c o n ta c ts .  He o b ta in s  in fo rm a tio n  on how t r a d e r s  
f e e l  about th e  c u rre n t  m arket s i t u a t io n  and how r e a d i ly  o r how slow ly  
eggs a re  moving i n  r e l a t i o n  to  a c tu a l  and a n t ic ip a te d  r e c e i p t s .  To 
t h i s  in fo rm a tio n , he adds h is  f in d in g s  of th e  p rev io u s a fte rn o o n  from 
te lep h o n e  c o n v e rsa tio n s  w ith  egg buyers in  New York C ity  o u ts id e  the  
M anhattan a re a .
T his in fo rm a tio n  i s  analysed  p r io r  to  th e  opening of th e  sp o t 
c a l l  t r a d in g  on th e  exchange. D uring th e  t r a d in g  p e r io d , he observes 
a l l  a c t i v i t y  on th e  sp o t c a l l .  S h o r tly  a f t e r  th e  c lo se  of t r a d in g ,  th e  
r e p o r te r  announces h i s  egg p rio e  q u o ta t io n s . These q u o ta tio n s  a r e ,
1 5 / I b id . ,  p . 13
t e c h n ic a l ly ,  th e  r e p o r t e r 's  p e rso n a l judgm ent of th e  m arket base p r ic e s  
a t  th e  moment of t h e i r  r e l e a s e .  However, th ey  a re  h e a v ily  in f lu e n c e d  
by th e  r e s u l t s  of exchange t r a d in g .  The r e p o r te r  r a r e ly  ig n o re s  c lo s ­
ing  p r ic e s  of an a c t iv e  sp o t c a l l  i n  making h is  f i n a l  d e c is io n  on th e  
p r ic e  q u o ta tio n s*
Gerald and P r i tc h a rd  rep o rte d  as fo llo w s re g a rd in g  th e  a c t i v i t y  
of th e  p r iv a te  r e p o r te r  of U rner-B arry  i n  making egg p r ic e  q u o ta tio n s*
At th e  sane tim e , th e  r e p o r te r  f r e q u e n tly  is s u e s  a q u o ta tio n  
f o r  a given c l a s s i f i c a t i o n  of eggs when no tr a d in g  a c t i v i t y  in  
t h a t  c l a s s i f i c a t i o n  ta k e s  p lace  on th e  c a l l .  For exam ple, in  
1951** th e re  were no s a le s  on the  exchange of E x tra  Fancy Heavy­
w eigh t w hite eggs on lU i of th e  2U8 t r a d in g  d a y s . On 52 of 
th e se  lW* d a y s , o f f e r s  o r b id s  were reco rded  on th e  c a l l  boards 
f o r  th e s e  e g g s , b u t on 92 days no a c t i v i t y  of any type  took  
p lac e  on eggs in  t h i s  im p o rtan t c l a s s i f i c a t i o n .  On such d a y s , 
i t  appears t h a t  th e  r e p o r te r  u s u a l ly  d e te rm ines q u o ta tio n s  fo r  
c l a s s i f i c a t io n s  no t tra d e d  by th e  use of re c e n t  "nonoal" d i f ­
f e r e n t i a l s  from q u o ta tio n s  e s ta b l is h e d  on c l a s s i f i c a t i o n s  in  
which tr a d in g  took  p lace  on t h a t  day . F re q u e n tly , th e  d i f f e r ­
e n t i a l s  used a re  th o se  e s ta b l is h e d  on a p rev io u s  day . 1 6 /
%
F e d e ra l-S ta te  M arket News S e rv ic e :
The F e d e ra l-S ta te  M arket News S e rv ice  m ain ta in s  a s t a f f  of r e ­
p o r te r s  who o b ta in  m arke ting  in fo rm a tio n  on eggs as w e ll as o th e r  farm 
p ro d u c ts .  At noon of ev ery  t r a d in g  d ay , r e p o r ts  a re  re le a s e d  which 
c o n ta in  d a ta  concern ing  q u a n t i t ie s  of eggs a v a i la b le ,  p r i c e s ,  m arket 
s u p p l ie s ,  and o th e r  p e r t in e n t  in fo rm a tio n . These re p o r ts  a re  d i s t r i ­
buted  f re e  of charge to  any persons who re q u e s t  them. A lso , th e  m ajor 
news w ire s e rv ic e s  a re  supp lied  w ith  th e se  r e p o r t s .  Weekly summary 
r e p o r ts  a re  a ls o  is s u e d . Every day th e se  r e p o r te r s  c o n ta c t th e  p r in c i ­
p a l  egg buyers in  the  c i t y ,  from whom th ey  re c e iv e  t h e i r  in fo rm a tio n .
16/ I b i d . ,  p . XU.
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A lso , one r e p o r te r  i s  p re s e n t f o r  th e  d a i ly  sp o t c a l l  to  observe t ra d in g  
on th e  exchange*
In  a d d it io n  t o  r e p o r t in g  egg p r i c e s ,  r e c e i p t s ,  and r e la te d  mar­
k e t in fo rm a tio n  and comments, th e  S e rv ice  r e p o r ts  p r ic e s  fo r  s t r e e t  
t ra d in g  in  w ho lesa le  q u a n t i t ie s  d u rin g  th e  most r e c e n t  2h hour p e r io d . 
S erv ice  r e p o r te r s  r e g u la r ly  sea rch  f o r  in d ep en d en tly  p riced  t r a n s a c ­
t i o n s ,  b u t most of t h e i r  p r ic e  in fo rm a tio n  i s  rece iv ed  as p r ic e  d i f f e r ­
e n t i a l s  from th e  q u o ta tio n  p ub lished  d a i ly  by th e  U rner-B arry  f irm .
The New York egg p r ic e s  pub lished  in  th e  d a i ly  re p o r ts  and 
weekly summaries issu e d  by th e  M arket News S erv ice  are  used as base 
p r ic e s  by L ou isiana  egg buyers i n  de te rm in in g  paying p r ic e s  f o r  eggs 
produced lo c a l ly .
Exchange " Spot C a ll" T rad ing ;
The firm s th a t  p a r t i c ip a te  in  th e  e s ta b lish m e n t of w holesale  
egg p r ic e s  are  th e  l in k  in  th e  t r a d i t i o n a l  and d e c l in in g  m arket channel 
c o n s is t in g  of fa rm e r, coun try  s h ip p e r , c i t y  w h o le sa le r , jo b b e r , and in ­
dependent r e t a i l e r .  They re p re s e n t  p r im a r ily  one segment of the  New 
York m arket a r e a .  The number engaging in  a c t iv e  t ra d in g  on th e  exchange 
sp o t c a l l  i s  sm a ll. Only one of th e se  firm s w hich r e p re s e n ts  co u n try  
sh ip p e rs  and farm ers i s  h ig h ly  a c t iv e  on the  spot c a l l  t r a d in g .  How­
e v e r ,  r e p re s e n ta t iv e s  of a few o th e r  o rg a n iz a tio n s  of egg p roducers and 
egg sh ip p e rs  p a r t i c ip a te  o c c a s io n a l ly .
The New York f i rm s ,  l ik e  th e  Chicago f irm s , who handle m ost of 
th e  eggs rece iv ed  in  the  c i t y  do n o t p a r t i c ip a te  d i r e c t l y  in  th e  t r a d in g  
th a t  se rv e s  as th e  p r in c ip a l  b a s is  f o r  th e  q u o ta t io n s . They may, how­
e v e r ,  e x e r t  an i n d i r e c t  in f lu e n c e  on m arket base p r i c e s .  I t  may be f e l t
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th rough  th e  e f f e c t s  of t h e i r  pu rchasing  and d i s t r ib u t io n  a c t i v i t i e s  on 
coun try  purchases and d i r e c t  re c e ip ts *  I t  appears t h a t  la rg e  c o rp o ra te  
chain  s to r e s  may a ls o  e x e r t  an i n d i r e c t  in f lu e n c e  on m arket base p r ic e s  
by t h e i r  in f lu e n c e  on r e t a i l  p r ic e s  and movements of eggs*
P a r t ic ip a t io n  in  sp o t c a l l  t r a d in g  on the  exchange p robab ly  i s  
la r g e ly  confined  to  a few of th e  la r g e r  w h o le sa le rs  and b rokers*  A 
re p re s e n ta t iv e  of a group of fa rm e rs ' egg m arketing  c o o p e ra tiv e s  may 
a ls o  p a r t i c ip a te  in  th e  sp o t c a l l  t r a d in g . Oerald and P r i tc h a rd  r e ­
po rted  th e  a c t io n  of th e  group as fo llo w s :
In  a p r a c t i c a l  s e n se , t h i s  group may be though t of as a s o r t  
of in fo rm a l p r ic in g  committee w ith o u t a f ix e d  o r d e fin ed  mem­
b e rs h ip . They c a r ry  on a m arke ting  fu n c tio n  which th e  egg 
tra d e  as a whole has l e f t  to  them , more o r l e s s  by d e fa u lt*  
These t r a d e r s  a re  g e n e ra lly  w e ll  inform ed on egg m arke ting  
c o n d it io n s , p a r t i c u l a r l y  i n  New York C ity  and i t s  p r in c ip a l  
supp ly  a re a s * > ..F u rth e rm o re , a s  a group, th ey  a re  in te r e s te d  
p r im a r ily  in  o b ta in in g  custom ary , o r l a r g e r ,  m argins on th e  
eggs th e y  h a n d le , and on ly  s e c o n d a r ily  in  p r ic e  l e v e l s . 1 7 /
Even w ith  th e  d e c re a s in g  number of in d iv id u a ls  and firm s p a r­
t i c i p a t in g  in  the  sp o t c a l l  t r a d in g ,  i t  i s  s t i l l  the  p r i c e - r e g i s t e r in g  
mechanism f o r  base p r ic e  q u o ta tio n s  in  the  New York M arket.
Volume of T rad in g :
The volume of eggs trad e d  on th e  sp o t c a l l  of th e  exchange i a  
u s u a l ly  sm all* This has r a is e d  q u e s tio n s  re g a rd in g  th e  adequacy of 
th i s  sonple  of t r a n s a c t io n s  f o r  a c c u ra te  r e g i s te r in g  of m arket base 
p r i c e s .  I t  has been e s tim a te d  by Oerald and P r itc h a rd  t h a t  the  fo llo w ­
in g  p e rcen tag e  of t o t a l  r e c e ip t s  were su p p lied  byt (1) Large indepen­
d en t t f io le s a le r s  h0%, (2 ) la rg e  c o rp o ra te  food ch a in s 20& and (3 ) o th e r
17/ I b i d . ,  p . 18 .
re c e iv e r s  and d i s t r i b u t o r s  k0£* T hese, of c o u rse , a re  approx im ations 
and e r r o r  invo lved  would a llow  f o r  a m inute volume to  be a t t r ib u te d  to  
th e  sp o t c a l l  trad in g *
Numerous a ttem p ts  were made to  o b ta in  volumes of eggs so ld  on 
th e  New York M e rca n tile  Exchange sp o t c a l l  tra d in g *  I t  was f e l t  t h a t  
th e  exchange i t s e l f  would be th e  lo g ic a l  p lace  to  o b ta in  t h i s  in fo rm a­
tio n *  In  a l e t t e r  from Mr* John W. C la g e t t ,  E xecu tive  D ire c to r  (se e  
Appendix A) th e  fo llo w in g  in fo rm a tio n  was obtained*
" I t  w i l l  n o t be p o ss ib le  fo r  me to  give you th e  volume and 
p r ic e s  of each grade of th e  epgs so ld  on t h i s  Exchanpe inasmuch as th e  
system  f o r  keep ing  t h i s  In fo rm a tio n  i s  no t such t h a t  we can r e a d i ly  
ta b u la te  and su p p ly  i t  to  y o u ."1 8 /
A ll  o th e r  a ttem p ts  tu rned  up s im ila r  f u t i l e  r e s u l t s ,  (Appendix 
A)* Qerald and P r i tc h a rd  have s tu d ie d  th e  New York w holesale  m arket 
and have re p o rte d  a s  fo llow s re g a rd in g  volume of tr a d in g  on th e  sp o t 
c a l l  of th e  Exchange*
A c t iv i ty  on th e  sp o t c a l l  may a lso  be measured by th e  number 
of o f f e r s ,  b id s ,  and s a l e s ,  and by th e  volume of eggs s o ld . In  
A p r i l ,  1951t to r  exam ple, th e re  were 22 sp o t c a l l s  and 109 s a le s  
i n  a l l  13 c l a s s i f i c a t i o n s ,  in v o lv in g  8,982 cases of eg g s . Based 
on e s tim a te d  d isa p p e a ra n c e , t h i s  volume i s  about 0*7 p e r  cen t 
o f th e  e s tim a te d  1*2 m il l io n  cases  rece iv ed  in  th e  c i t y  t h a t  
month. During th e  f a l l  of th e  y e a r  19Sh$ i t  i s  e s tim a te d  th a t  
abou t 0*5 p e r  c en t of t o t a l  d isap p ea ran ce  of eggs in  th e  c i t y  
were so ld  on th e  exchange*19/
The oentral market egg quotations of Chicago and New York w il l  
continue to  be in flu e n tia l in  prioe formation at other market points*
1 8 /jo h n  W. C la g e t t ,  New York M e rca n tile  Exchange L e t te r ,  
F eb ruary  1 0 , 195 9*
1 9 /0 s ra ld  and P r i tc h a r d ,  0£* c l t », p . 13*
53
However, t h e i r  in f lu e n c e  seems l i k e l y  to  con tinue  to  d ec lin e *  Expan­
s io n  of r e p o r t in g  of egg movements,  p r ic e s  and m arket c o n d itio n s  in  th e  
m ajor p roducing  a re a s  w i l l  h a s te n  t h i s  d e c l in e .  These c e n t r a l  m arkets 
have l o s t  o r a re  lo s in g  th e  fu n c tio n s  no rm ally  a s so c ia te d  w ith  te rm in a l 
m arkets and now a re  e s s e n t i a l l y  no more th an  la rg e  consuming a reas*  As
th e  c e n t r a l  m arkets become l a r g e r  and l a r g e r  consuming c e n te rs  and 
sm a lle r  volumes a re  invo lved  in  cash  s a le s  tr a d in g  on th e  M e rca n tile  
Exchanges, th e  use of the  cash  s a le s  t r a d in g  as a base f o r  egg p r ic e  
d e te rm in a tio n  should become in a c tiv e *  T h is , of c o u rs e , c re a te s  th e  
need fo r  a s tro n g e r  system  o f p r ic in g  and r e p o r t in g  egg t r a n s a c t io n s  
a t  o th e r  le v e ls  in  th e  m arke ting  system  and a t  more d e c e n tra liz e d  
p o in ts  where p ro d u c tio n  of eggs i s  be ing  balanced w ith  the  demand f o r  
eg g s .
Commodity exchanges of c e n t r a l  m arkets have been compared by 
some economic t h e o r i s t s  as f u l f i l l i n g  m ost of th e  s p e c i f i c a t io n s  of a 
" P e r f e c t ly  C om petitive" m ark e t. T h is , p e rh a p s , was t ru e  when many 
buyers and s e l l e r s  used th e  exchange as a m arket p la c e ,  and la rg e  
volumes of eggs were moved. However, i n  the  p a s t  te n  y e a rs  the  Mercan­
t i l e  Exchanges of Chicago and New York have developed more toward an 
o lig o p o ly -o lig o p so n y  m arket s t r u c tu r e .  (See C hapter I I  f o r  d i s c u s s io n .)
The numbers of buyers and s e l l e r s  in  egg f u tu re s  and cash s a le s  
have con tinued  to  d ecrease  on both  exchanges. In  f a c t ,  no t r a d in g  in  
egg fu tu r e s  has tak en  p lace  on th e  New York M e rc a n tile  Exchange fo r  se v ­
e r a l  years*  This has c re a te d  a c o n d itio n  where o n ly  a few buyers and 
s e l l e r s  d e a l  in  eggs on th e  exchange* This makes i t  n e c e ssa ry  fo r  each  
buyer and s e l l e r  to  a sk  h im se lf what w i l l  be th e  e f f e c t  of h is  a c t io n
su
upon th e  b eh av io r o f th e  o th e r  f i r m s .  Each f irm  p a r t i c ip a t in g  on th e  
exchange has th e  o p p o r tu n ity  to  become a "dom inant f i r m .” For exam ple, 
i f  a f irm  who buys eggs on th e  exchange ia  la rg e  enough t o  handle such 
a la rg e  p ro p o r tio n  of th e  eggs o ffe re d  f o r  s a le  t h a t  th e  o th e r  firm s 
in d iv id u a l ly  ig n o re  any in f lu e n c e  th e y  may have on p r i c e s ,  t h i s  firm  
becomes a dom inant f i rm . Thus, i t  would be a b le  t o  s e t  buying and 
s e l l i n g  p r ic e s  f o r  e g g s . Some of th e  egg tra d e  has r a is e d  q u e s tio n s  
as to  th e  p o s s i b i l i t i e s  of egg p r ic e  m an ip u la tio n s  on the  exchanges*
I f  a "dom inant firm " were p re s e n t  in  th e  o lig o p o ly -o lig o p so n y  exchange 
m ark e t, t h i s  m ight be one p o s s ib le  e x p la n a tio n  of t h i s  q u e s tio n  of 
p r ic e  m a n ip u la tio n .
A nother p o s s i b i l i t y  t h a t  m ight e x i s t  on th e  h e r c a n t i l e  Exchanges 
i s  th e  m arket c o n d itio n  of " s e v e ra l  dom inant f i r m s ."  This c o n d itio n  
m ight d e sc r ib e  more c lo s e ly  th e  a c tu a l  s t r u c tu r e  of th e  exchange mar­
k e ts .  I f  t h i s  i s  th e  s t r u c tu r e ,  th e  few dom inant firm s could avoid 
p r ic e  com petition  among them selves in  buying and s e l l in g  by c o l lu s io n ,  
m arket-sharing^  and p r ic e  le a d e r s h ip ,  and o th e r  conven tions of o lig o p o ly -  
o ligopsony .
The sm a ll number of firm s p a r t i c ip a t in g  in  cash s a le s  of eggs 
and th e  sm a ll volumes o f eggs trad ed  in d ic a te  t h a t  th e  Chicago and 
New York M e rca n tile  Exchanges' cash  s a le s  m arket s t r u c tu r e  approaches 
one of o lig o p o ly -o lig o p so n y . A lso , th e re  a re  in d ic a t io n s  of a few 
dom inant f irm s in f lu e n c in g  th e  p r io e  of th o se  eggs tra d e d  on th e  " sp o t 
c a l l . "
CHAPTER IV
EGG PRICE AND QUALITY DIFFERENTIALS
Egg p r ic e s  f o r  su rp lu s  and d e f i c i t  p roducing  a re a s  a re  d e te r ­
mined from th e  base q u o ta tio n  issu e d  by the  Chicago and Mew York 
M ercan tile  Exchange "Spot C a ll"  trad in g #  H i s to r i c a l ly ,  th e se  quo ta ­
t io n s  r e f l e c t  th e  t ra d in g  of a few in d iv id u a ls  fo r  a r e l a t i v e l y  sm a ll 
volume of e g g s . These q u o ta tio n s  a re  determ ined f o r  w holesale  c l a s s i ­
f i c a t io n s  of e g g s . l /  Egf; buyers use t h i s  w holesale  q u o ta tio n  as a base 
f o r  de te rm in in g  the  paying p r ic e  f o r  eggs a t  the  p roducer l e v e l .  Coun­
t r y  p o in t egg buyers in  d e f i c i t  a re a s  seem to  ignore  q u a l i ty  d i f f e r ­
e n c e s , o r assume hom ogeneity of p ro d u c t, in  d e te rm in in g  paying  p r ic e  
fo r  lo c a l ly  produced eg g s. A p p a ren tly , th e  only  f a c to r  considered  i s  
the  t r a n s p o r ta t io n  c o s ts  from p ro d u c tio n  a re a s  to  consuming a re a s .
T ra n sp o r ta tio n  C osts and P roduct P r ic e s
Numerous fo rc e s  cause geographic  d i f f e r e n t i a l s  in  p r ic e s  fo r  
v a rio u s  p ro d u c ts . T ra n sp o r ta tio n  c o s t seems to  be th e  most im p o rtan t 
one in  d e f i c i t  a r e a s .  Egg buyers in  L ou isiana  seem to  adhere  c lo s e ly  
to  th e  t h e o r e t i c a l  in f lu e n c e  of c o s ts  of t r a n s p o r ta t io n  on p ro d u c t 
c o s t .  Heady t r e a t s  t h i s  problem  as  fo llow s*
The p r ic e  a t  any p a r t i c u l a r  p roducing  p o in t  te n d s , a s id e  from
l/N h o le sa le  c l a s s i f i c a t i o n s  of eggs range from 5$ t o  80 p e r  cen t 
of A q u a l i ty  e g g s . These a re  quoted f o r  la rg e  and medium s i z e s .
$$
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c o llu s io n  o r s p e c ia l  agreem ents between r i v a l  p roducers of 
t r a n s p o r ta t io n  and p ro ce ss in g  s e r v ic e s ,  to  vary  d i r e c t l y  w ith  
d is ta n c e  from th e  c e n t r a l  m arket o r consuming c e n te r .  Under 
co m p e titiv e  c o n d it io n s , th e  p r ic e  to  th e  p roducer would be 
c e n t r a l  m arket p r ic e  l e s s  the  c o s t  of t r a n s p o r ta t io n  s e rv ic e s  
between th e  p ro d u c tio n  lo c a t io n  and the  consuming cen ter*
Under t h i s  s i t u a t io n  and in  the  absence of v a r ia t io n s  i n  c o s ts  
of o th e r  p ro c e ss in g  of i n - t r a n s i t  s e r v ic e s ,  th e  geographic 
p a t te rn  of p r ic e s  would tend  to  be of th e  n a tu re  o u tlin e d  in
P ric e
Per
Do*
he
3 6 ? 12
D istance  from M arket 
(100 m ile s )
F igu re  10 . D is ta ic e  From M arket and Egg P ric e  D e te rm in a tio n .
The upper p o r t io n  o f F igu re  10 assumes th a t  (1) each producer 
has equal access  t o  th e  consuming c e n te r  in d ic a te d  as C and (2 ) t r a n s ­
p o r ta t io n  media a re  n o t more a v a i la b le  f o r  one producer th an  f o r  o th e r s .
2 /E . 0 . Heady, Economics of A g r ic u ltu re  P roduc tion  and Resource 
Use (New York* P re n t ic e -H a l l ,  I n c . ,  1 ^ 2 ) ,  pp . 6hi-6Ii£7 "
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An is o - p r ic e  boundary ( c i r c l e s  such as P^, P^ , P^, and P^, in d ic a t in g  
eq u a l p r ic e s  to  p roducers) e x i s t s  f o r  each p o in t e q u a lly  d i s t a n t  f ra n  
th e  m arke t. The p r ic e  i s  th e  same fo r  a l l  p roducers on a given l in e  
and i s  eq u al to  th e  c e n t r a l  m arket p r ic e  l e s s  the  c o s t of t r a n s p o r ta ­
t io n  f ra n  th e  producing  p o in t to  th e  c e n t r a l  m arke t. On boundary l in e  
P^, th e  egg p roducer p r ic e  i s  1*2 c en ts  p e r  dozen . This r e p re s e n ts  th e  
c e n t r a l  m arket p r ic e  of ii3 cen ts  l e s s  1 cen t c o s t f o r  t r a n s p o r ta t io n .
The low er p o r t io n  of F igu re  10 i l l u s t r a t e s  th e  degree of de­
c lin e  in  the  p roducer p r ic e  as th e  p o in t of p ro d u c tio n  becomes more 
d i s t a n t  from th e  m ark e t. T his r e la t io n s h ip  between p r ic e  and d is ta n c e  
i s  e a s i l y  d e te c te d  in  d a ta  which r e l a te s  p r ic e s  rece iv ed  by fa rm e rs , 
and d is ta n c e  to  t h e i r  m ark e ts . In  l° 5 h ,  Topeka, K ansas, rece iv ed  an 
average of 36.7 c en ts  p e r dozen f o r  eggs w hile  Dodge C ity , K ansas, 
rece iv ed  on ly  35*U c en ts  p e r dozen . This d if fe re n c e  of 1 ,3  cen ts  pe r 
dozen , assuming o th e r  v a r ia b le s  c o n s ta n t ,  was due to  t r a n s p o r ta t io n  
charges and d is ta n c e  from a Kansas C ity , H i r s o u r i ,  m ark e t. In  th e  
i l l u s t r a t i o n  g iv en , the  d is ta n c e  from m arket was p ro p o r tio n a l  to  th e  
p roducer p r ic e .  The t r a n s p o r ta t io n  c o s t  of 1 .3  c en ts  p e r dozen d id  no t 
va ry  w ith  d is ta n c e .  However, in  a c tu a l  p r a c t ic e ,  t r a n s p o r ta t io n  media 
may low er t h e i r  r a t e s  fo r  lo n g e r d i s ta n c e s .  A lso , "b ack -h au lin g "  p ra c ­
t i c e s  by f r u i t  and v eg e tab le  r e f r ig e r a te d  tru c k s  have a tendency  to  
change th e  u s u a l ly  c a lc u la te d  c o s t of t r a n s p o r ta t io n  p e r  u n i t . ^ /
Seldom do the  i s o - p r ic e  l in e s  dem onstrate  as much u n ifo rm ity
3 / " B ack-hau ling" i s  a s i t u a t io n  where tru c k s  h a u lin g  f r u i t  and 
v e g e ta b le s  f r a n  p ro d u c tio n  to  consuming a re a s  c o n tra c t  r e tu rn  lo a d s  a t  
below u su a l r a t e  to  d e fra y  c o s t  o f r e tu r n  t r i p  fo r  the  tru c k in g  agency.
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abou t a g iven  m arket a s i s  in d ic a te d  in  F igure  10 . P ric e  con tou rs 
around a s in g le  m arket o r s e v e ra l  m arkets tend to  assume a p a t te r n  such 
as t h a t  i l l u s t r a t e d  in  F igure  11 . The l in e s  d e l in e a t in g  th e  i s o - p r ic e  
boundary tend  to  v a ry  i r r e g u la r ly  from the  consuming c e n te r  o r c e n t r a l  
m ark e ts . This i s  due to  topog raphy , v a r ia t io n  in  a c c e s s i b i l i t y  to  main 
t r a n s p o r ta t io n  a r t e r i e s ,  r a t e s  which v a ry  w ith  d i s ta n c e ,  and o th e r  
p h y s ic a l and economic f o r c e s t h /
F ig u re  11 . L ocation  and P ric e  B oundaries.
Egg p r ic e s  rec e iv e d  by farm ers a re  in flu e n ce d  by s e v e r a l  f a c ­
t o r s .  The above t r a n s p o r ta t io n  p re s e n ta t io n  g ives on ly  one v a r ia b le  
f a c to r  w h ile  o th e rs  a re  kep t c o n s ta n t .  The C o rn e ll egg p r ic e  map,
F igu re  12 , i l l u s t r a t e s  the  d if f e r e n c e s  in  p r ic e  rec e iv e d  by farm ers f o r  
eggs in  1 9 U 6 -$ 9 .|/  I f  t r a n s p o r ta t io n  were the on ly  f a c t o r ,  i t  would 
seem lo g ic a l  t h a t  th e  a re a s  of L o u is ia n a , low er G eorgia and upper F l o r i ­
da would re c e iv e  ap p ro x im ate ly  th e  samB p r ic e  f o r  eg g s. However, th e re
U/Heady, og. c i t . ,  p . 61*3.
5 /L . B. D a rra h , C lassroom  L ab o ra to ry  Workbook, C o rn e ll Uni­
v e r s i ty  B e p t. of A g r ic u l tu r a l  Econom ics.
i s  a se v en -c en t d i f f e r e n t i a l  in  p r ic e s  f o r  e ( gs in  th e se  th re e  a r e a s .
I t  ap p ea rs  t h a t  o th e r  economic f a c to r s  such a s  l o c a l  supply-demand 
r e l a t i o n s ,  income l e v e l s ,  and perhaps egg q u a l i ty  a re  invo lved  in  th e se  
egg p r ic e  d i f f e r e n t i a l s .
Egg P r ic in g  Methods Used by L o u is ian a  Egg Buyers 
L o u is ian a  egg buyers use s e v e ra l  methods of d e te rm in in g  t h e i r  
o f f e r  p r ic e  f o r  l o c a l ly  produced e g g s . The two most im p o rtan t f a c to r s  
seem to  be th e  c e n t r a l  m arket p r ic e  r e p o r t  and t r a n s p o r ta t io n  c o s ts  
from the  c e n t r a l  m arket to  t h e i r  b u s in e s s . L ate in  1957, a su rvey  was 
tak en  of 12 egg buyers in  L o u is ian a  in  an e f f o r t  to  de te rm ine  the  p r i c ­
ing  methods u se d *6/
Table X. Use of V arious M arket P r ic e s  a s  a Base f o r  D eterm in­
in g  Paying P ric e  fo r  L o ca lly  Produced E ggs, L o u is ian a  Egg E uyers, 1957*
Com bination La. I’ k t .
Chicago - New York Chicago New York Commission O ther
2 h 1 h 1
Table X i l l u s t r a t e s  t h a t  fo u r  buyers used th e  Chicago rep o rte d  
p r ic e  as t h e i r  base p r ic e .  Only one buyer r e l i e d  e n t i r e l y  on the 
re p o rte d  New York P r ic e .  Two employed a com bination of th e  C hicago- 
New York p rio e  w hile  fo u r  used the L o u is ian a  M arket News S erv ice  r e ­
p o rted  p r i c e .  The egg buyers u s in g  th e  L ou is iana  M arket Commission 
d a i ly  rep o rte d  p r ic e  were a c tu a l ly  u s in g  th e  c e n t r a l  m arket p r ic e  p lu s
6/O nly  egg buyers han d lin g  over 200 cases per week were s u r ­
veyed. T5ee Appendix G.
F ig . 12 Average P r ic e s  Received by Farmers fo r  Eggs, 1946-1950*
□ Less than  38*0
38 .0 -  45*0
ES 45 .0 -  52.0
mm 52.0 and over
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o r minus t r a n s p o r ta t io n .  The L ou is iana  M arket Commission p r ic e  in  1997, 
was determ ined by te lep h o n e  c o n ta c t w ith  egg buyers a t  v a rio u s  p o in ts  
in  L o u is ia n a . T h eir paying p r ic e s  fo r  Grade A, l a r g e ,  medium and sm all 
were re p o r te d . The buyers co n tac ted  were those  u s in g  Chicago or New 
York as th e  base fo r  d e te rm in in g  t h e i r  paying  p r ic e  f o r  e g g s . Thus, 
those  buyers r e p o r t in g  L ou isiana  M arket Commission as a base p r ic e  were 
a c tu a l ly  r e p o r t in g  a c e n t r a l  m arket p r ic e  p lu s  or minua t r a n s p o r ta t io n  
c h a rg es . S ince 1997, i t  i s  rep o rte d  t h a t  the  New York quote has la r g e ly  
rep laced  th e  Chicago q u o te s .
To in su re  an adequate and c o n s ta n t supply  of eg g s, L ou isiana  
egg buyers have purchased th e  bu lk  of t h e i r  eggs from the  M idwest.
Table XI in d ic a te s  t h a t  about 79 p e r  cen t of eggs handled by the  12 
L ou isiana  egg buyers surveyed fo r  Ja n u a ry , A p r i l ,  J u ly  and Septem ber, 
1997» were ob tained  from o u ts id e  th e  s t a t e .  These same buyers ob tained  
about 21 per cen t from lo c a l  p ro d u ce rs . I t  has been e s tim a ted  th a t  
lo c a l  p ro d u c tio n  su p p lied  approx im ate ly  o n e -th ird  (}}%)  of the  s t a te  
egg needs d u rin g  1997. T h e re fo re , i t  i s  ap p aren t t h a t  more d i r e c t  egg 
m arketing  i s  s t i l l  im p o rtan t in  L o u is ia n a .
S ev e ra l f a c to r s  have been re sp o n s ib le  f o r  d i r e c t  s e l l i n g  by 
p ro d u ce rs . An im p o rtan t one i s  th e  18 to  3 0 -ce n t p r ic e  spread  between 
the p roducer and consumer p r ic e .  A nother f a c to r  i s  t h a t  p roducers have 
n o t f u l l y  understood  th e  m arketing  s e rv ic e  c o s t and th e  n e t p r o f i t s  
tak en  by th e  f i r s t  buyer and r e t a i l e r .  The la c k  of u n d ers tan d in g  of 
the  p r ic e  spread and the  a l t e r n a t iv e  m arke ting  o p p o rtu n ity  fo r  th e  p ro ­
ducer have been dom inant f a c to r s  f o r  d i r e c t  m ark e tin g . The a t t i t u d e  of 
the  p roducer toward egg buyers and th e  a t t i t u d e  of egg buyers toward
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Table XI* Volumes and Source o f Eggs Handled by L ou is iana  Egg 
3 u y e rs , S e lec te d  M onths, 1957*
Month
Cases of 
L ocal Eggs
Per Oent 
L ocal a re  
of T o ta l
Cases of
O u t-o f-S ta te
P er Cent 
O -of-S a re  
of T o ta l T o ta l Cases
Jan u ary 6,620 15 .7? 37,102 81* .25 1*3,922
A p ril 10,136 30.66 22,913 69 .3k 33,01*9
J u ly 6,917 21.16 25,769 78.81* 32,686
September 6,057 15.87 32,106 81*.13 38,163
T o ta l 29,930 117,890 11*7,820
Average P er Gent 20.86 79.11*
p roducers may a ls o  be a f a c t o r .  L ou is iana  egg p roducers s t r i v e  to  maxi­
mize p r o f i t  by always s e l l in g  to  the  h ig h e s t  p r ic e  o f fe re d . This i s  
fav o ra b le  f o r  them in  the summer and f a l l  when egg su p p lie s  a re  lew and 
s e l l i n g  a l t e r n a t iv e s  a re  a v a i la b le .  In  th e  s p r in g ,  however, t h i s  type 
of a c t io n  i s  no t p o s s ib le  because the  la rg e  seaso n a l supp ly  of eggs 
e lim in a te s  s e l l in g  a l t e r n a t iv e s  and fo rc e s  th e  p roducer to  m arket 
th rough  a f i r s t  egg b u y e r. This c o n d itio n  may change as la rg e  commer­
c i a l  f lo c k s  re p la c e  sm all backyard f lo c k s .  The tendency i s  f o r  the  
p roducer of ta b le  eggs to  cap tu re  a m arket f o r  h is  egg p ro d u c tio n  and 
to  channel t o t a l  supply  in  t h a t  d i r e c t i o n .? /
The L ou isiana  egg buyers pack grade A la r g e ,  medium, and sm a ll , 
grade B l a r g e ,  and candled c u rre n t  r e c e ip t  eg g s . For the  s e le c te d
7 /E . P . Roy, Economic I n te g r a t io n  in  M arketing  Table E ggs, 
D ept, of A g r ic u l tu ra l  Econom ics, L ith o . C irc u la r  225, ±958, p p .3 0 -3 l* •
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months In  1957* the buyers graded and packed 31 .6#  grade A la r g e ,  5 .2#  
grade A medium, 1 .1#  grade A sm a ll, and 0 .2 #  grade 8 l a r g e .  The b a l ­
an ce , o r 61 .9#  were candled c u rre n t  r e c e ip t  (T able X I I ) .  The p ra c t ic e  
o f L o u is ian a  egg buyers o f pu rchasing  eggs from the  Midwest on a w hole­
s a le  c l a s s i f i c a t i o n  has in flu e n ce d  th e  volume of eggs t h a t  a re  packed a s  
candled c u rre n t  re c e ip ts *
Table X II . Volumes of V arious Grades Packed by L ou isiana  Egg 
Buyers f a r  S e lec ted  Months in  1957 (C a se s ) .
Month Large
Grade A
toed'ium Small
Grade 6 
Large
Candled 
C urren t R ece ip t
Jan u ary 13,215 2,361* 1*71 1*0 25,301*
A p r il 9,201* 1,207 21*2 60 19,71*2
J u ly 9,653 1,527 1*19 80 18,81*9
September 11,700 2.013 1*27 110 21.751*
T o ta l 13,772 7,111 1,559 290 85,61*9
Per Cent 31 .6 5 .2 1 .1 0 .2 61 .9
Egg buyers packed 85,61*9 cases  of eggs in  Candled C urren t Re­
c e ip t  c l a s s i f i c a t io n  in  fo u r  months in  1957* T his was 61 .9#  of a l l  the  
eggs packed f o r  t h i s  p e r io d . This la rg e  p ercen tage  of eggs be ing  
packed as candled c u rre n t  r e c e ip t s  may have r e s u l te d  from a need f o r  an 
o u t le t  of th e  eggs no t of A q u a l i ty .  I t  was an easy  m a tte r  to  "cream 
out" th e  A q u a l i ty  eggs f o r  a to p  pack and lump the  balance  in  th e  lower 
c l a s s i f i c a t i o n .  The in f lu e n c e  of p r io e ,  as a m ajor f a c to r  in  d e te r ­
m ining p u rchasing  h a b its  of consumers f o r  e g g s , may a ls o  e x e r t  p re s su re  
f o r  an  egg buyer to  pack and d i s t r ib u t e  la rg e  volumes of candled c u rre n t
6h
r e c e i p t s ,  p a r t i c u l a r l y  in  a re a s  w ith  low er p u rchasing  power* Some 
L ou isiana  egg buyers f e e l  i t  i s  im p e ra tiv e  t h a t  th e y  o ffu r  a wide v a r­
i e t y  of q u a l i ty  and p r ic e  item s in  eggt> to  b e t t e r  cover th e  pu rchasing  
power and h a b its  of a l l  p o ss ib le  consumers* The L o u is ian a  Egg Law as 
i t  e x is te d  in  1957 was a ls o  a c o n tr ib u tin g  f a c to r  to  th e  la rg e  volumes 
of eggs being  so ld  i n  t h i s  c la s s i f i c a t io n *
P ric e  and Q u a lity  D iffe re n c e s  
Egg p r ic e  d i f f e r e n t i a l s  as  re p o rte d  by L o u is ian a  egg buyers 
ranged from a p lu s  fo u r  to  a minus fo u r  cen ts  p e r  dozen from the  r e ­
po rted  p r ic e  used as a base f o r  d e te rm in in g  paying p r ic e  fo r  lo c a l ly  
produced eggs (T able X I I I ) .
Table X I I I .  Paying P ric e  f o r  Eggs Above o r Below Base P ric e  
Used by Egg B uyers, L o u is ia n a , 1957*
+h +3 +2 +1 0 -1 -2 -3 -h T o ta l
1 0 3 2 8 2 3 0 1 20#
* T o ta l g r e a te r  than  number of p la n ts  surveyed as sane gave a + 
and -  paying  d i f f e r e n t i a l  from base u se d .
E ig h t egg buyers d id  n o t use  a d i f f e r e n t i a l  in  d e te rm in in g  
t h e i r  paying  p r ic e  f o r  lo c a l  eggs* Only one buyer re p o rte d  a  spread  of 
from minus fo u r  c e n ts  to  p lu s  fo u r  c en ts  p e r dozen. Most buyers r e ­
marked as fo llo w s abou t t h e i r  p r ic e  to  p roducers of lo c a l  eggst "We 
determ ine  th e  d if fe re n c e  above o r  below th e  base p r ic e  by the  supp ly  of 
eg g s , ou r s to c k  on hand and the g e n e ra l tone  of th e  m ark e t*” Q u a lity  
d if fe re n c e  was n o t m entioned as a f a c to r  i n  paying p r ic e  d e te rm in a tio n  
by th e  b u y e rs .
The L o u is ian a  re p o rte d  egg p r ic e  d i f f e r e d  from  the Chicago and 
New York re p o rte d  egg p rio e  ev ery  month f o r  195U, 1955* 1956, and 1957
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(Table XIV)• The range in  p r ic e  d if fe re n c e s  of th e  L ou isiana  end Chi­
cago m arket fo r  the  fo u r-y e a r  period  was a minus 1*.1*2 cen ts  p e r dozen 
in  Septem ber, 1956, and a p lus 15*23 cen ts  pe r dozen in  December, 195li» 
The L ou isiana  and New York rep o rted  p r ic e s  f o r  the  fc u r-y e a r  period 
d if fe re d  from a minus 7.80 cen ts  p e r  dozen in  Septem ber, 1957* to  a 
p lu s  11.26 cen ts  p e r dozen in  December, 195U. 8 /
The average p r ic e  d i f f e r e n t i a l  decreased  y e a r ly  f o r  both  cen­
t r a l  m arke ts . The 195? average d i f f e r e n t i a l  of a minus 3 .^0  c en ts  pe r 
dozen to  a plus 2.09 cen ts  p e r dozen i s  w e ll w ith in  the range of the 
d i f f e r e n t i a l s  rep o rted  by the L ou isiana  egf buyers fo r  th e  same y e a r . 
The d i f f e r e n t i a l s  e x is t in g  between the L ouisiana repo rted  p rioe  and 
the Chicago and New York rep o rte d  p r ic e s  appear to  be la rg e  enough to  
inc lude  economic fa c to r s  o th e r  than  t r a n s p o r ta t io n  c o a ts . The d e lin e a ­
t io n  of the  kinds of f a c to r s  and the amounts of th e  d i f f e r e n t i a l  a t ­
t r ib u te d  to  each  i s  no t a v a ila b le  from th ese  d a ta .
Q u a lity  d if fe re n c e s  e x i s t  between eggs purchased from Midwest 
on c e n tra l  m arket w holesale q u o ta tio n s  and lo c a l ly  produced eggs d e l iv ­
ered to  th e  egg b u y ers . Egg buyers must hand-candle each in d iv id u a l 
egg from o u t - o f - s ta te  shipm ents to  be su re  t o  meet th e  re g u la tio n s  of 
the  L ou isiana  egg la w .9 / On th e  o th e r  hand, w ith  c o n tro lle d  q u a l i ty  of 
lo c a l ly  produced e rg s ,  i t  i s  n ecessa ry  only  to  s t r i p - l i g h t  the  eggs to
8 /F o r a c tu a l pe r dozen p r ic e s  fo r  Chicago, New York, and Baton 
Rouge fo r  1951*» 1955, 1956, and 1957, see Appendix C.
9/H and-candle i s  th e  p rocess where each egg i s  p laced befo re  a 
l i g h t  (u s u a lly  300-1*00 f t .  cand les of power) and th e  q u a l i ty  determ ined 
by i n t e r i o r  f a c to r s .
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Table XXV. S h e ll  Egg P ric e  D i f f e r e n t ia l s  Between L o u is ian a  and 
Chicago and L ou isiana  and New York by M onths, 1951*-1957«
Month Chicago^ New York^
_____________ 1951* 1955 1956 1957 195U 1955 1956 1957
C ents p e r  Dozen Cents p e r  Dozen
J anuary +13*72 + 9 .99 + 7 .00 +8.09 + 9.72 +6.65 +3.91 + l* .ll
F ebruary + 8.1*7 + 1.63 +11.06 +5*80 + 1* .93 -1 .1 6 +8.11 +2 . 5 3
March + . 91* + 2.03 + 9.01 +2 . 3 3 -  2.51* -1 .22 +2.08 -  .91*
A p ril -  2 .90 + 3 .96 + l*.9o + .18 -  6 .73 + .15 +1.29 -3 .2 6
May + 9 .91 ♦ ii .86 + 2 .89 +3.87 + ■ .91* +1.15 -  .08 +1.39
June + 9 .72 + 1.1*2 +^2 .82 +3.09 + 3 .01 -2 .1 0 -  .1*5 + .32
J u ly + .79 +10.39 -  1 .67 + .1*1* -  .71* +6.31 -1* .12 -3 .1 0
August + 9 .60 + 1**73 + 2 . 1*3 ' -  .19 + 7.1*1* + .76 -1.51* -i*.72
September + 7.17 + .16 -  1*.1*2 -  .21* + 5.1*8 -1*.00 -7 .3 2 -7 .8 0
O ctober + 6.78 -  1.12 + .1*3 -3 .0 7 + 5 .09 -2 .8 8 -2.1*0 -6 .0 3
November + 9.91* + 1.1*1* + 1 .87 + .1*7 + 2 .21 -1 .0 1 -2 .7 1 -3 .8 5
December +19.23 + .1*9 + 5 .39 +L.29 +11.26 -3 .9 2 +2.09 -  .71*
Average + 7.22 + 3 *66 + l*.3l* +3.17 + 5 .56 +5.00 +3.1*9 +2.09
-  2 .90 -  1 .12 -  3.01* -1 .1 6 -  3 .33 -2 .33 -2 .0 7 -3 .8 0
^Baton Rouge p r ic e  based on 8o£ Grade A Large W hite. Source* 
S ta te  M arket News S e rv io e , D a ily  P o u ltry  and Egg Report*
2
Chicago p r ic e  based on E x tra s  Large W hite 60£ A minimum* 
Souroei D a iry  and P o u ltry  M arket S t a t i s t i c s *  U .S.D .A.-A .M .S.
^New York p r ic e  based on E x tra s  Large W hite 70% A minimum. 
Source* D airy  and P o u ltry  M arket S t a t i s t i c s ,  U .S.D .A.-A .M .S.
1*
For Ju n e , J u ly ,  A ugust, Septentoer, O c tober, November, and 
Deoember, 1996, and Ja n u a ry , 1997* an  average L ou is iana  Grade A Large 
p rlo e  was used a s  Baton Rouge p r ic e  was n o t repo rted*
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m eet the  same req u ire m e n ts .1 0 /  L o ca lly  produced eggs a re  u s u a l ly  of 
such high  q u a l i ty  t h a t  th e  p e r  u n i t  c o a t of g rad ing  and packing  i s  below 
t h a t  req u ire d  f o r  eggs of a w holesale  c la s s i f i c a t io n *  L o u is ian a  egg 
buyers seem to  o f f e r  p r ic e s  f o r  th e se  l o c a l  eggs w ith o u t reg a rd  to  
q u a l i ty  d i f f e r e n c e s .  I f  t h i s  d if fe re n c e  of from 10 to  35 p e r cen t 
h ig h e r q u a l i ty  were tak en  in to  c o n s id e ra tio n  and a p r ic e  ad ju stm en t 
were made fo r  t h i s  h ig h e r q u a l i t y , th e  p r ic e  schedu le  would resem ble 
th e  c a lc u la te d  ad ju stm en ts shewn in  Table XV. For exam ple, i f  the  
p r ic e  of a "M idwestern e x tra  w hite  60# A q u a l i ty  minimum" d e liv e re d  to  
a L ou is iana  egg buyer i s  3 5 -cen ts  p e r  dozen in  case l o t s ,  th e  buyer 
could o f f e r  1*0.8 c en ts  p e r dozen f o r  a y ie ld  of 70# A q u a l i ty  and 55*k 
c en ts  p e r dozen f o r  a y ie ld  of 95# A q u a l i ty  from lo c a l ly  produced eg g s.
This would a d ju s t  fo r  a d i f f e r e n t i a l  in  q u a l i ty  between a w holesale
c l a s s i f i c a t i o n  sh lp p e d -in  and a consumer c l a s s i f i c a t i o n  f o r  eggs d e l iv ­
e red  him by lo c a l  p roducers of e g g s . An a r i th m e tic  r a t i o  was used in  
c a lc u la t in g  th e  p r ic e  w hich should be o ffe re d  f o r  v a rio u s  A q u a l i ty  
y ie ld  of lo c a l  eggs* (The w holesale  p r ic e  p e r dozen of eggs) i s  to  ( th e
p e r  cen t A q u a l i ty  in  th e  c l a s s i f i c a t io n )  as ( th e  p r ic e  t h a t  should be
p a id ) i s  to  ( th e  a c tu a l  A q u a l i ty  y ie ld  in  each l o t  of lo c a l ly  produced 
e g g s ) . At 35 c en ts  pe r dozen 60# A w holesale  p r ic e  and a 70# A y i e ld ,  
th e  r a t i o  would be* 35/60x X/70 * 1*0.8.
The a d ju s ts n n ts  th u s  ob ta ined  n u m e ric a lly , agree  w ith  conclu sions 
read ied  by o th e r  w orkers who may no t have o therw ise  n u m erica lly  su b s ta n -
10 /5 t r i p - l i  g i t  i s  th e  p rooess where eggs a re  passed over a 
l i g h t  as th ey  a re  be ing  s iz e d  and th e  obvious checks, s t a i n s ,  s p o ts ,  and 
o v e rs ize  eggs a re  removed* (O c c a s io n a lly , a  d e f in i te  low -grade i s  r e ­
moved •)
Table XV. C a lcu la ted  Paying P ric e  A djustm ent f o r  d ig h e r 
Q u a lity  Y ie ld s  of L o ca lly  Produced Eggs*
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I f  E x tra s  Large White I f  L o ca lly  Produced Eg; s f ie ld 'Q uality  o f:
60$ A 'Q uality  f-iinimum
P ric e  I s : 70$ 75* 80$ 85$ 90$ 95$
25 29*2 31.2 33 .3 35.1* 37 .5 39 .6
26 3 0 .3 32 .5 31**7 36.8 39 .0 1*1.2
27 31 .5 33.8 36 .0 38 .3 1*0.5 1*2 .8
28 32*7 35 .0 37 .3 39.7 1*2 .0 hh*3
29 33.8 36.3 38.7 1*1 .0 1*3.5 1*5.9
30 35 .0 37 .5 1*0 .0 1*2.5 1*5 .0 1*7.5
31 36.2 38.8 1*1.3 1*3.9 1*6.5 1*9.1
32 37.3 1*0 .0 1*2.7 1*5.3 1*8 .0 50.7
33 38.5 1*1.3 1*1* .0 1*6 .8 1*9.5 52.3
31* 39.7 1*2.5 1*5.3 1*8 .2 51 .0 53.8
35 1*0,8 1*3 .8 1*6.7 1*9.6 52.5 55.1*
36 1*2 .0 1*5.0 1*8 .0 51 .0 51*. 0 57 .0
37 1*3.2 1*6.3 1*9.3 82. h 55 .5 58.6
38 1*1*. 3 1*7.5 50.7 53.8 57 .0 60.2
39 1*5.5 1*8 .8 52 .0 55.3 58 .5 61 .8
1*0 1*6.7 5o .o 53.3 56.7 60 .0 63.3
1*1 1*7.8 51 .3 51**7 58 .1 61 .5 61*.9
h2 1*9.1 52.5 56 .0 59.5 63 .0 66 .5
1*3 50.2 5 3 .p 57.3 60 .9 61*.5 6 8 .1
1*1* 51.3 55 .0 58.7 62.3 66 .0 69.7
1*5 52.5 56.3 60 .0 63.8 67 .5 71.3
1*6 53.7 57 .5 61.3 65 .2 6 9 .0 72.8
1*7 51*.8 5p .8 62.7 66 .6 70.5 71* .1*
he 56.0 60 .0 61*.0 68 .0 72 .0 76 .0
1*9 57.2 01.3 65.3 69.1* 73.5 77.6
50 58.3 62 .5 66 .7 70.8 75.0 79.2
51 59 .5 63.8 68 .0 72.3 76 .5 80.8
52 60.7 65 .0 69 .3 73.7 78.0 82.3
53 61.8 66.3 70.7 75 .1 79 .5 83 .9
51* 63 .0 67 .5 72.0 76.5 81 .0 85 .5
55 61**2 68.8 73 .0 77.9 82 .5 87 .1
56 65.3 70 .0 71*.7 79.1* 81*.0 88.7
57 66*5 71.3 76 .0 80 .8 85 .5 90.3
58 67.7 72.5 77.3 82.2 87 .0 91.8
59 68.8 73.8 78.7 83 .5 88 .5 93.1*
60 70.0 75 .0 80 .0 85 .0 90 .0 95 .0
Source* O r ig in a l  c a lc u la t io n s  by au thor*
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t ia t e d  t h e i r  c o n c lu s io n s . Roy, i n  an ad d re ss  to  th e  A sso c ia tio n  of 
Southern  A g ric u ltu re  W orkers, concluded as follow s*
The argum ent h ere  i s  th a t  M idw estern Candled C u rren t Re­
c e ip ts  a t  5 7 -ce n ts  p e r  dozen a t  th e  r e t a i l  s to re  are  no match 
f o r  63*cents lo c a l  Grade A la rg e  e g g s . In  f a c t ,  p re lim in a ry  
re se a rc h  conducted a t  L .S .U . in d ic a te  t h a t  when lo c a l  Grade A 
la rg e  cartoned  eggs s e l l  f o r  6 3 -c e n ts  p e r  dozen th en  the  Mid­
w este rn  Candled C u rren t R ece ip t egf should n o t s e l l  f o r  over 
h 9 -c e n ts  when a d ju s te d  f o r  i n t e r i o r  q u a l i ty ,  egg s i z e ,  and 
c o n d itio n  of s h e l l . l l /
11 /E . P . Roy, Marketing Table Eggs in  a Growing Southern Market, 
Association of Southern Agricultural Workers Proceedings of Marketing 
Section, 55th  Annual Convention, L itt le  £ock, Arkansas, February, 1958.
GIAP1ER V
IiARKET NEWS REPORTING
Since i t s  beg inn ing  in  1915» the F edera l M arket News Serv ice  
has been r e g u la r ly  c o lle c t in g  and d i s t r ib u t in g  complete m arket in f o r ­
m ation . In  r e a l i t y ,  th e  M arket News Serv ice  of th e  United S ta te s  
Department of A g ric u ltu re  i s  s ix  se p a ra te  s e rv ic e s .  Each se rv ic e  d e a ls  
w ith  a se p a ra te  group of commodities: l iv e s to c k ,  d a iry  and p o u ltry , 
f r u i t  and v e g e ta b le s , g ra in , to b acco , and c o tto n . Each has i t s  own 
sp e c ia liz e d  m ethods, p o in ts  of em phasis, and term s th a t  a re  used in  
re p o r t in g  the  commodities concerned. The in fo rm ation  i s  used by f a r ­
m ers, d e a le r s ,  p ro c e sso rs , b u y e rs , and o th e r  people in  a l l  walks of 
l i f e  concerned w ith  the m arketing of a g r ic u l tu r a l  p ro d u c ts . I t s  tim e­
l in e s s  and accuracy  are  very im p o rtan t. M arket ’Jews se rves the a g r i ­
c u l tu r a l  in d u s try  in  th e  fo llow ing  w a y s .l /
1 . I t  s tre n g th e n s  the  f a n n e r 's  barga in ing  p o s i t io n .  Market 
news p rov ides p e r t in e n t  in fo rm atio n  on which farm ers can base t h e i r  
ask in g  p r ic e s  w ith  con fidence . They do no t have to  r e ly  s o le ly  on the  
s ta tem en ts  of buyers in  d ec id in g  what p r ic e s  th e y  should accep t f o r  
t h e i r  c ro p s .
^ /R e p o rt of U.S.D.A. M arket News S e rv ic e , frctn p r iv a te  f i l e s  of 
Dr. Reid K. G rigsby.
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2 . I t  p ro te c ts  th e  fan n e r  and sh ip p e r  a g a in s t  f r a u d .  The s e l ­
l e r  can p ro te c t  h im self a g a in s t  fraud  by comparing p r ic e s  paid  f o r  th e  
commodity shipped to  m arket a g a in s t  the  m arket news re p o r t  p r ic e  of 
t h a t  day*
3 . I t  p o in ts  out th o se  m arkets where p r ic e s  a re  h ig h e s t .  The 
fa n n e rs  and o th e rs  a re  ab le  to  d i r e c t  t h e i r  p ro d u c ts  t o  th o se  m arkets 
where the  p ro sp e c ts  f o r  h ig h e s t p r ic e s  a re  b e s t .
U. I t  expands m arket o u t le t s  fo r  com m odities. Through com­
p le te  in fo rm a tio n  from the  r e p o r t s ,  p roducers a re  ab le  to  use o th e r  
m arket o u t le t s  f a r  t h e i r  commodity.
I t  low ers the  c o s t  of m ark e tin g , Py re p la c in g  h e a rsa y  o r 
b iased  in fo rm a tio n  w ith  r e l i a b l e  m arket news, the  r i s k s  involved  in  
buy ing , s e l l i n g ,  and owning a g r i c u l tu r a l  comm odities a re  reduced . I t  
in c re a s e s  the speed of the  movement of p e r is h a b le  p ro d u c ts  to  m ark e t,
thus reduc ing  sp o ila g e  and l o s s .
6 . I t  reduces s p e c ia l  advan tage . M arket new3 in fo rm a tio n  i s  
a v a ila b le  to  a l l  who w ish i t  w ith o u t ch a rg e . Those p eo p le , who in  th e  
absence of m arket news would have an advantage because of p r iv a te  i n f o r ­
m atio n , a re  fo rced  to  compete more e q u a lly  w ith  everyone e l s e .
7* I t  p ro v id es a c c ep tab le  evidence f o r  c o u rt a c t io n .  Where 
le g a l  a c t io n  i s  req u ire d  to  s e t t l e  m arke ting  d is p u te s ,  m arket news r e ­
p o r ts  a re  considered  prim a f a c ie  ev idence of th e  m arket p r ic e  in  a l l  
cou rts*
P o u ltry  and egg producers and m arketing  people have been p a r t i c ­
u l a r l y  i n s i s t e n t  s in ce  World War I I  on g e t t in g  more in fo rm a tio n  from
more m ark e ts , in  more d e t a i l ,  and more a c c u ra te ly .  Changes in  p roducing
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and m arketing  tec h n iq u e s  have brought a b o u t a need f o r  changes in  m arket 
news re p o r t in g  of s h e l l  egg p r i c e s .
S h e ll  Egg R eporting  19£l-5>7 
A ll  grade c l a s s i f i c a t io n s  rep o rte d  from two m arket news re p o r ts  
f o r  1951 th rough  1957 were re c o rd ed . The m arket news r e p o r ts  used were 
th e  F e d e ra l-S ta te  d a i ly  p o u ltry  and egg re p o r ts  from L ou isiana  and Kan­
s a s .  S ev en ty -fo u r d i f f e r e n t  grade 1 s i z e ,  and c o lo r  c la s s i f i c a t io n s  
were recorded  on I .B .L . card s from the  re p o r ts  (T able XVI) .  There were 
13 d i f f e r e n t  grade co rib inations of Reliandled C urren t R ece ip ts  and 12 
d i f f e r e n t  com binations of Candled C urren t R ece ip ts  c la s s i f i c a t io n s *  The 
most con fusing  c la s s i f i c a t io n s  occurred  in  the  w holesale  g rades where 
33 d i f f e r e n t  c l a s s i f i c a t i o n s  ap p ea red . S ix teen  consumer grade c l a s s i f i -  
f i c a t io n s  were re c o rd e d . A l l  c l a s s i f i c a t io n s  re p o rte d  covered every  
g rad e , s i z e ,  and c o lo r  d e s c r ip t io n  a v a i la b le  in  the egg t r a d e .2 /  There 
was a g re a t degree of in c o n s is te n c y  in  th e  r e p o r t in g  from day to  day of 
the  v a rio u s  c la s s i f i c a t io n s *
P ric e  r e p o r t in g  has been and i s  used to  p repare  tren d  and o u t­
look  in fo rm a tio n  which i s  u s e fu l  to  th e  egg in d u s t r y .  The la c k  of con­
s i s t e n t  re p o r t in g  of th e  v a rio u s  grade c la s s i f i c a t io n s  makes the  p r ic in g  
d a ta  l e s s  r e l i a b l e  a s  a to o l  f o r  ou tlook  in fo rm a tio n  on eg g s . Kot one 
of th e  7I1 egg grade c l a s s i f i c a t io n s  appeared on ev e ry  one of th e  r e p o r t s .  
I t  was n o t p o ss ib le  to  c a lc u la te  m onthly average p r ic e s  by grade f o r  
ev ery  c l a s s i f i c a t i o n .  In  f a c t ,  th e  most c o n s is te n t ly  re p o rte d  group 
was th e  consumer grades and th e y  were n o t con tinuous f o r  e v e ry  m arket
£ /K or exam ination  of a l l  c l a s s i f i c a t i o n s ,  r e f e r  to  Appendix D
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Table XVI. S h e ll  Eggst G rade, S iz e , and C olor C la s s i f ic a t io n s  
R ecorded, Kansas and L o u is ian a  R e p o rts , I95l-5>7»l/
C la s s i f ic a t io n  D e sc r ip tio n  ' !o. of C la s s i f ic a t io n  D e sc r ip tio n s
Rehandled Candled C urren t R ece ip ts 13
Candled C urren t R ece ip ts 12
W holesale Grades 33
Consumer Grades 16
T o ta l 7h
l / f h e  four^broad  c a te g o r ie s  l i s t e d  con ta ined  a number of
d is t in c tT y  d i f f e r e n t  g rad e , s i z e ,  or c o lo r  d e s c r ip t io n s ,  i . e . ,  
Rehandled Candled C urren t R e c e ip t, sm a ll , Rahandled Candled C urren t 
R e c e ip ts , brcw n, grade A l a r g e ,  e tc*
u se d . In  F igure  13 and F igure  lij i s  i l l u s t r a t e d  the  i r r e g u l a r i t y  w ith  
which the  Rehandled Candled C urren t R eco ip ts  and the Consumer Grade A 
appeared on the  r e p o r t  f o r  th e  period  covered f o r  the Baton Rouge 
m arke t*3/
The te rm ino logy  used in  the  two m arket re p o r ts  over the  seven- 
y e a r  p e riod  was more th a n  adequate  to  d e sc r ib e  th e  m ark e t, Table XVII* 
These term s seem to  d e sc r ib e  to o  c lo s e ly  th e  a c tu a l  c o n d itio n s  of th e  
m ark e t. Terms such as "about s tead y "  and " b a re ly  s tead y "  appear to  
d e sc r ib e  e q u a l m arket tone  cond itions*  I t  seems t h a t  the  term s used 
in  each  c a teg o ry  could b e  reduced in  number to  cover th e  s i t u a t i o n  and 
to n e , th u s  red u c in g  th e  con fusion  f o r  th o se  u s in g  th e  m arket news
2 /F o r  the  i r r e g u l a r i t y  of grade p r ic e  r e p o r t in g  f o r  o th e r  
m ark e ts , r e f e r  t o  Appendix D*
F ig . 13 S h e ll Eggs: P r ic e s  R eported, .Rehandled Candled Current R e ce ip ts , No S ize
Baton Rouge, L ou isiana, 1951-1957-
i  p « r  i 9 i .
S O
50
40
Source: L ouisiana F e d e ra l-S ta te
Market Kews Serv ice30
i l l l i l i l f i i
J i J ij i j
1951 1952 1953 1954 1955 1956 1957
F ig . Ill S n e ll Eggs: P r ic e s  R eported, Grade A L arge, Baton Rouge, L o u is ian a , 1951-1957
Source: L ouisiana F e d e ra l-S ta te
Market Kews S erv ice
m u
i i J J Jj J
1951 1952 1953 1254 1S55 1956 1957
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r e p o r t s .  The trem endous number of g rad e , s i z e ,  and co lo r c l a s s i f i c a ­
t io n s  r e p o r te d , th e  la c k  of a c o n s is te n t  p r ic e  r e p o r t  f o r  a  s p e c i f i c  
g rad e , and th e  la rg e  number of d e s c r ip t iv e  term s used in d ic a te s  th e  
need f o r  an improved method of p r ic e  r e p o r t in g  fo r  s h e l l  ta b le  eg g s .
Model R eport
For a m arket news egg p r ic e  r e p o r t  t o  be o f use to  th e  t o t a l  ' 
egg in d u s try , i t  must m eet c e r ta in  s p e c i f i c a t i o n s .  The v a rio u s  m arket 
news c a te g o r ie s  to  be  d e sc r ib e d  i n  a r e p o r t  a re  th e  supply  s i t u a t i o n ,  
demand s i t u a t i o n  and m arket to n e .
Supply r e f e r s  to  th e  q u a n ti ty  of p ro d u ct a v a i la b le  fo r  the  
c u rre n t d a y 's  m ark e t. W herever p o s s ib le ,  i t  should show th e  a b so lu te  
q u a n ti ty  d iv id ed  in to  c u rre n t shipm ents and c a rry -o v e r  from p rev io u s  
d a y s . I f  a c tu a l  volumes a re  n o t a v a i l a b l e ,  term s such a s  " e x c e s s iv e , '1 
" a d e q u a te ,"  " s h o r t ,"  e t c . ,  should be u se d . The grade c l a s s i f i c a t i o n  
should  be g iven  w ith  the supp ly  whenever i t  i s  s i g n i f i c a n t .
The demand s i t u a t io n  fo r  th e  commodity should be exp ressed  in  
r e l a t i o n  to  a v a i la b le  su p p ly . I t  i s  th e  d e s i r e  to  p o ssess  a commodity, 
coupled w ith  th e  w il lin g n e s s  and a b i l i t y  to  buy. Terms such as " l i g h t , "  
" f a i r , "  "good," e t c . ,  should be used to  d e sc r ib e  demand on a g iven  day .
The m arket tone r e f e r s  to  the  c o n d itio n  of th e  p r ic e  fo r  th e  
commodity o f f e re d .  Terms such as " s te a d y ,"  "weak," "v e ry  f i rm ,"  e t c . ,  
should be used to  d e sc r ib e  th e  tone o f th e  m arke t. These w i l l  g ive  a 
measure of p r ic e  f lu c tu a t io n  f o r  th e  day .
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Table XVII. C a te g o rie s  and Teims Used by Two M arket News 
R eports to  D escribe  Egg M arket, 19^1-57•
Supply S i tu a t io n Demand S i tu a t io n M arket Tone
Heavy No Demand Very Firm
S l ig h t ly  Heavy L ig h t Firm
L ig h t F a ir S teady  to  Firm
In c re a s in g Improved Steady
D ecreasing Good About S teady
Adequate Heavy B are ly  S teady
S c a rc e /S h o rt Exceeds Supply Weak
Good Slow U n se ttle d
M oderate Uneven I r r e g u la r
F a ir
A model r e p o r t  would use th e  c a te g o r ie s  and term s given in  
Table XVIII to  d e sc r ib e  m arket tone and s i t u a t i o n .  These th re e  c a te ­
g o rie s  would su p p ly  th e  u s e r  of th e  r e p o r t  w ith  enough in fo rm a tio n  to  
a s s i s t  in  d ev e lo p in g  tre n d s  and ou tlook  in fo rm a tio n  which would in ­
f lu en c e  p re s e n t  and fu tu re  m arke ting  d e c is io n s  f o r  s h e l l  ta b le  eggs* 
These m arket tenna  should be d e fin ed  and p ub lished  w ith  the  
d a i ly  m arket news r e p o r t  a t  l e a s t  two tim es p e r y e a r .  S tandard d e f i ­
n i t io n s  would read as fo llo w s:
1 . E xcessive  Supply: A c o n d itio n  where supp ly  i s  g r e a te r  th an
demand w i l l  move i t*  This u s u a l ly  in d ic a te s  a drop in  p r ic e  i s  f o r th ­
coming*
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Table X V III. Model C a teg o rie s  and Terms Needed to  D escribe 
Egg M arket S itu a tio n *
Supply S i tu a t io n Demand S i tu a t io n M arket Tone
E xcessive L ig h t Firm
Adequate Good S teady
S h o rt Exceeds Supply Weak
2 . Adequate Supply: This in d ic a te s  a c o n d itio n  where supp ly  i s
s u f f i c i e n t  to  cover th e  demand a t  th e  p re s e n t  p rice *
3 . S ho rt Supply: There i s  n o t enough egg supp ly  to  meet th e  
demand. T his u s u a l ly  in d ic a te s  a r i s e  in  p r ic e  in  th e  n e a r f u tu r e .
U. L igh t Demaid: Demand c o n d itio n  when buyers a re  few and the
t o t a l  volume of b u s in e ss  i s  sm a ll .
5>. Good Demand: This in d ic a te s  f irm  confidence on the p a r t  of 
th e  buyer t h a t  g e n e ra l m arket c o n d itio n s  a re  good. I t  r e p re s e n ts  a 
s a t i s f a c to r y  c o n d itio n  w ith  c o n s is te n t  t r a d in g .
6 .  Exceeds Supply: U sually  in d ic a te s  a su p p ly  c o n d itio n
w herein  some buyers a re  unable  to  secu re  s to ck  fo r  imm ediate d e liv e ry *  
May e x i s t  d u rin g  p e rio d s  of l i g h t ,  m oderate o r even l i b e r a l  su p p lie s  
when buyers a re  anx ious to  buy*
7* Firm M arket: In d ic a te s  a c o n d itio n  of in c re a s in g  c o n f i­
dence on th e  p a r t  of most s e l l e r s ,  because of p re s e n t  o r expected  de­
mand, l i g h t e r  s u p p l ie s ,  e t c .  P r ic e s  a re  ho ld ing  a t  th e  le v e l  o f th e  
day b e fo re  o r  a shade h igher*
8 . S teady  M arket: R epresen ts a c o n d itio n  in  which th e re  a re
no a p p re c ia b le  p r ic e  changes o r  t re n d s  in  e i t h e r  d ire c tio n *  U sually
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re p re s e n ts  a normal movement w ith  c o n s is te n t  t r a d in g ,  w ith  no d e f in i t e  
sen tim en t t h a t  any immediate m arket changes a re  in  p ro sp e c t.
9.  Weak M arket: In d ic a te s  a downward tre n d  to  th e  m ark e t. I t
Im p lies  a c o n d itio n  of m arket sen tim en t th a t  a n t ic ip a te s  low er p r ic e s  
th e  fo llo w in g  day . P r ic e s  a re  u s u a l ly  lo w e r, and th e re  i s  o f te n  a 
g e n e ra l f e e l in g  th a t  th e  f u l l  cou rse  of th e  d e c lin e  has n o t been ru n , 
and th a t  f u r th e r  d e c rea se s  a re  in  p ro s p e c t .
To b e s t  se rve  the egg t r a d e ,  th e  r e p o r t  should  cover on ly  th e  
fo llo w in g  grade c l a s s i f i c a t i o n s :
1 . Consumer Grade A E x tra  Large
2. Consumer Grade A Large
3 . Consumer Grade A Medium
li* Consumer Grade A Sm all
These grade c l a s s i f i c a t io n s  a n d /o r t h e i r  d e r iv a t iv e s  should  be 
rep o rte d  f o r  th re e  l e v e ls  of th e  e rg  t r a d e .  Modern p ro d u c tio n  and mar­
k e tin g  p r a c t ic e s  lend  them selves t o  p r ic e  re p o r t in g  a t  th e  (1 ) "p ro ­
ducer" l e v e l  o r  p r io e s  paid  by th e  w h o le sa le r  to  th e  p roducer f o r  th e  
v a rio u s  grades of eggs; th e  (2) "w holesale" p r ic e  rece iv ed  from th e  r e ­
t a i l e r ,  and the  (3) " r e t a i l "  p r ic e  rece iv ed  from the  consum ers. P e r­
sonnel t r a in e d  in  m arket news g a th e rin g  and r e p o r t in g  should be used 
to  o b ta in  t h i s  egg p r ic e  and volume in fo rm a tio n . T his should be accom­
p lish e d  by te lephone c o n ta c t w ith  s e le c te d  producers of ta b le  eggs to  
o b ta in  th e  p r ic e s  th e y  have re c e iv e d  from th e  w h o le sa le r  ( f i r s t  buyer) 
fo r  th e  consumer g rades to  be re p o r te d . A lso , te lephone  re p o r ts  should 
be ob ta ined  from w h o le sa le rs  and r e t a i l e r s  to  o b ta in  p r ic e  and volume 
of eggs moved f o r  each consumer grade to  be re p o r te d . This system  of
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o b ta in in g  d a ta  should develop  in to  one t h a t  would be e f f e c t iv e  in  r e ­
p o r t in g  more a c c u ra te  egg p r ic in g  in fo rm a tio n  to  th e  egg tra d e *  This 
would develop  in to  a m arket news re p o r t in g  form c o n ta in in g  th e  fo llo w in g  
in fo rm a tio n :
Eggs: D e sc r ip tio n  of supp ly  and demand s i t u a t i o n .
I .  P r ic e s  paid  lo c a l  p ro d u c e rs , cases exchanged, 80£ Grade A: 
L arge: (Range of Reported P r i c e s ) ,  M ostly  {66% Volume Reported P r ic e s )
Medium: ( » " » " ) ,  M ostly  ( " " " " )
Sm all: ( " " » » ) ,  M ostly  ( " » « " )
I I .  P r ic e s  pa id  by r e t a i l e r  to  w h o le sa le r  fo r  cartoned  consu­
mer g ra d e s , s to r e  d e l iv e r y ,  c ases  included  fo r  the week end ing  ( d a te ) .
Grade A
Large Medium Sm all
Case Volumes -  P ric e  Range of R eports Same as fo r  Large Same as Large 
Case Volumes Moved a t  Each P ric e  n n n n n n it
I I I .  R e ta i l  egg p r ic e s  f o r  consumer grades a t  p r in c ip a l  c i ty ^  
in  s t a te  f o r  week ending  ( d a te ) .
Grade A
Large Medium Sm all
Case Volumes -  P ric e  Range of R eports Same as f o r  Large Same as Large 
Case Volumes Moved a t  Each P ric e  w it n ti it n it
■^Principal c i t i e s  to  in c lu d e  any c i t y  i n  each s t a t e  determ ined 
a s  p r in c ip a l  by m arket news su p e rv is o r  o r r e p re s e n ta tiv e *
The "range and m o stly  p r ic e "  re p o rte d  a t  each  le v e l  of th e  egg
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tra d e  would be a w eekly p r ic e  and would no t change in  a mid-week r e p o r t  
u n le s s  a d r a s t i c  c o n d itio n  developed in  th e  m arket*
Since t h i s  model was developed s e v e ra l  m arket news s e rv ic e s  
have changed t h e i r  system  of re p o r t in g  egg p r i c e s .  In  l a t e  19^7* th e  
F ed e ra l M arket News S erv ice  began a p i l o t  r e p o r t  a t  two lo c a t io n s  in  
th e  U nited S ta te s .  The method used f o r  t h i s  r e p o r t in g  was as fo llo w s:
Jack so n , M is s is s ip p i , Egg M arket h /
S u p p lie s  f a i r l y  w e ll  balanced  f o r  a m ostly  good demand. M arket 
p o s i t io n  unchanged. P r ic e s  paid and re p o r te d  volume to  r e t a i l e r  fo r  
Tuesday, June 3: (Intra-Com pany d e l iv e r i e s  n o t in c lu d e d ) .
Consumer G rades, S to re  Door D e liv e ry , in  C artons: W hites
Grade A E x tra  Large U9f. cases) a l l  a t  \\9i
Grade A Large (87 cases) '29% a t  h%i 68% a t  J.i7 ; 3% a t  $0$
Grade A Medium h2 t (60 cases) a l l  a t  h2$
Grade A Sm all 35>£ (19 cases) a l l  a t
Grade B Large 1*1^  (%0 c a se s) a l l  a t  Jil£
S ince the  Ja ck so n , M is s is s ip p i ,  m arket news re p o r t  began r e ­
p o r t in g  a  volume in  co n ju n c tio n  w ith  p r ic e  p a id ,  s e v e ra l  o th e r  lo c a ­
t io n s  have re v is e d  t h e i r  r e p o r t s .  P roducers and egg buyers in  
L ou isiana  have beccme very  in te r e s te d  in  the  m arket news re p o r t in g  of 
eg g s . S ev e ra l members of th e  egg tra d e  asked f o r  a m eeting  w ith  E x p eri­
ment S ta t io n ,  A g r ic u l tu ra l  E x te n s io n , S ta te  Departm ent of A g r ic u l tu re ,  
and M arket News p e rso n n e l to  d is c u s s  b e t t e r  methods of r e p o r t in g
^ /R e p o rt tak en  from M is s is s ip p i  F e d e ra l-S ta te  M arket News, 
Jack so n , M is s is s ip p i ,  D a ily  M arket R ep o rt, Vol. XIX No. 109, W ednesday, 
June h ,  19i|8. (See Appendix E .)
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L ou isiana  egg p r i c e s . ? /  A f te r  much d is c u s s io n  concerning  m arket news
re p o r t in g ,  the  group agreed th a t  th e  L ou is iana  M arket News, P o u ltry  and
Egg R ep o rt, should be changed to  c a r ry  the  fo llo w in g  in fo rm a tio n :
L ou is iana  P o u ltry  and Egg Report 6 /
Eggs: M arket s l i g h t l y  w eaker, demand slow to  f a i r ,  m ostly  slow . Sup­
p l ie s  adequate to  e x c e s s iv e . P r ic e s  paid lo c a l  p ro d u c e rs , cases ex­
changed, 80j2 Grade A la rg e  2U-30, m ostly  26-28#, medium 20-27 , m ostly  
23-26#, sm all 16 -20 , m ostly  16-18#.
L ou is iana  P r ic e s  to  R e ta i le r s  f o r  Consumer Grade Cartoned E ggs, 
S to re  D e liv e ry , Cases Included  fo r  Week Ending A p r i l  18 , i m r —
Grade A Large Medium Sm all
2619 Cases 36—1*3 Cents 1187 Cases 23-38 C ents 23l* Cases 27-31 Cents
$1% © 36# 20% @ 32# }6% e  27#
22% @ 38# 2?£ ® 33# 30% © 29#
2% © 39# 17# © 3U# 2h% ® 31#
11% © 1*0# @ 3?#
@ 1*3# 2h% © 38#
R e ta i l  Ege P ric e s  a t  P r in c ip a l  S to re s  in  L ou isiana  1 /  f o r  Week of 
A p r il  13 -18 , 1959.
Grade "A" Cartoned
t a r g e ,  R egular S a le s : M ostly  1*1-1*7# p e r  doz. some low as 39#, some
h igh  as 95#
S p e c ia l S a le s : 38-39#, sane low as 35#
S p e c ia l
M edium,Regular S a le s :  M ostly  37-39#, sane low as  3 t# ,  o th e rs  1*0-1*2#
S p e c ia l S a le 8: None 
S m all, R egular S a le s : M ostly  35 and 1*0#
S p e c ia l S a le s : Nono
l / C i t i e s  inc lu d ed  in  t h i s  r e p o r t  a re  New O rlea n s , Baton Rouge, 
S h re v e p o rt, and Monroe.
f l e e t i n g  a tten d e d  by a u th o r ,  E . P . Roy, Clyde Ingram , B url W a tts , 
W alte r D eC uir, Ralph Germany, R. B. Johnson , O lin  J o f f e r io n ,  and o th e r s .
6 /R ep o rt tak e n  f r a n  L o u is ian a  F e d e ra l-S ta te  M arket News, Baton 
Rouge, L o u is ia n a , D a ily  P o u ltry  & Egg R ep o rt, Vol. 2 , No. 1*7, Monday, 
A p r il  20 , 1959. (See Appendix F .)
83
The group re q u e s tin g  t h i s  type of egg r e p o r t  f e l t  th a t  the  egg 
p ro d u ce rs , egg b u y e rs , and r e t a i l  s to r e s  would a l l  b e n e f i t  from t h i s  
type of re p o rte d  in fo rm a tio n .
The re p o r t in g  system  used by the L ou isiana  F e d e ra l-S ta te  h a rk e t  
News S e rv ice  fo r  eggs approaches c lo s e ly  th e  model developed by th e
a u th o r in  1957. The in fo rm a tio n  given to  th e  egg t r a d e  by such a r e ­
p o r t  w i l l  s u re ly  come c lo se  to  f u l f i l l i n g  the  seven ways m arket news
se rv es  th e  a g r i c u l tu r a l  in d u s try  given a t  th e  beg inn ing  of t h i s  chap­
t e r .
I t  should be th e  aim of a l l  persons concerned w ith  m arket news 
re p o r t in g  to  con tinue  to  improve re p o r t in g  in fo rm a tio n  and te c h n iq u e s .
CHAPTER VI
SIttMAHY AND CONCLUSIONS 
Summary
W ith th e  chancing system  of m ark e tin g , th e  growing im portance 
of egg p ro d u c tio n  in  L ou isiana  and in  th e  d e f i c i t  South has caused an 
in c re a sed  i n t e r e s t  by producers and o th e rs  in  p r ic e  d e te rm in a tio n  and 
p r ic e  r e p o r t in g  fo r  lo c a l  m ark e ts . The developm ent of th e  p ro d u ce r-  
egg b u y e r, re ta ile r -c o n su m e r  system of m arke ting  has ra is e d  q u e s tio n s  
re g a rd in g  th e  use  of c e n tr a l  m arket q u o ta tio n s  as a p r ic in g  base  f o r  
eggs in  d e f i c i t  a r e a s .  The in c re a se d  q u a l i ty  of eggs produced and 
d e liv e re d  by fan n e rs  has caused concern about co u n try -buyer p r ic in g  
system s and t h e i r  r e l a t i o n  to  q u a l i ty .  A lso , the  trem endous number of 
s h e l l  egg c l a s s i f i c a t io n s  ap p ea rin g  in  F e d e ra l-S ta te  M arket News r e ­
p o r ts  add to  th e  con fusion  concern ing  s h e l l  egg p r ic e s .
T h e o re tic a l p r ic e  d e te rm in a tio n  was t r e a te d  fo r  s e v e ra l  m arket 
s t r u c tu r e s .  The o v e r-s im p lif ie d  i l l u s t r a t i o n  of supply  and demand in  
th e  " P e r fe c t  C om petitive" m arket s t r u c tu r e  was used a s  a s t a r t i n g  p o in t  
f o r  com parison. To dem onstra te  th e  com plexity  of p r ic in g ,  p r ic e  d e te r ­
m in a tio n  was p resen ted  f o r  th e  v a rie d  m arket s t r u c tu r e s  of "M onopolis­
t i c  C om petition ,"  " P e r fe c t  O lig o p o ly ,"  and " Im p erfec t O lig o p o ly ."
There were th re e  p rim ary  o b je c tiv e s  in  t h i s  s tu d y *
O b jec tiv e  one was to  determ ine th e  e x te n t  t h a t  c e n t r a l
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m arket q u o ta tio n s  r e f l e c t  egg volume movements i n  th e  c e n t r a l  m arket* 
This was approached by d e f in in g  th e  i n t e g r a l  p a r ts  of the c e n t r a l  
m arkets of Chicago and New York. Volumes of eggs moved on the  Chicago 
M ercan tile  Exchange " sp o t c a l l "  t r a d in g  were compared w ith  t o t a l  r e ­
c e ip ts  a t  th e  Chicago m arket.
The t o t a l  egg m arket of Chicago c o n s is ts  of s e v e ra l  hundred 
re c e iv e r s  and d i s t r i b u t o r s .  A very  sm all number of th e se  handle most 
of th e  eggs rece iv ed  i n  th e  c i t y .  Over h a lf  of th e  t o t a l  eggs rece iv ed  
in  Chicago a re  handled by la rg e  c o rp o ra te  chains*  These h a n d le rs  s e l ­
dom need to  purchase eggs from e s ta b l is h e d  egg w h o le sa le rs  and never 
p a r t i c ip a te  in  cash s a le s  egg t r a d in g  on th e  Chicago M ercan tile  Ex­
change. T h e re fo re , th e  la rg e  volumes of eggs moving d i r e c t l y  from th e  
coun try  p o in ts  to  c o rp o ra te  chains have no d i r e c t  in f lu e n c e  on the  
Exchange egg q u o ta t io n . The volume of eggs needed to  be tra d e d  on the  
Exchange has been reduced by t h i s  change in  m arketing  p ro ced u re .
The Exchange p r ic in g  of eggs co n tin u es  to  be d e te m in e d  by a 
sm all number of Chicago w h o le sa le rs  and egg b reak in g  firm s* T h eir 
b u s in ess  has d ec lin ed  t o  on ly  a f r a c t io n  of th e  t o t a l  eggs m arketed in  
Chicago*
The volume of t r a d in g  o f cash  s a le s  on th e  Chicago M e rc a n tile  
Exchange by th e se  firm s f o r  195>1-19?7» was le a s  th a n  1% of the  t o t a l  r e ­
c e ip ts  of s h e l l  eggs i n  th e  c i t y .  Only one y e a r  of th e  seven , 1?£6, d id  
th e  cash s a le s  volume exceed one p e r c e n t of t o t a l  r e c e ip t s  (1*2950*
The sm a ll volumes of eggs tra d e d  on th e  Exchange, th e  i r r e g u ­
l a r i t y  o f s a l e s ,  the  absence of t r a d in g  in  th e  c l a s s i f i c a t io n s  o f eggs 
making up moat of th e  m arket r e c e i p t s ,  and th e  p a r t i c ip a t io n  of on ly
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a  sm a ll number of t r a d e r s , r a i s e  s e r io u s  doub ts th a t  th e  t r a d in g  in  
cash s a le s  on the  Exchange i s  la rg e  enough to  r e f l e c t  m arket v a lu es  
a c c u ra te ly *  S erio u s doub ts a re  a ls o  ra is e d  on the  use of th e  cash
s a le s  q u o ta tio n  as a base p r ic e  f o r  coun try  egg buyers to  determ ine
paying p r ic e  fo r  lo c a l ly  produced eggs*
The New York egg m arket s t r u c tu r e  and p r ic in g  p ro cess  a re  s im i­
l a r  to  the  system  in  Chicago. However, New York w h o le sa le rs  handle a 
l a r g e r  share  of th e  egg r e c e ip t s  in  t h e i r  m arke t, and a la r g e r  number 
of t r a d e r s  a re  a c t iv e  on the  New York M ercan tile  Exchange, The agg re ­
gate  volume of cash s a le s  t r a d in g  i s  l a r g e r  on th e  New York Exchange
th an  i t  i s  on th e  Chicago Exchange, A lso , most of th e  d e f ic ie n c ie s  of
th e  Chicago p r ic in g  p ro cess  a re  p re s e n t  in  New York. These a re  th e  ex­
trem ely  sm all number of p a r t i c ip a n ts  and th e  very  sm a ll volume of eggs 
moved by cash s a le s  t r a d in g  on th e  Exchange. The volume of cash s a le s  
in  New York i s  l e s s  th an  one p e r cen t of t o t a l  r e c e ip t s  of s h e l l  eg g s .
One p r iv a te  r e p o r te r  on each of th e  M ercan tile  Exchanges d e te r ­
mines the  Exchange cash s a le s  p r ic e  q u o ta tio n  a f t e r  each  d a y 's  t ra d in g  
f o r  s p e c i f ic  c la s s i f i c a t io n s  of eg g s . The p r ic e  q u o ta tio n  i s  d e te r ­
mined by a c tu a l  cash  s a le  t ra d in g  of eggs fo r  th e  p eriod  covered on th e  
Exchange w ith  v e ry  l i t t l e  use  be ing  made of egg t r a n s a c t io n s  by o th e r  
im p o rtan t seg n en ts  of th e  trad e*
The egg tra d e  co n tin u es  to  r e ly  h e a v ily  on th e  t r a d i t i o n a l  
p r ic in g  system  of th e  M e rca n tile  Exchanges of Chicago and New York f o r  
e s ta b l is h in g  paying  p r ic e s  f o r  eggs* This system  e s ta b l is h e s  q u o ta tio n  
on a r e l a t i v e ly  sm all volume of eggs and does n o t r e f l e c t  th e  b a s ic  mar­
k e t fo rc e s  a f f e c t in g  th e  movement of e g g s , th e  b u lk  of which bypasses
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th e  w ho lesa le  m ark e t. The ro o t  of th e  p r ic in g  problem l e  the  la g  In  
the  developm ent of p r ic in g  methods to  meet th e  needs of modern decen­
t r a l i z e d  egg m ark e tin g . The combined e f f o r t s  of th e  egg t r a d e ,  fa rm e rs , 
farm  o rg a n iz a t io n s , re s e a rc h  and e x te n s io n  w o rk ers , and F e d e ra l agencies 
a re  needed to  develop  new and improved p r ic in g  and p rio e  r e p o r t in g  s y s ­
tems* To acccm plish  a new and improved p r ic in g  system  f o r  e g g s , i t  w i l l  
be n ecessa ry  t o  expand re s e a rc h  to  invo lve  th e  fo llo w in g !
(1 ) Study and analyze  the  number needed of p a r t i c ip a n ts  and 
volumes of eggs so ld  on the  " sp o t c a l l"  t r a d in g  f o r  t h i s  to  be a v a lid  
system  of p r ic e  q u o ta tio n s ,
(2) Study p o s s i b i l i t i e s  and means of broadening  th e  base of 
exchange trad in g *
( 3 )  Study th e  r e l i a b i l i t y  of r e t a i l  p r ic in g  of eggs based on 
e l a s t i c i t i e s  o f demand fo r  la rg e  consum ption c e n te r s .
The study  of th e se  and o th e r  a l t e r n a t iv e s  m ight r e v e a l  them to  be im­
p ra c t ic a b le  o r o therw ise  u n s a t i s f a c to r y ,  b u t th e y  deserve  co n sid era tio n *  
The second o b je c tiv e  was to  determ ine th e  e x te n t  to  which 
p rio e  d if f e r e n c e s  r e f l e c t  d i f f e re n c e s  in  q u a lity *  T his was approached 
by an a ly z in g  th e  d if fe re n c e s  in  q u a l i ty  and p r ic e  re p o rte d  betw een 
Baton Rouge and C hicago, and Baton Rouge and New York* A sim ple a r i t h ­
m etic  r a t i o  was used to  develop  a ta b le  of p r ic e s  which would have to  
be paid  lo c a l  p roducers of h igh  q u a l i ty  eggs to  a d ju s t  f o r  q u a l i ty  
d i f f e r e n t i a l s *
L o u is ian a  egg buyers use s e v e ra l  methods of de te rm in in g  t h e i r  
paying  p r ic e  f o r  lo c a l ly  produoed e g g s . The most common method i s  to  
use a re p o rte d  p rio e  of a c e n t r a l  m arket and add o r s u b t r a c t  t r a n s p o r t s -
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t io n  charges* Four buyers used Chicago rep o rte d  p r i c e , one buyer used 
a New York-Chicago com bination , and fo u r  used th e  rep o rted  p r ic e  of the  
F e d e ra l-S ta te  M arket News of Louisiana*
Egg buyers o ffe re d  from a p lu s h t o  a minus U cen ts  per dozen 
from the  base  p rio e  f o r  lo c a l ly  produced eggs* E ig h t buyers used the  
rep o rte d  p rio e  as t h e i r  paying  p r ic e  f o r  lo c a l ly  produced eggs and 10 
buyers rep o rte d  adding o r s u b tra c t in g  p lu s  o r  minus one o r two cen ts 
p e r dozen to  o r from th e  base used*
Seventy-n ine per cen t of th e  eggs purchased by 12 L ou isiana  egg 
buyers f o r  fo u r  s e le c te d  months in  1957, o r ig in a te d  from o u t - o f - s t a t e ,  
w hile  21 p e r  cen t were from eggs produced i n  L o u is ia n a . During t h i s  
p e r io d , 38 p e r c en t of the  eggs handled were packed in  a consumer Grade 
A c l a s s i f i c a t i o n ,  and 62 per cen t were packed in  a Candled C urren t Re­
c e ip t  c la s s i f ic a t io n *
There were egg p r ic e  d i f f e r e n t i a l s  e x is t in g  between a Baton 
Rouge re p o rte d  p r ic e  and a Chicago and New York rep o rte d  p rice*  The 
g r e a te s t  d i f f e r e n t i a l  of a Chicago and New York p r ic e  from a Baton 
Rouge p r ic e  was +15*23 c en ts  and +11.26 c en ts  p e r dozen, r e s p e c t iv e ly ,  
f o r  December, 195U* The d if fe re n c e  between the Baton Rouge p r ic e  and 
th e  Chicago and New York p r io e s  decreased  each y e a r ,  and in  1957, was 
w e ll  w ith in  th e  1* oen ts d i f f e r e n t i a l  re p o rte d  a s  used by L ou isiana  egg 
buyers* This in d lo a te s  t h a t  p r ic in g  tech n iq u es of L o u is ian a  egg buyers 
were changing and were becoming n e a re r  and n e a re r  th e  c e n t r a l  m arket 
re p o r te d  p r io e s .  The l a r g e r  d if f e re n c e s  in  19$ht 1955* «nd 1956, in d i ­
ca te  t h a t  L ou isiana  buyers considered  f a c to r s  o th e r  than  t r a n s p o r ta t io n  
in  d e te rm in ing  t h e i r  paying  p r ic e  f o r  eggs* However, i t  i s  d o u b tfu l
t h a t  q u a l i ty  d i f fe re n c e s  were r e f le c te d  in  th e  p r ic e  d i f f e r e n t i a l s  
e x h ib ite d  in  th e se  years*
A sim ple r a t i o  form ula on egg p r ic e s  was employed to  c a lc u ­
l a t e  a ta b le  which would c o r re c t  f o r  q u a l i ty  d if fe re n c e s  between a 
L ou isiana  paying p r ic e  and a c e n t r a l  m arket rep o rte d  p r ic e .  The 
r a t i o  o ft (P r ic e  of w holesale  c l a s s i f i c a t io n )  i s  to  ( th e  Grade A 
y ie ld  of c la s s i f i c a t io n )  as (p r ic e  th a t  should be p a id ) i s  to  (Grade A 
y ie ld  of lo c a l  eggs) was used to  a d ju s t  f o r  q u a l i ty  d if fe re n c e s  in  
de te rm in in g  p r ic e  f o r  lo c a l ly  produced e g g s . This produces a p r ic e  
d i f f e r e n t i a l  to  a d ju s t  only  f o r  q u a l i ty .  I t  ranges from h*2 c en ts  p e r  
dozen i f  w ho lesale  60% A q u a l i ty  eggs a re  25 c en ts  pe r dozen , to  35 
c en ts  p e r  dozen i f  w ho lesale  60% A q u a l i ty  eggs a re  60 c en ts  p e r dozen 
when lo c a l ly  produoed eggs y ie ld  95% A q u a l i ty .  The c a lc u la te d  q u a l i ­
t y  d i f f e r e n c e s ,  w ith in  the  u su a l p r ic e  range f o r  c e n t r a l  m arket eggs 
( 30$ to  50$ per d o z en ), a re  g r e a te r  th an  d i f f e r e n t i a l s  shown from 
p r ic e 8 rep o rte d  f o r  th e  th re e  m arkets concerned .
O b jective  number th re e  was to  d esig n  a p r ic e - re p o r t  form 
which would be more u s e fu l  to  the tra d e  th an  th e  one now in  use* Egg 
p r ic e  re p o r ts  from th e  F e d e ra l-S ta te  M arket News S e rv ice s  of Kansas 
and L ou isiana  were used to  develop  c r i t ic i s m  of p re se n t news re p o r t in g .  
A model form was developed which would be of g r e a te r  use to  the  egg 
t r a d e •
S ev en ty -fo u r d i f f e r e n t  g rad e , s i z e ,  and c o lo r  c la s s i f i c a t io n s  
were recorded  over a  seven y e a r p e riod  from two F e d e ra l-S ta te  d a i ly  
m arket news r e p o r t s .  None of th e  se v en ty -fo u r c l a s s i f i c a t io n s  were 
rep o rte d  on ev e ry  is su e  of th e  two re p o r ts*  Most o f the  c l a s s i f i e s -
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t io n s  were rep o rted  w ith  a h igh  degree  of i r r e g u l a r i t y .
Numerous su p p ly , demand, and m arket tone d e s c r ip t iv e  term s were 
used to  d e sc r ib e  the  m arke t. I t  was d i f f i c u l t  to  d e te rm in e , w ith  any 
degree of accu racy , th e  d if f e r e n c e s  between term s such a s  f i im , very  
f i rm , heavy, e t c .
A model egg p r ic e  r e p o r t in g  form was developed to  t r y  to  remove 
some of th e  confusion  e x is t in g  from the  o ld -ty p e  r e p o r t s .  An e f f o r t  
was a ls o  made to  produce in fo rm a tio n  t h a t  would be of g re a te r  value to  
th e  egg t r a d e .  This r e p o r t  con ta ined  the  fo llo w in g  in fo rm a tio n :
1 . Three M arket C a teg o rie s
(a ) Supply S i tu a t io n
(b ) Demand S i tu a t io n
(c ) M arket Tone
2 . D e sc rip tiv e  Terms fo r  C a tego ries
(a )  Supply S i tu a t io n
(1) E xcessive
(2) Adequate
(3) S hort
(b ) Demand S i tu a t io n
(1) L igh t
(2) Good
(3) Exceeds Supply
(c )  M arket Tone
(1) Firm
(2 ) S teady
(3) Weak
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3 . Corer on ly  Consumer Grades
(a )  Consumer Grade A E x tra  la rg e
(b ) Consumer Grade A Large
(c )  Consumer Grade A Medium
(d) Consumer Grade A Small
li* R eport P ric e s
(a )  P r ic e s  paid  lo c a l p roducers
(b ) Received by W holesa ler from R e ta i le r
(c ) Received by R e ta i le r  from Consumer
5 . Volumes of Eggs Moved a t  Each P ric e
(a )  From W holesaler
(b) From R e ta i le r
6 . P r ic e s  would on ly  be p ub lished  once each week u n le s s  d r a s t i c
changes in  a l l  m arket c o n d itio n s  o c cu rred .
T his type of p r ic e  r e p o r t in g  f o r  eggs would be more u s e fu l  and 
le s s  confusing  to  a l l  segm ents of the  egg t r a d e .  This would make i t  
p o ss ib le  f o r  th e  p roducer to  be aware of p r ic e  sp read s between h is  
p r ic e  and th e  p r ic e  th e  consumer pays f o r  h is  eg g s . I t  would a ls o  be 
h e lp fu l  to  the  w h o le sa le r  and r e t a i l e r  in  s e t t i n g  t h e i r  p r ic e s  to  be 
com petitive  w ith  th e  t r a d e .  Volumes re p o rte d  would make i t  p o ss ib le  
fo r  aLl concerned to  p lace  some degree of v a l i d i ty  on th e  p r ic e  as i t  
r e la te d  to  volumes needed and r e p o r te d . A d d itio n a l s t r e s s  should  be 
p laoed on th e  use of m arket news re p o r t in g  as tren d  and ou tlook  in f o r ­
m ation in s te a d  of as a base f o r  e s ta b l is h in g  paying  p r ic e s  fo r  eggs.
92
C onclusions
In fo rm a tio n  and d a ta  analysed  in  t h i s  s tu d y  po in ted  to  th e  
fo llo w in g  co n c lu s io n s :
1 . The sm all number of p a r t i c ip a n ts  and the  minute volume of 
eggs moved on " sp o t c a l l"  t r a d in g  of the  Chicago and New York Mercan­
t i l e  Exchanges make i t  d o u b tfu l t h a t  the  Exchanges' p r ic e  q u o ta tio n s  
a re  v a lid  bases f o r  p r ic in g  eggs to  p roducers a t  coun try  p o in ts .
2 . There were sm a ll d i f f e re n c e s  shown between Chicago and 
New York w ho lesa le  p r ic e s  and Baton Rouge rep o rte d  p r ic e s .  These d i f ­
fe re n ce s  were s u f f i c i e n t  to  cover more th an  t r a n s p o r ta t io n  charges b u t 
n o t la rg e  enough to  a llow  fo r  the  d if f e r e n c e s  in  q u a l i ty  betw een th e  
c e n t r a l  m arket w ho lesa le  c l a s s i f i c a t i o n  and lo c a l ly  produced eggs so ld  
to  f i r s t  egg b u y e rs .
3 . A model p r ic e  r e p o r t in g  form f o r  eggs was developed . This 
r e p o r t  should improve th e  r e p o r t in g  of in fo rm a tio n  so t h a t  i t  would be 
more u s e fu l  to  the  egg tra d e  in  p rep a rin g  ou tlook  and tren d  in fo rm a tio n .
SELECTED PJEIJOGRAP.-nr
A. BCCKS
B oulding , K. E . Economic A n a ly s is . Third E d it io n . Mew fo rk : h a rp e r
and i:rotherjTTT5£57
Cham berlin, Edward. Theory of M onopo listic  C om petition . Third E d it io n . 
Cambridge, M assach u se tts : .Tarvard U n iv e rs ity  P re s s ,  1939*
Dodd, J .  h . ,  and C. W. Hasek. Economics: P r in c ip le s  and A p p lic a tio n s .
C in c in n a t i ,  Ohio: South-W estern P u b lish in g  C o ., I 9I16•
Heady, E. 0 . Economics of A n r ic u l tu ra l  P roduc tion  and Resource Use.
New York: P re n t ic e -H a l l ,  I n c . ,  19^51
N ic h o ls , W. II. Im p erfec t C om petition  w ith  A g r ic u l tu ra l  I n d u s t r i e s .
Ames, Iowa: The Yowa S ta te  (Uollege P re s s ,  19h7»
Robinson, Jo a n . Economics of Im p erfec t C om petition . New York:
M acm illan C o 7 ,1 9 3 y T
Samuelson, P. S. Economics; An In tro d u c to ry  A n a ly s is . New York: 
McGraw-Hill Book C o ., I n c . , 19RR.
S c ito v sk y , T ib o r. W elfare and C om petition* Chicago: R ichard D. I rw in ,
I n c . , 191:8. ------------
B . BULLETINS
B aker, R. L . P r ic in g  P ra c t ic e s  of M ajor C oun trypo in t Egg H andlers in  
P en n sy lv an ia . A g ric u ltu ra lT Ix p e rim e n t S ta t io n ,  B u l le t in  No. 6CC. 
A lto o n a , P ennsy lvan ia : Pennsy lvan ia  S ta te  C o lle g e , 1958*
B roadbent, E . E . ,  M. I .  Zawodzki, e t  a l*  Egg Supply and M arketing in  
th e  N orth C e n tra l Region. North C e n tra l fleg ional Pub. No. 61. 
I l l i n o i s  A g r ic u l tu r a l  fexperiment S ta t io n ,  B u l le t in  No. 591, 1955«
93
9k
Brown, A. A* Egg P r ic in g  on the  B oston M arket* A g r ic u l tu ra l  E x p e ri-  
S ta t io n ,  m i l e  t i n  No.“TI75. A m herst, M assach u se tts : U n iv e rs i ty  of
M a ssac h u se tts , 19f>U.
C h ris te n se n , R. P . ,  and R. L. M ighell*  I n te r r e g io n a l  Com petition in  th e  
P roduction  of Chickens and Eggs. U. S ,!). A. Bureau or A g r ic u l tu ra 1 
ficonom ics, T ech n ica l B u l le t in  n o . 1031. W ashington, D. C* Govern­
ment P r in t in g  O ff ic e , J u ly ,  1951.
M anchester, A* C. Price-M aking and P rlc e -R e p o rtin g  in  the Boston Egg 
M arket.  Harvard S tu d ie s  In  Jia rice t in g  Faun P ro d u c ts , B u l le t in  
WoT™7-H. Cambridge, M assachusetts*  Harvard U n iv e rs i ty ,  Ju n e ,
1951*.
R o b e rts , J .  D. M arketing and P r ic in g  Eggs in  K entucky. A g r ic u l tu ra l  
Experim ent S ta t io n , B u l le t in  No. LLl* "L ex in g to n , Kentucky: 
U n iv e rs i ty  of Kentucky, 19h3«
R u tta n , V. W ., and W. F. L a ird . The P r ic in g  of In d ian a  Eggs a t  Country 
and Term inal M arkets. A g r ic u l tu ra l  Experim ent S ta t io n ,  S t a t i s t i c a l  
B u l le t in  He. 6J4.6 . L a fa y e t te ,  Indiana* Purdue U n iv e rs i ty ,  1957*
C. CIRCUIARS
F a r r i s ,  P . L. "The P r ic in g  S tru c tu re  f o r  P o u ltry  and Eggs a t  the F i r s t  
Assembly P o in t in  Two In d ian a  A re as ."  Purdue A g r ic u l tu ra l  E x p eri­
ment S ta t io n ,  C irc u la r  No. ID -8 . L a fa y e t te ,  Indiana* Purdue 
U n iv e rs i ty ,  1956.
Roy, E. P . "Economic I n te g ra t io n  in  th e  B ro i le r  In d u s try ."  Departm ent 
of A g r ic u l tu ra l  Econom ics, C irc u la r  Ho. 208. Baton Rouge, L o u is i­
ana* L ou isiana  S ta te  U n iv e rs i ty ,  19^7• ( L ith o .)
Roy, E. P. "Economic I n te g ra t io n  in  M arketing  Table E ggs." Department 
of A g r ic u l tu ra l  Econom ics, C irc u la r  No. 225. Baton Rouge, L o u is i­
ana* L ou is iana  S ta te  U n iv e rs i ty ,  1958. ( L ith o .)
Roy, E . P. "M arketing Table Eggs in  a Growing Southern  M arket."  Asso­
c ia t io n  of Southern  A g r ic u l tu ra l  Workers P roceedings of M arketing 
S e c tio n , 55 th  Annual C onvention, L i t t l e  Rock, A rkansas, F eb ru a ry , 
1958.
D. GOVERNMENT REPORTS
9$
Duddy, E . A. The P lace of Term inal M arkets* U.S.D.A. Yearbook of 
A g r ic u l tu re ,  19SJ8* "W ashington, D. C .i  Government P r in t in g  
O ff io e , 19*8.
G erald , J .  0 . and N. T. P r i tc h a r d ,  P r ic in g  Eggs a t  W holesale in  New
York C i ty * U .S.D .A. M arketing R esearch  R eport No. 210. "W ashing­
to n , D. C .t Government P r in t in g  O ff ic e , 19$8.
P r i tc h a r d ,  N. T. Developments i n  P o u ltry  and Egg M arketing . Paper
p resen ted  to  th e  Annual Convention or American Farm Bureau F edera­
t i o n .  C hicago, I l l i n o i s :  December 9 , 19?7*
P r i tc h a rd ,  N. T. P r ic in g  Eggs in  C e n tra l M arkets. U.S.D.A. A g ric u l­
t u r a l  M arketing  S e rv ic e , A.M.S. £87* W ashington, D .C .: Government
P r in t in g  O ff ic e , 1959 •
P r i tc h a rd ,  N. T. and 0 . C. H e s te r . P r ic in g  Eggs a t  W holesale in  Chicago 
and S t .  L o u is . U .S.D .A. M arketing  R esearch  R eport No.
W ashington, B. C .: Government P r in t in g  O f f ic e , 1957*
E. PERIODICAL
J a s p e r ,  A. W. "Egg P r ic e s  and How They Are Made," P o u ltry  T ribune , 
Septem ber, 19f>6.
APPENDIX
97
APPENDIX A -l
C O P Y
Now York 13 , N. Y,
F ebruary  10 , 1959
Mr. H arry E. Hathaway 
A ssoc. P o u ltry  M arketing S p e c ia l i s t  
S ta te  Of L o u is ian a  U n iv e rs ity  
U n iv e rs i ty  S ta t io n  
Baton Rouge, L ou isiana
Dear Mr* Hathaway*
R ece ip t i s  acknowledged of your l e t t e r  d a te s  Jan u ary  27 , 1959, 
in  which you req u ested  c e r ta in  in fo rm a tio n  re g a rd in g  th e  grades and 
movements of eggs th rough  th e  New York M e rca n tile  Exchange. The 
enclo sed  sh e e t w i l l  give you the  grades of eggs t h a t  a re  trad e d  on 
th e  cash boards of th e  New York M e rca n tile  Exchange.
I t  w i l l  n o t be p o s s ib le  f o r  me t o  give you th e  volume and p r ic e s  
of each  grade of th e  eggs so ld  on t h i s  Exchange inasmuch a s  th e  system  
fo r  keeping t h i s  in fo rm a tio n  i s  n o t such th a t  we can r e a d i ly  ta b u la te  
and su p p ly  i t  t o  you.
There i s  a ls o  enclosed  h e rew ith  a copy of a fu tu re s  c o n tra c t  f o r  
a  200 case R e f r ig e ra to r  P rocessed  White S h e ll  Eggs. Inasmuch as t h i s  
c o n tra c t  has J u s t  been in tro d u ced  th e re  has been very  l i t t l e  fu tu re s  
t r a d in g  th e r e in .  I  th o u g h t, however, t h a t  you m ight be in te r e s te d  in  
re c e iv in g  the  term s o f t h i s  c o n tra c t  p a r t i c u l a r ly  in  regard  to  the  
g rades of eggs t h a t  a re  d e liv e ra b le  th e re o n .
Very t r u ly  y o u rs ,
John W. C la g e tt  
E xecu tive  D ire c to r  
New York M e rcan tile  Exchai ge 
Com er Hudson and 
H arriso n  S t r e e ts
JWCtaf
e n c .
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APPENDIX A-2
C O P Y
Chicago 6 ,  I l l i n o i s
February  11 , 1959
Mr. H arry E. Hathaway 
S ta te  o f L o u is ian a  
U n iv e rs i ty  S ta t io n  
Baton Rouge, L ou is iana
Dear S i r :
T his i s  i n  r e p ly  to  your l e t t e r  of Jan u ary  27 th  in  which you re q u e s t 
c o n s id e ra b le  in fo rm a tio n  on cash  eggs handled by th e  Chicago 
M e rca n tile  Exchange.
A ll  g rades of e^gs move th rough  th e  exchange. W hile , th e  exchange 
c a r r i e s  q u o ta tio n s  on ly  f o r  W hite L arge , Mixed L arg e , Mediums, 
S ta n d a rd s , D i r t ie s  and Checks, th e r e  i s  no reaso n  why o th e r  eggs 
cannot be s u b s t i tu te d  when making d e l iv e r y .  In  o th e r  w ords, th e re  
i s  no ru le  which p ro h ib i ts  th e  d e l iv e ry  of 75 o r 80^ "A" againB t 
a 70% "A" t r a d e .
Volumes of cash s a le s  a re  n o t a v a i l a b le .  Cash p r ic e s  by months fo r  
the  years  you d e s ire  a re  con ta ined  in  the  P o u ltry  and Egg Year Books 
which can be purchased from th e  exchange a t  one d o l la r  p e r  copy. I  
m ight add a t  t h i s  tim e , t h a t  th e  1950 and 1952 e d i t io n s  a re  ou t of 
p r i n t .
My apology fo r  n o t w r i t in g  so o n e r, b u t o u t-o f-to w n  conventions have 
k ep t ms away front my d e sk .
S in c e re ly ,
W alte r T. Kowalski 
S t a t i s t i c i a n
Chicago M e rcan tile  Exchai ge 
110 No. F ra n k lin  S t r e e t
WTKtvm
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APFENDIX A-3
C O P Y
W ashington 25# D. C.
F ebruary  1 1 , 1959
Mr* H arry  E. Hathaway 
L o u is ian a  S ta te  U n iv e rs ity  
U n iv e rs i ty  S ta t io n  
Baton Rouge, L ou isiana
Dear Mr* Hathawayt
In  re fe re n c e  to  your re q u e s t fo r  egg fu tu re s  s t a t i s t i c s ,  you may f in d  
u s e f u l  th e  summary d a ta  on volume of t r a d in g ,  open c o n tr a c ts ,  and 
p r ic e s  on the  Chicago M ercan tile  Exchange in c lu d ed  in  th e  a tta c h e d  
is s u e  of Conmodity F u tu re s  S t a t i s t i c s ,  1957-58. Is s u e s  of Commodity 
F u tu re s  S t a t i s t i c s  f o r  e a r l i e r  y e a rs  (ended June 30) a re  a v a i la b le  
i f  you wit t  them . The yearbook of the  Chicago M ercan tile  Exchange 
in c lu d e s  d a i ly  d a ta ,  b u t f u tu r e s ,  on volume of t r a d in g ,  open c o n tr a c ts ,  
and p rice s*
F u tu re s  t r a d in g  in  eggs on th e  New York M ercan tile  Exchange has been 
in a c t iv e  f o r  s e v e ra l  y ea rs  excep t fo r  a b r i e f  p e riod  in  th e  l a t t e r  
p a r t  of 1958.
Very t r u l y  y o u rs ,
R. C orbin Dorsey
T rading  and R eports D iv is io n
U.S.D.A.
Commodity Exchange A u th o r ity
A ttachm ent
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APPENDIX A -h
C O P Y
U rbana, I l l i n o i s  
F ebruary  17, 19J>9
Mr. H arry E . Hathaway 
A sso c ia te  P o u ltry  M arketing  S p e c ia l i s t  
L ou isiana  S ta te  U n iv e rs ity  
U n iv e rs i ty  S ta t io n  
Baton Rouge, L ou isiana
Dear Mr* Hathaway:
Thank you fo r  your l e t t e r  of F ebruary  12 re g a rd in g  a 
p u b lic a t io n  on egg p r ic in g  q u o ta tio n s*  As y e t  th e  m a te r ia l  
on t h i s  s tu d y  has n o t been p u b lish e d , I  w i l l  send you a copy 
as soon a s  i t  i s  com pleted, I  hope i t  w i l l  be in  time to  be 
of b e n e f i t  to  you,
I  suppose you a re  f a m i l ia r  w ith  th e  two USDA p u b l i ­
c a tio n s  a long  th i s  same lin e *  T h eir M arket R esearch Report 
No. 173 i s  t i t l e d  P r ic in g  Eggs At W holesale in  Chicago and 
S t .  L o u is* T h eir M arket R esearch  tie p o r t  Wo. 2 lb  i s  t i t l e d  
P r ic in g  Eggs a t  W holesale in  New York C ity * You m ight a ls o  
be in te r e s te d  in  th e  in fo rm a tio n  in  Purdue S ta t io n  B u l le t in  
6U8 t i t l e d  The P r ic in g  of In d ian a  Eggs a t  Country and T erm inal 
M arkets *
I  hope t h i s  in fo rm a tio n  i s  of some b e n e f i t  to  you*
Good lu ck  w ith  your d i s s e r t a t i o n .
Very t r u l y  y o u rs ,
J ,  R. Roush 
A s s is ta n t  P ro fe sso r  
A g r ic u l tu ra l  Economics 
C ollege of A g ric u ltu re  
U n iv e rs i ty  of I l l i n o i s
JRRmar
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C O P Y
W ashington 2f>, D. C. 
F eb ruary  19 , 19$9
Mr. H arry E . Hathaway 
A sso c ia te  P o u ltry  
M arketing  S p e c ia l i s t  
E x ten sio n  S erv ice  
L o u is ian a  S ta te  U n iv e rs i ty  
Baton Rouge, L ou is iana
Dear Mr* Hathaway!
I  am fo rw ard ing  your l e t t e r  of F eb ruary  11 re q u e s tin g  some s t a t i s t i c a l  
in fo rm a tio n  on volumes and p r ic e s  of cash eggs and fu tu re s  c o n tra c ts  
on th e  Chicago and New York M e rcan tile  Exchanges t o  th e  Commodity 
Exchange A u th o r ity  of t h i s  Department* I  do n o t happen t o  have such 
in fo rm a tio n  in  t h i s  o ff ic e *  I n c id e n ta l ly ,  I  b e lie v e  t h a t  th e re  has 
been  no f u tu re s  t r a d in g  in  New York f o r  a t  l e a s t  s e v e ra l  y e a r s .
I  b e lie v e  t h a t  bo th  th e  Chicago and New York M e rcan tile  Exchanges 
p u b lis h  annual r e p o r ts  which c o n ta in  some s t a t i s t i c a l  in fo rm a tio n  and 
t h a t  th e  Exchanges would be glad to  send you cop ies on req u e s t*
S in c e re ly  y o u rs ,
N o rris  T. P r i tc h a rd  
Head, P o u ltry  S e c tio n  
M arket O rg an iza tio n  and C osts Branch 
U nited S ta te s  Departm ent of A g r ic u ltu re  
A g r ic u l tu r a l  M arketing  S e rv ice
APPENDIX A-6
C O P Y
U rbana, I l l i n o i s  
Fabruary  23 , 1959
Mr. H arry E* Hathaway
A sso c ia te  S p e c ia l i s t  in  P o u ltry  M arketing 
L ouisiana  S ta te  U n iv e rs ity  
Baton Rouge, L ou isiana
Dear Mr. Hathaways
This i s  w r i t te n  in  response to  your l e t t e r  e f February  21 
reg a rd in g  volume of eggs trad ed  on the  Chioago and New York 
M ercan tile  Exchange sp o t c a l l*
The m anuscrip t which I  am p rep a rin g  does n o t co n ta in  t h i s  
in form ation*  To the  b e s t  of my knowledge, the  on ly  p lace  where 
t h i s  i s  a v a i la b le  f o r  th e  Chicago m arket i s  on th e  in d iv id u a l  
d a i ly  m arket r e p o r ts  pu t out by th e  United S ta te s  Department of 
A g r ic u l tu re ,  A g r ic u l tu ra l  M arketing Service*  This agency c a rr ie d  
t h i s  in fo rm a tio n  on t h e i r  r e p o r t  up through  the sp r in g  of 1958. 
They no lo n g e r c a rry  i t .  I  do n o t know w hether th e  New York 
r e p o r t  by th e  same agency g ives th e  volume of t r a d in g  on th e  
New York M ercan tile  Exchange*
A pparen tly  th e  only way to  o b ta in  t h i s  in fo rm atio n  i s  to  
a c c m u la te  i t  from the in d iv id u a l  d a i ly  r e p o r ts .  These re p o r ts  
a re  on f i l e  in  th e  USDA l ib r a r y .  They can be ob tained  on a lo an  
b a s is  th rough  the  i n t e r - l i b r a r y  lo an  system*
I  have cop ies of th e  Chicago re p o r t  back through 1?50. I  
would be happy to  l e t  you borrow th ese  i f  you cannot o b ta in  them 
from W ashington.
I  hope th i s  in fo rm a tio n  i s  o f some h e lp  to  you. I f  we can 
be of f u r th e r  a s s i s ta n c e ,  p lea se  l e t  us know*
Very t r u ly  y o u rs ,
J .  R. Roush 
A s s is ta n t  P ro fe sso r 
A g r ic u l tu ra l  Economics 
College of A g ric u ltu re  
U n iv e rs ity  of I l l i n o i s
JRRtka
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APPENDIX A-7
C O P Y
Chicapo 9 , I l l i n o i s  
March 6 ,  1?99
Mr* H arry E . Hathaway 
Assoc* P o u ltry  M arketing  Spec*
E x ten sio n  S erv ice  
Baton Rouge > L ou is iana
Dear Mr* Hathawayi
In  your r e c e n t l e t t e r  you aaked fo r  th e  volume and p r ic e s  of eggs 
which were so ld  on th e  Spot C a ll of th e  Chicago M e rca n tile  Exchange 
f o r  p a s t  years*  We used to  c a r ry  t h i s  in fo rm a tio n  on cur D a lly  
M arket R eports b u t t h i s  has been d isco n tin u ed *  We d id  n o t make 
summaries of t h i s  in fo rm ation*  The d a ta  i s  a v a i la b le  in  d a l ly  
rec o rd s  a t  th e  Chicago M e rca n tile  Exchange b u t I  doubt ve ry  much 
I f  any summaries were made* i ou m ight a sk  them f o r  i t*  *ou could 
ad d ress  the Exchange s t a t i s t i c i a n ,  Mr* W alte r K ow alski, 110 N. F ra n k lin  
S t r e e t ,  Chicago 6 ,  I l l i n o i s *
Very t r u l y  y o u rs ,
F . R. Simpson
D airy  and P o u ltry  M arket News Branch 
A g r ic u l tu ra l  M arketing  S erv ice  
U.S.D.A*
936 South C lark  S t r e e t
loll
APPE^ rDIX a-8
C O P Y
New York 13, New York 
March 10 , 1959
Mr. H arry E. Hathaway 
A ssoc. P o u ltry  M arketing Spec.
C ooperative E x ten sio n  Work 
U n iv e rs ity  S ta t io n  
Baton ftouge, L ou is iana
Dear S i r :
We have your l e t t e r  of March 5> in  which you req u ested  the  s t a t i s t i c a l  
d a ta  shewing the Cash s a le s  on th e  New York M ercan tile  Exchange by v o l­
ume and p r ic e s  f o r  th e  y ea rs  1951 th rough  1958. I  have exhausted  
p r a c t i c a l l y  ev ery  avenue known to  me t r y in g  to  ge t t h i s  d a ta  f o r  you.
A ccording to  our r e p o r ts  we pu b lish ed  th e  s a le s  on th e  New York Mercan­
t i l e  Exchange frcro q u ite  seme tim e back ( I  have a p e rso n a l f i l e  1950 to  
d a te ) .  However, i t  i s  no t compiled in  such  form t h a t  i t  would be r e a d i ­
ly  a v a i la b le .  In  o th e r  words I  would have to  do one of two th in g s .  E i­
th e r  I  world have to  ta b u la te  th o se  f o r  you day  by day o r I  would have 
to  send you a copy of our d a i ly  r e p o r t .  I n  e i t h e r  ev en t t h i s  would 
appear to  be an  a lm ost im possib le  t a s k .  We do no t have a v a i la b le  e i t h e r  
th e  t in e  or the  p e rso n n e l t h a t  we could do t h i s .  N e ith e r  do we have 
a l l  cop ies of th o se  y e a rs  a v a i la b le  so  t h a t  we could m ail them to  you, 
and even i f  we d id  you could see t h a t  i t  would be a r a th e r  bu lky  pack­
ag e .
I  checked w ith  th e  New York M e rcan tile  Exchange and th e y  to ld  me th a t  
th e y  have a reco rd  of each days s a l e s ,  b u t do n o t have i t  pub lished  so 
t h a t  i t  would be a v a i la b le  to  you by m a il. I  have a ls o  checked w ith  
th e  U rner B arry  Co. (P r iv a te  p u b lish in g  Agency) who a ls o  re p o r ts  th e  
New York M arket and th ey  to ld  ms th a t  th e y  have done j u s t  what we d id ,  
p u b lish  i t  by days b u t d id  n o t compile i t  in  such a form th a t  i t  could
be m ailed to  you o th e r  th an  by m a ilin g  th e re  "D aily  P rice  C u rre n t" .
In  view of th e  fo reg o in g  I  am somewhat a t  a lo s s  to  suggest what m ight
be done o th e r  th a n  i f  you were e v e r  in  New York o r were somewhere t h a t
you would have a v a i la b le  to  you our d a i ly  r e p o r t  o r th e  U rner B arry  
"P ric e  C urrent" so t h a t  you m ight tak e  th e  d a ta  from th ese  d a i ly  r e p o r t s .
I f  you have any su g g e s tio n  I  would be glad to  look  in to  i t  to  see what 
m ight be done in  t h i s  re g a rd .
APFENTDIX A -P  -  ( C o n t ' J . )
10<
£  n. T5 V
Again we a re  s o r ry  t h a t  we a re  unab le  to  give you th e  in fo rm a tio n  you 
d e s ire  a t  t h i s  time*
Very t r u l y  y o u rs ,
L. C. G iff in  
O ff ic e r  i r  Charge, USDA 
A g r ic u l tu ra l  M arketing S erv ice  
139 C entre S t r e e t ,  Room 603
le g :c c
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APPENDIX A-9
C O P Y
U rbana, I l l i n o i s  
A p ril 2 , 1959
H r. H arry E . Hathaway 
A sso c ia te  P o u ltry  M arketing  S p e c i a l i s t  
L ou isiana  S ta te  U n iv e rs ity  
U n iv e rs i ty  S ta t io n  
;>aton Rouge, L ou isiana
Dear Mr* Hathaway:
I  have re c e iv e d  your l e t t e r  of March 18 re g a rd in g  your i n ­
a b i l i t y  to  o b ta in  cop ies  of th e  Chicago M arket Hews R eports f o r  
1951 th rough  1957*
Of th e  two a l t e r n a t iv e s  w hich you su g g e s t , I  would p r e f e r  to  
have th e  d a ta  copied here* I  b e lie v e  I  can g e t i t  done fo r  ab o u t 
$1.10 an hour* B efore s t a r t i n g  th e  p r o j e c t ,  i t  i s  n e c e ssa ry  f a r  me 
to  know w hether you w ish to  have o n ly  th e  s a le s  on th e  " sp o t c a l l "  
o r i f  you w ish  to  have th e  b id s  and o f f e r s  a lso *  I t  w i l l  p ro b ab ly  
tak e  about o n e -th ird  th e  tim e to  ta b u la te  s a le s  on ly  a s  i t  would 
to  ta b u la te  b id s  and o f f e r s  a s  w e ll  a s  s a le s *  But th e  b id s  and o f ­
f e r s  a re  a v a i la b le  and we w i l l  be happy to  ta b u la te  them i f  you 
should d e s i r e  to  have them*
We s h a l l  s t a r t  work a s  soon a s  we re c e iv e  your rep ly *
Very t r u l y  y o u rs ,
James R* Roush 
A s s is ta n t  P ro fe sso r  
A g r ic u l tu r a l  Economics 
C ollege of A g r ic u ltu re  
U n iv e rs i ty  of I l l i n o i s
JRRiks
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APPENDIX A-10
C O P Y
New York 1 ? , New York 
A p ril  2 0 , 1959
Mr. H arry  E . Hathaway 
A ssoc. P o u ltry  M arketing  Spec.
C ooperative  E x ten sio n  Work 
3aton  **ouge, L ou is iana
Dear Mr. Hathawayt
As I  p o in ted  ou t to  you i n  my l e t t e r  of March 1 0 th , I  do have a p e rso n a l 
f i l e  here  in  th e  o f f ic e  from  1950 to  d a te .  In  as much a s  I  have f r e ­
quen t use f o r  t h i s  f i l e  f o r  r e f e r e n c e ,  I  would h e s i ta te  t o  send i t  to  
you.
About a y e a r  ago th e  C hief of Records Management v i s i te d  us and in s i s t e d  
t h a t  we c u t down on th e  m a te r ia l  b e in g  c a r r ie d  in  our f i l e s .  He, t h e r e ­
f o r e ,  made arrangem ents to  have a l l  our o ld e r  re c o rd s  t r a n s fe r r e d  to  th e  
Records C en te r a t  61*1 W ashington S t r e e t ,  New York 15 , New York} and a l l  
e x cess  d e s tro y e d .
In  view of th e  fo re g o in g  we have a t  l e a s t  one su g g e s tio n  th a t  m ight be 
made. I f  you could engage some re s e a rc h  o rg a n iz a tio n  o r anyone t h a t  you 
know, we a re  w i l l in g  to  make working space a v a i la b le  f o r  them in  our o f ­
f ic e  to  g e t  th e  in fo rm a tio n  to g e th e r  f o r  you* Or we could a rran g e  f o r  
them to  go to  th e  Records C en ter and o b ta in  th e  in fo rm a tio n  a t  t h a t  
so u rc e . A nother p o s s i b i l i t y  would be a  l i b r a r y ,  b u t a check of our 
m a ilin g  l i s t  does n o t r e v e a l  any such l i b r a r y  i n  your a re a .
We r e g r e t  t h a t  we a re  no t in  a p o s i t io n  to  o f f e r  to  compile th e  d a ta  f o r  
you, b u t we a re  re q u ire d  to  g e t along w ith  a minimum of c le rk s  and our 
te c h n ic a l  s t a f f  i s  u s u a l ly  a t  a  minimum or below which does n o t a ffo rd  
anyone to  be a ss ig n ed  th e  work and to  ex p ec t i t  to  be done w ith in  a 
rea so n ab le  le n g th  of t im e . I 'm  su re  you a re  aware of th e  trem endous 
ta s k  invo lved  to  l i s t  a l l  s a l e s ,  o f f e r s  a n d /o r  b id s .
W hile th e re  m ight be a  few days when th e re  was on ly  l im ite d  a c t i v i t y  on 
the  New York M e rcan tile  Exchange, th e re  would be o th e r  days when th e re  
would be c o n s id e ra b le  t r a d in g .
Very t r u l y  y o u rs ,
L. C. G if f in  
O ff ic e r  In  Charge 
USD A
LCG/sgc A g r ic u l tu ra l  M arketing S erv ice
APPENDIX B -l
SHELL EGGS* TOTAL MONTHLY RECEIPTS FOR CHICAGO, CASH SAUSS VOUTIES OF THE CHICAGO MERCANTILE EXCHANGE, 
AND THE PERCENT CASH SALES VOLUMES ARE OF TOTAL RECEIPTS FOR 1951-52-53-51*.
1951 1952 1953
t
1 195L
T.R. c . s . 2 C.S. T.R. C.S. % c . s . T.R. C.S.
1
% C.S.*
t
T.R. ' C.S. % C.S.
Cases Vol. i s  of Cases Vol. i s  of Cases Vol. i s  o f ' Cases * Vol. i s  of
Chicago K.Exch.'* T.R. Chicago M.Exch. T.R. Chicago* M.Exch. T.R. ' Chicago ‘M.Exch. T.R.
Month t *
J a n . 337,102 5,119 1.519 31*1,1*00 3,201* .938 286,561 9,81*5
t
3.130*
*
292,859* 770 .263
Feb. 311*,678 2 ,U*9 .778 5H*,905 — — 250,01*2 1,277 .511* 270,551* 3,081* 1.11*0
Mar. 370,690 350 .091* 1*35,935 100 .023 329,729 6,613 2.005* 399,301* 2,170 .51*3
Apr. 1*21,065 2,707 .61*3 1*31* ,630 2,760 .635 327,792 51*6 .166* 396,912* 1,962 .1*91*
May 538,998 2,156 .1*00 525,1*89 1,285 .21*5 351* ,698 1*,290 1.209* 1*57,091*' 2,691 .589
June 1*00,611* 971 .21*2 31*2,005 630 .181* 300,103 850 .283* 1*39,936* 1,1*81 .337J u ly 276,191 200 .072 232,587 1*50 .193 212,680 951 .1*1*7' 221,626* 1,850 .835Aug. 228,717 511 .223 206,623 51*1 .262 158,698 558 .352* 196,012* 1,035 .528
Sept* 181*, 151 600 .326 179,053 1,167 .652 31*3,811* 50 .035* 209,322* 2,332 l . l l 1*
Oct* 195,587 300 .153 189,971 9 09 .1*78 156,1*06 100 .063* 206,31*0* 2,206 1.069
Nov. 21*3,269 1,375 *565 182,135 1,060 .582 206,616 .216 ■ 251,265* 600 .239
Dec* 311.511* 3,561 1.11*3 273,282 2,1*65 .902 297,291 3521*0 1.090* 315,082. 1,1*00
T o ta ls 3,822,576 ■20,299 6.158 3,858,015 11*, 571 5.091 3,026,1*30 28,770
*
?.809*1*
f
*
,971*,973* 1
21,581 1.59$
Av. 318,51*8 1,691 .513 321,501 1.211* .1*25 252,102 2,398 .817* 1*11,581* 1,798 .633
T o ta l R eceip ts -  Souroe: U.S.D.A. D airy  and P o u ltry  S t a t i s t i c s .
"Cash S a les -  -  -  Source: F edera l S ta to  I a rk e t News, D aily  Egg R eport, Chicago, I l l in o is *  
■^Mercantile Exchange -
APPEBDIX B-2
SHELL EGGS* TOTAL HONTHLX RECEIPTS FOR CHICAGO, GASH SAIKS VOLUMES OF THE CHICAGO MERCANTILE EXCHANGE, AND
THE PERCENT GASH SALES VOLUMES ABE OF TOTAL RECEIPTS FOR 1955-56-57.
1555 1556 1557
Month
T .R .1
Cases
Chicago
C .S .2
Vol.
M.Exch.^
Percen t 
C .S .is  
of T.R.
T.R.
Cases
Chicago I
C.S.
Vol.
l.Exch.
Percen t 
C .S .is  
of T.R.
T.R. C .S.
Cases Vol. 
Chicago M.Exch.
Percen t 
C .S .is  
of T.R.
January 321: ,027 2,71:1 .81:6 11:1,700 19,768 i:-l* 75 313,200 3,735 1.193
February 255,653 6,152 2.1:06 276,700 1, 10h .398 361,1:00 700 .191:
March 370,1:85 8,070 2.178 320,200 1,675 .523 14:3,800 800 .180
A p ril 606,699 2,112 .31:8 1:08,700 9,11:5 2.238 1:39,300 100 .023
May 685,899 600 .087 507,200 11,717 2.310 129,300 1,100 .256
June 1:20,230 1,870 .14:5 399,600 2,587 .61:7 276,500 1,082 .391
J u ly 258,01:8 3,909 1.515 203,600 300 .11:7 218,500 100 .1:58
August 212,301 900 -01*2 196,700 850 .1:32 163,700 ^00 .305
September 181:,809 h2h .023 158,100 1,157 .732 139,500 300 .215
October 193,993 1,1:50 .7U7 21:0,300 625 .260 161,100 2,300 1.1:28
November 215,861 575 .266 237,100 91:1 .397 168,700 3,900 2.312
December 251,61:5 2,175 .861: 227,500 6,875 3.022 222,700 1,550 .696
T o ta ls 3,979,650 30,978 9.767 3,617,1:00 56,714: 15,581 3,1:00,700 16,167 7.651
Average 311,638 2,538 .811: 301,1:50 U,562 1.298 283,391 1,31*7 .638
^T o ta l R eceip ts -  Source: U.S.D.A: D airy and P o u ltry  S t a t i s t i c s .
?Cash Sales -  Source: F edera l S ta te  Market News, D aily  Egg R eport, Chicago, I l l i n o i s .  
M ercan tile  Exchange
APPENDIX C -l
SHELL EGGS: MONTHLY PRICES OF EGGS FOR CHICAGO, NEW YORK AND BATON HODGE AND THE PRICE DIFFERENCE BATON
ROUGE IS FRCM CHICAGO AND NEW YORK FOR THE YEARS OF 1956 AND 1955*
Month
t
t
t
1951*
i
t
i
i
i
t
1955
i
t
t
i
' B .R .1
t t 
t t 
• i 
i i
•Chicago^'
i
D i f f .3 ' 
B.R. To* 
Chicago*
f
f
1
1
N.Y.k •
t
t
D if f .  • 
B. R. 1 
To N.Y.'
i
i
•
i
' B.R. Chicago
i t 
i i
' D if f .  * 
•B.R. To • 
•Chicago •
t
i
i
i
N.Y. •
D if f .
B.R.
To N.Y
January 61.00 1*7.28 +13-72 51.28 + 9.72 1*3.00 33.1*5 + 9.55 36.35 +6.65
Febm ary 53.50 1*5.03 + 8.1*7 1*8.57 + 1*.93 1*1*.00 1*2.37 + 1.63 1*5.16 -1 .16
March 1* 1.1*0 1*0.86 + .56 1*1*. oi* -  2.51* 1*3.80 1*1.77 + 2.03 1*5.02 -1 .22
A p ril 36.50 39.00 -  2.50 1*3.23 -  6.73 1*1.00 37*1*1* + 3*56 1*0.85 + .15
May i l l .  00 36.59 + 5.91 1*0.06 + .91* 39.50 31*.61* + 1* .86 39.37 +1.15
June 1*1.00 35.28 + 5*72 37.99 + 3 .01 38.1*0 36.98 + 1.1*2 1*0.50 -2 .10
Ju ly 1*3.00 1*2.25 + .75 1*3.71* -  .71* 1*7.80 37.1*1 +10.39 1*1.1*9 +6.31
August 52.00 1*2.1*0 + 9.60 1*1*.56 + 7*1*1* 52.00 1*7.27 + 1**73 51.21* + .76
Septenber 53.00 1*5.83 + 7.17 1*7.52 + 5.1*8 52.50 52.35 + .16 56.50 —1*.00
October 1*8.80 1*2.02 + 6.78 1*3.71 + 5.09 1*9.80 1*0.92 -  1.12 1*2.68 -2 .88
November 1*1*. 90 38.96 + 5.91* 1*2.69 + 2.21 52.00 1*0.56 + 1.1*1* 53.01 -1 .01
December 1*7.00 31.77 +15.23 35.71* +11.26 52.00 51.51 + .1*9 55.92 -3 .92
Average '  16.93  1*0.52 + 1*3*52 !  16.32 1*3-06 !  l*6.i*2
^Baton Riouge -  GraSe A Large 80^ A- Source: F edera l S ta te  M arket News R eport, Baton Rouge, La.
‘ Chicago -  60% Min. Large W hite. Source: U .S .D .A ., D airy  and P o u ltry  S t a t i s t i c s .
^D ifference  between Baton Rouge and Chicago and Baton Rouge and New York egg p r ic e s .
^New York -  65% Min. Large W hite. Source: U .S .D .A ., D airy  and P o u ltry  S t a t i s t i c s .
APPENDIX C-2
SHELL EGGS: hCNT iLY PIECES OF EGGS FOR CHICAGO, NEW YORK AND BATON ROUGE AND THE PRICE DIFFERENCE BATON
ROUGE IS FROM CHICAGO AND NEW YORK FOR 1956 AND 1957-
1956 1957
Month ' Ft. R. 1 Chicago^'
D i f f .3 ' 
B.R. To* 
Chicago1 N. Y.k
D if f .  ' 
B. R. » 
To N.Y.'
»
1
•B. R.
• D if f .  < 
'B .R . To ' 
Chicago 'Chicago *
t
1
N. Y. •
D if f .
B.R.
January 51.80 1*1*.80 + 7.00 1*7.89 + 3-91 39*00# 30.91 + 8.09 31*.89 + l u l l
February 51.00 39.91* +11.06 . 1*2.89 + 8.11 3 8 .0 0 32.20 + 5.80 35.1*7 + 2.53
March 1*6.50 1*1.1*9 + 5 .01 1*1*.1*2 + 2.08 33.00 30.67 + 2.33 33.91* -  .91*
A p ril W i.30 39.79 + 1*.50 1*3.01 + 1.29 32.50 32.32 + .18 35.76 -  3 .26
May 1*2.20 39.31 + 2.89 1*2.28 -  .08 33.00 29.13 + 3.87 31.61 + 1.39
June 1*0.00* 37.18 + 2.89 l*o.1*5 -  .1*5 33.00 29.91 ♦ 3.09 32.68 + .32
J u ly 1*0.00 1*1.67 -  1.67 1*1*.12 -  1*.12 36.60 36.16 + .1*1* 39-70 -  3 .10
August 1*1.00 38-57 + 2.1*3 1*2.51* -  1.51* 1*1.00 1*1.19 -  .19 1*5.72 -  1**72
September 1*3.00 1*7.1*2 -  1*-1*2 50.32 -  7.32 1*7*00 1*7.21* -  .21* 1*8.80 -  7 .8 0
October 1*5.00 l*l*-57 + -1*3 1*7.1*0 -  2.1*0 1*9.60 52.6? -  3.07 55.63 -  6.03
November 1*2.00 1*0.13 + 1.87 1*1*.71 -  2.71 50.50 50.03 + .1*7 51*.35 -  6.03
December 1*0.00 31*. 61 + 5-39 37.91 + 2.09 1*8.00 1*3.71 + 1*.29 1*8.71* -  .71*
Average 1:3.90 1*0.79 + ^ 3 j i  1^.00  * ^  1*0.10 3R.01 * ^  lil.O6 *
^Baton Rouge -  Grade A Large -  80^ A. Source: F edera l S ta te  Market News R eport, Baton Rouge, La.
■Chicago -  E x tras Large White -  60% A. Source: U .S .D .A ., D airy and P o u ltry  S t a t i s t i c s .
rD iffe ren ce  between Baton Rouge and Chicago and Baton Rouge and New York egg p r ic e s .
^New York -  E x tras Large White 65* A K in. Source: U .S.D .A ., D airy and P o u ltry  S t a t i s t i c s .
♦For Ju n e , J u ly ,  August, Septem ber, O ctober, November, December of 1956, and Jan u ary , 1957* an 
average L ouisiana Grade A Large p rice  was used since  Baton Rouge was not re p o rte d .
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APPENDIX D -l
GRADE, SIZE, AND COLOR CLASSIFICATIONS OF SHELL EGGS REPORTED BY KANSAS 
AND LOUISIANA FEDERAL-STATE MARKET NEWS SERVICE, 19?1-19^7.
Rshandled Candled C urren t R e c e ip ts , No S ize
Rehandled Candled C urren t R e c e ip ts , Brown
Rehandled Candled C u rren t R e c e ip ts , Large and E x tra  Large
Rehandled Candled C u rren t R e c e ip ts , Medium
Rehandled Candled C u rren t R e c e ip ts , Large W hite
Rehandled Candled C urren t R e c e ip ts , Sm all
Rehandled Candled C urren t R e c e ip ts , Medium W hite
Rehandled C u rren t R e c e ip ts , Medium -  (No Minimum)
Rehandled C urren t R e c e ip ts , E x tra s  O ut, A ll  W hite
Rehandled C u rren t R e c e ip ts , E x tra s  O ut, Mixed C olor
Rehandled C urren t R e c e ip ts , E x tra s  O ut, (No C olor o r S ize )
Re handled C urren t R e c e ip ts , Large
Candled C urren t R ece ip ts No S ize
Candled C urren t R ece ip ts Large
Candled C u rren t R eoelp ts Medium
Candled C urren t R eoelp ts Large Bream
Candled C urren t R ece ip ts Brown
Candled C urren t R ece ip ts Large W hite
Candled C urren t R ece ip ts Medium W hite
Candled C urren t R ece ip ts 65% A Large
Candled C u rren t R ece ip ts 75% A Medium
Candled C urren t R ece ip ts Mixed C olo rs
C u rren t R eoelp ts
C u rren t R e c e ip ts , S e lec ted  Large W hite
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APPENDIX D-2
GRADE, SIZE, AND COLOR CLASSIFICATIONS OF SHELL EGOS REPORTED BY KANSAS 
AND LOUISIANA FEDERAL-STATE MARKET NEWS SERVICE, 1951-1957.
W holesale C la s s i f ic a t io n s
E x tr a s ,  L arg e , Mixed C o lo ra , 70$ A
E x tra s ,  L arg e , No C o lo r, 60$ A
E x tra s ,  L arg e , W hite , 60$ A
E x tr a s ,  L arge , Brcwn, 60$ A
E x tra s ,  L arge , Mixed C o lo rs , 60$ A
E x tra s ,  Medium, Mixed C o lo rs , 60$ A
E x tra s ,  Medium, 70$ A
75$ A Medium
E x tra s , Medium, P ro cessed , 60$ A 
80$ o r  above A, Medium 
65$ A Large
E x tra s ,  L arg e , U0-60$ A 
E x tr a s ,  E x tra  L arge , 60$ A 
U. S . S p e c ia ls ,  20$ AA o r B e tte r  
E x tr a s ,  L arg e , 80$ B
E x tra s ,  70$ A L arge , Brown ( o r  70$ A Large Brown)
E x tra s ,  70$ A L arg e , W hite (o r  70$ A Large W hite)
E x tra s ,  80$ A, Large ( o r  80$ A, Large)
E x tr a s ,  70$ A, L arge , No C olor
E x tr a s ,  W hite -  No Min* S p e c if ied  
Pee Wee (Ungraded)
P u l le t
Checks
APPENDIX D-3
CffULDE, SIZE, AND COLOR CLASSIFICATIONS OF SHELL EGGS REPORTED BY KANSAS 
AND LOUISIANA FEDERAL-STATE MARKET NEWS SERVICE, 19?1-19S7.
"S tandards"  20* Q ual. o r  B e tte r  (80* B Q ual. o r B e tte r )
D i r t ie s
Mixed C o lo rs , No S ize
Mixed C o lo rs , (Med*) (Med. Mixed C o lo rs) 70* A)
hO% A, L arge , E x tr a s ,  Brcwn and Mixed
E x tra s ,  60* A, S m all, W hite
Min. 10% AA, 60* A, L arg e , W hite
Min. 10* AA, 60* A, M ed., W hite
Min. 10* AA, 60* A, S m all, W hite
Large Brown and Med. ,  W hite
Consumer C la s s i f ic a t io n s
Grade A, Jumbo Grade B, Medium
Grade A, E x tra s  Large Grade B, Sm all
Grade A, Large Grade B, (No S iz e )
Grade A, Medium Grade B, E x tra  Large
Grade A, Sm all Grade c, (No S iz e )
Grade A, L arg e , Pkgd. Grade A, Large
Grade A, Fkgd. Grade A, Brown
Grade B, Large Grade A, Medium Mixed
APPENDIX D-A
S h e ll Eggs: P r ic e  Reporting I r r e g u la r i ty ,  A lexandria , L ou isiana , 1951-1957
|  M r  i « i .
I I re  Large  Grade
*—s Grade A, Large 
e—•  Grade A, Medium 
it#* Grade A, Small
K T
Source: L ouisiana F e d e ra l-S ta te
Market News Service
MiniumM i n i u m
li J J JJ J J
1951 1952 1953 1954 1955 1951 1951
AFP3JDH.D-5
Shc:I2 l o g s :  P r i c e  R e p o r t i n g  I r r e g u l a r i t y ,  B a to n  R r j g e ,  L o u i s i a n a ,  1 9 5 l - l ° 5 7 .
i  per do2.
|  •—  Grade A | Large 
Grade A, Medium 
Grade A, Small
V
sAA
-ouisiana F eae ra l-^ource:
U
m i i l i u i ii m i l  m uLLLU i m
1951 1952 1953 1954 1955 1959 1957 Ch
APPENDIX D-6
S h e ll £ggs: P ric e  R eporting I r r e g u la r i ty ,  New O rlean s, L ou isiana , 1951-1957
_  60% A, Extl. ,L g ., 
Nc Color 
T t 6(A  A. 2 x t.,L g * ,
K y c ^ i / s x t . ,  Lg. 
Mixed Color
L ou isian a  F eo era l-S o a te  
.".arxet News S e r v ic e
I 111! i n i n
j jjj i j i j
1 951 1952 1953 1954 1955 1955 1957
APPENDIX D-7
S h e ll Eggs: P rice  R eporting I r r e g u la r i t y ,  A lexandria , L ou is iana , 1951-1957
I  M '  I I I .
SI
 Rehandled Candled Curr.Rec
No S ize  
Rehandled Candled Curr.Rec 
Lg. k  f ic t. Lg. 
n Re handled Candled Curr.Rec 
Medium
,  a Rehandled C urrent R ece ip ts
SI
41
Source: L ou isiana  F e d e ra l-S ta te
Market News S erv ice
31
21
J Ji J J i j l
1951 1952 1953 1954 1955 1951 1957
AFPEOII L-8
S h e ll Eggs: P ric e  R eporting  I r r e g u la r i t y ,  Baton Bouge, L o u is ian a , 1951-1957
t prr l i t .
SI ,ed Candlecf C urr. Rec 
No S ize 
Rehandled Candled C urr. Rec 
Lg. "Ahite 
Rehandled Candled C urr. Rec 
Lg* & E x t. Lg.SI
41
Source: L o u is ian a  F e d e ra l-S ta te  
K arket News S erv ice31
l l l U l l11120
J IJ J JJ J 1
1151 1952 1153 1S54 1955 195S 1957
APPENDIX D-9
S h e ll Eggs: P ric e  R eporting I r r e g u la r i ty ,  New O rlean s, L o u is ian a , 1951-1957
t  M r i n .
  i t  handled Curr J  R e c .,
* E x t. Out 
f „ Rehandled C urr. R ec ., Ext 
O ut, Mixed Colors 
Rehandled C urr. Rec.
Source: L ouisiana F e d e ra l-S ta te
Market News S erv ice
1952 1S55 1953 1357
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APPENDIX D-10
S h e ll Eggs: P r ic e  R eporting I r r e g u la r i ty ,  Lake C h a rle s , L ou isiana , 1951-1957
CandlldSI Curr.Rec
No S ize  
Rehandled Candled Curr.Rec 
L g ., White 
Rehandled Candled Curr.Rec 
Medium
Rfehandled
SO
40
Source: L ouisiana F e d e ra l-S ta te
Market News S erv ice
inni u
i j j jj j i
1951 1952 1953 <954 1955 1959 1951
APPENDIX D -ll
S h e ll Eggs: P ric e  R eporting I r r e g u la r i ty ,  A lexandria , L o u is ian a , 1951-57
t M r «•*.
19
—  Candled C u rr.R e c .. No S ize
59
49
Source: L ouisiana F e d e ra l-S ta te
J-iarket ,Vevs Serv ice
» » « i « l » t » » »20
J j JJ J JJ J
1951 1952 1953 1954 1955 1950 1951
APPS3U  D-12
S he ll 2ggs: P rice  Reporting I r r e g u la r i ty ,  A lexandria , L ou isiana , 1951-1957
t  M r  i n  
CO
$0
40
30
2o l j u u h i u .
A
f
Source: Louisiana ? e ie r a l- 3 ta te
M:-.rket liews Serv ice
L l i i l l l l U l I I I I  1 I I I M  I
I I4
—  Candled C urr. R ec ., No S ize
m i l i u m n  i i l n m Ml t t l m n
J J i j
1 9 5 1 1 9 5 2 1 9 5 3 U;-: 1 9 5 5 1 9 5 6 1957 HfOV*>
APPENDIX D-13
S h e ll Zggs: P ric e  R eporting I r r e g u la r i t y ,  New O rlean s, L o u is ian a , 1951-1957
i M ' *«z.
SI
Candled C urr. R e c ., No S ize
SI
41
L ouisiana F e d e ra l-S ta te  
Market News S erv ice31
l l l l l l l l l l l20
II J J JJ J J
1 9 5 1  1 9 5 2  1 9 5 3  1954  1 9 55  1 9 5 $  195 7
a ppe t o ii d- u
S h e ll Eggs: P ric e  R eporting I r r e g u la r i ty ,  Lake C h arle s , L o u is ian a , 1951-1957
4 H r  tf«z.
SI
—  Candled C urr. R ec ., No S ize
51
40
Source: L ouisiana F e d e ra l-S ta te
Market Mews S erv ice30
111X11120
i J J j JJ J J
1 9 5 1  1 9 5 2  1 9 5 3  1354  1 5 5 5  1 9 5 8  1957
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APPENDIX E
Dairy and Poultry Market News
FEDERAL -  STATE MARKET NEWS SERVICE
UNITED STATES DEPARTMENT OP AGRICULTURE -  AGRICULTURAL MARKETING SERVICE
I SMMSIPPI STATE CENTRAL MARKET BOARD yL
JACKSON I , MBSISBIPPI SIS Woodrow Wtlsen Ave. Rhone 4 -JM I
JAffHOi! IW miOTI
W » j ' i  prlooo M i t l j  (mthtncN So 10 lower on largo Md noSlun s i n s  and unohenged on sm alls.
Offerings snd supplies woll balaneed with doaond whlob i s  fa ir  So neatly food. RoporSod prlooo and
v o I h m  d istr ib u tion  So r e ta ile r s  for Prlday and Saturday, April 17 and 10i (Intra-Company
d e liv er ies  nos Intludod) CONSUME* 0RADS8, 8TORB DOOR OOLXVBRY, II  OARTOSSi tQOTUi
ORAER A EXTRA URSBt { 14 eases) 10 eaaoa at 3901 3 oaaoa at 460t 1 oaao ak 400
ORAOS A lARORi <224 oaaoa) 171 oaaoa at 3701 32 oaaoa at 3001 1 oaao at 470
ORABB A KBZBNt (142 oaaoa) 10 oaaoa at 3201 40 eaaoa at 3301 02 oaaoa a t 340; 2 aaooa u 370
ami a uimi-------m «m) it wti it nil wwt st.gy-------------------------------
www mum
Qfforlnsa and supply abort o f a vary good Inquiry. Premiums over a baao prlao reported in  noat 
lnataneoa, though a baao prloo oould not bo eotabllahed duo to  o o n fllo tin f reporto. Bonafldo 
offorln s prloos were too few to  report though a few eenfirnod aaloa noted a t far* with priooa 
ranging fron 130-1600. Hoot aaloa for prlday and Saturday were a t i l l  unaettled. however priooa 
n w r ^ t f  M tlH firs r tn f f l  f r a  1 V 1 W . *»* fob Plant p n ota  ranaod from t t l r l l d ,  --------------
OTHER COMMSRCIAL POULTRY PRODUCIMO AREAS 
ORORQIAi Oonand for  roady to  ooolc poultry generally good a t the prevailing prloo lovola . 
Offerings o f l iv e  blrda elearlng read ily . Batlnatod slaughter by Ooorgla proooasora today 1 ,272,000
hood. Ooorgla poultry eaehange Prlday offered 366,000 head, oold 339.400 head as follow si 30.000
hood at 13.3-13.701 204,000 hoad at 13 .6 -l60 i 123.300 head at 16.1 -16 .30 . Buyers' o ffer ing  prlooo 
on birds not prieed prior to  todaya novenonti At Paras 15-170. Neatly 150 -  720,000 head] FOB 
Plants 160 -  221,000 hoad. Priooa paid Prlday and Saturday, April 17-10, inoluding aaloa on Basham 
AT PARRS 1 13-10.50 • 1,670,000 head POB PLAITSi 100 -  217,000 head
630 at 150 900 •* lU
1130 at 13.3-13 .90 10S* Intro-Co. Sales at 160
00 Intra-Oo. Saloa "booked" at 150 
40 Intra-Oo. Saloa "booked" at 13*90 
10 Undetermined
MRNSi Norkot steady. Offerings a d e q u a t e ,  paoand fa ir  to  good. Trading lig h t to  nodorata. Market 
a o tlv lty  quiet on lig h t typo. Priooa paid for heavy typo at farna 14-130* mostly 150> fob plants 
100.
H JH Il SOOTH market steady. Supplies adequate for preeent needs. Trading moderate. Prlooo paid 
at farm 24 hours ending 10 AM today, b ro ilers and fryers 2 # -3 i lb s . 160. BAST market fu lly  steady. 
Supplies adequate for good demand. Trdlng heavy. Volume and eonflm edoeios ending 10 AN todey. 
b ro ilers and fryexo 2f-30 lb s . 340,000 headi 231 ot 1301 20 at 13l0t 20 at l60i 90 lntra-oor' r j  
blrdo booked at 1301 90 Intre-eompany open prloo baolai 330 open prloo basis or undetermined.
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S .  J .  Mc Cr o a y ,  
COMMIDDIONCR
Monday,
A p r i l  13 ,  1959 
V o l .  2 ,  N o . >1*1
STATE MARKET NEWS SERVICE 
LOUISIANA DEPARTMENT 0  AGRICULTURE A IMMIGRATION 
STATE MARKET C 0 M IIS 3 I0 N
CC . l ^ T I N G  
UNITEO STATES R Tt'-N T OF AGRICULTURE 
AGRICULTURAL MARKETING SERVICE
POULTRY ANO CGG REPORT
M n n v in  A , F a l l e n  
Ex e c u t iv e  S e c r e t a r y
Bom HlM-CAPlTOL 
Baton Route La . 
Ti l . 01-3-0257
LOUISIANA
LIV E POULTRYi Bn o i l c n  a n d  f r y e r  m a r k et  id  a d o u t  d t e a d y , Th e  dem and  id  m o d tlv  t a i n . Su p p l i e d
ADEQUATE TO FULLY ADEQUATE, PRICED RAID AND CDTI MATED VOLUME AT THE FARM UP T «  10 A .M . TODAY FDR 
2 3A -3 1/2 LOO. 15-16, MODTLY 151 •  11H ,900 MEAD -  12* AT 16*| 80* AT 15*. TMC HEN AND ROODTER 
MARKET ID DTEAOY. TNE DUPPLIED ARE AOEQUATE TO AMPLE. TMC DEMAND I t  MODTLY F A IR . ftllC C O  PAID
F.0,6 . p l a n t d i  He a v y  mend  l6-20*> l i q h t  t y p e  d i p e n d i n q  o n  d i z e  6-lfc*i a n d  r o o d t e n d  6-10* p e r  l d . 
COGSi Ma r k e t  a o o u t  d t e a d y ,  dem a n d  olom  t o  f a i r . Su p p l i e d  a d e q u a t e  t o  e r c e d d i v e . Pr i c e d  p a i d
LOCAL PRODUCERD, CADED EKCHANQED,  00* QRADE A | -  LARDS SH-35, MDDTLT 27-20*1 MEDIUM 20*30, MODTLV 
20-26*| DMALL 16-25, MODTLV l6-20*.
L ou id  1 a n a  P r i c e d  t o  R e t a i l e r d  P o d  C qm dum er G r a d e  CARTQNEP C O M .  S t o r e  O c l i v c r v ,  
C a d e d  I n c l u d e d  f o r  T h e  W een E n d in o  A p r i l  1 1 ,  1 9 9 9
QBAftt A LANGE MtPIUH M&U
• 6 7 5  Ca d e d  37"^  Ce h t d  9H9 Ca d e d  32-Hj Ce n t d  2 0 5  c a d e d  t7*3> Ce n t d
1 7 M 3 7 *  8* # 3** 37Jt •  *7^
32* # 36* 25* *  39* 7*«3°*
i 6j* •  * 0 *  10*  •  36 *  5* *  •  32*
10#  •  l i t *  2 3 * 0  3®*
•  >13* 5* •  39*
H •  >»5* 27* •  >*>*
73« •  W* 2 * S  *3*
R E T A IL  t o o  P r i c e d  a t  N i n c i p a l  S t o r e d  i n  L O u id ia n a  J /  f o r  W een  o r  A p r i l  6 - 1 1 ,  1959 
(M A X  "A * CARTONED
LARQC, ReQULAR| M o d t lv  AND >»9* PER D O IE N , DOME LOU AD H3 * ,  OTHERD 9 0 - 6 3 * i  . .
S p e c i a l o i  33  a n d  ( 3 * .
Me d iu m ,  Re o u l a r i  Mo d t l v  >I1-*13*# • « * *  3 5 * ,  o t h e r o  ^ 4 9 * i  
S p e c • a l e t  No m e .
S m a l l ,  R e o u l a r i  M o d t lv  35  a n d  39*, dom e *12* p e r  o o i c n i  
S p e c  1a l o t  N o n e .
J7 ciTiE4 iikLubEo”iB fUiV MEUnnUlI WWIIAUA1, 1 BA'IMl fcpuoe, srrevciM t, jm6h^ oe. 
L a k e  C h a r l k d  a n d  L a f a y e t t e .
APPENDIX G
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Data
QUESTIONNAIRE 
EGG HANDLERS IN LOUISIANA 
_____________ Manager
Firm Name L o ca tio n
Supply Source (A ll Eggs)
1 . CASE VOLUME PER MONTH DURING: LOCAL OUT-OF-AREA OUT-OF-STATE
PerC ent P e rce n t P e rce n t
Jan u ary
A p ril
J u ly
Septem ber
2 . DISTRIBUTION: PerC ent
New O rleans
S h revepo rt
Monroe
3 . GRADES PACKED
A Large 
B Large 
C Large
PerC ent
Baton Rouge 
Lake C harles 
A lexand ria
L a fa y e tte
PerC ent PerCent
Medium Sm all__
Medium Sm all_______
Medium Small
Candled C urren t R ece ip t OTHER:
(b) Seasonal V a r ia tio n s  ( n o te ) .
k .  PRICING PROCEDURE (BUYING): Q u o ta tio n Cent D i f f e r e n t i a l  (# )___
V a ria tio n s  (c )  + o r  - t  S easonal S h i f t s :  Cage Eggs
F lo o r Eggs Se rv ic e s  Perforated : _____________
CBT FftlM S M f f l M  W  MJCHBTf ' % karlc-up ~ H K nia ' p e r  doz. 
M argin Q uo ta tio n  used Cent d i f f e r e n t i a l s  by g ra d e /c la s s  of
•  EE_____________________________________________________________________________________
5 . MANAGER'S REACTION TO MIDWEST VS. LOCAL
Eggs and Recommendations on B e t te r  P r ic in g :
AUTOBIOGRAPHY
The a u th o r  was born Septem ber 2 , 1918, In  C lev e lan d , Oklahoma. 
He was re a re d  in  t h i s  sm all c o u n try  town and was a c tiv e  in  Fu tu re  
Fanners of America f o r  fo u r  y e a r s .
He was graduated  from C leveland High School in  1936, and 
e n ro l le d  in  Oklahoma A & M C ollege the  same y e a r  where he re c e iv e d  a 
B achelor of Science degree in  P o u ltry  Husbandry in  191*0. In  th e  same 
y e a r  he a cc ep ted  a G raduate A s s is ta n ts h ip  from M ichigan S ta te  C o lleg e . 
There he rece iv ed  h is  M aster of Science degree  in  P o u ltry  P hysio logy  
in  191*2.
A f te r  f i l l i n g  th e  p o s i t io n  of I n s t r u c to r  and R esearch A s s i s t ­
a n t  a t  L o u is ian a  S ta te  U n iv e rs i ty  in  191*2-1*34 he served  a term  in  th e  
U. S . Army A ir  Corp d u rin g  World War I I .  In  191*6 he accep ted  th e  
p o s i t io n  of A s s is ta n t  P ro fe s s o r ,  P o u ltry  Husbandry, a t  Oklahoma A & M 
C o lleg e . He re tu rn e d  to  L o u is ian a  S ta te  U n iv e rs i ty  i n  19l*8 as In ­
s t r u c to r  in  P o u ltry  Husbandry, and in  1953 became g e n e ra l manager of 
th e  Logan Seed Company of G illia m , L o u is ia n a .
He began h is  A g r ic u l tu r a l  E x ten sio n  c a re e r  as E x ten sio n  P o u ltry  
S p e c ia l i s t  and A s s is ta n t  P ro fe s so r  a t  M ichigan S ta te  C ollage In  1951*.
He th e n  re tu rn e d  to  L o u is ian a  S ta te  U n iv e rs i ty  as A sso c ia te  M arketing  
S p e c ia l i s t  (P o u ltry )  in  1957* in  which c a p a c ity  he now s e rv e s .
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